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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Fear of Missing Out (FoMO) 

dan diskon e-commerce terhadap perilaku konsumtif belanja online di Shopee 

dengan literasi keuangan sebagai variabel moderasi pada mahasiswa Fakultas 

Ekonomi dan Bisnis UPN “Veteran” Jawa Timur. Penelitian menggunakan 

pendekatan kuantitatif dengan metode survei dan dianalisis menggunakan Partial 

Least Squares-Structural Equation Modeling (PLS-SEM) melalui SmartPLS. Hasil 

penelitian menunjukkan bahwa FoMO dan diskon e-commerce berpengaruh positif 

dan signifikan terhadap perilaku konsumtif belanja online. Temuan ini 

mengindikasikan bahwa rasa takut tertinggal dari tren serta daya tarik promosi 

diskon dapat mendorong mahasiswa melakukan pembelian secara lebih konsumtif. 

Namun, literasi keuangan tidak mampu memoderasi pengaruh FoMO maupun 

diskon e-commerce terhadap perilaku konsumtif. Hal ini menunjukkan bahwa 

tingkat literasi keuangan mahasiswa belum cukup kuat untuk mengurangi pengaruh 

faktor psikologis dan promosi dalam keputusan pembelian. 

 

Kata Kunci: Fear of Missing Out (FoMO), Diskon E-Commerce, Literasi 

Keuangan, Perilaku Konsumtif, Shopee. 
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ABSTRACT 

 

 This study aims to analyze the influence of Fear of Missing Out (FoMO) 

and e-commerce discounts on online shopping consumptive behavior on Shopee, 

with financial literacy serving as a moderating variable among students of the 

Faculty of Economics and Business, UPN "Veteran" East Java. This research 

employed a quantitative approach using a survey method and analyzed the data 

through Partial Least Squares–Structural Equation Modeling (PLS-SEM) with 

SmartPLS. The results indicate that FoMO and e-commerce discounts have a 

positive and significant effect on online shopping consumptive behavior. These 

findings suggest that the fear of missing out on trends and the attractiveness of 

promotional discounts encourage students to make more consumptive purchasing 

decisions. However, financial literacy was not found to moderate the relationship 

between either FoMO or e-commerce discounts and consumptive behavior. This 

indicates that the students' level of financial literacy is not sufficiently strong to 

mitigate the influence of psychological factors and promotional incentives on their 

purchasing decisions. 

 

Keywords: Fear of Missing Out (FoMO), E-Commerce Discounts, Financial 

Literacy, Consumptive Behavior, Shopee. 

 

 

 

 

 

 

 

 

 

 

 

 

 


