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DETERMINAN TAX COMPLIANCE INTENTIONS UMKM 

 DI KOTA SURABAYA DENGAN PATRIOTISM 

 SEBAGAI VARIABEL MODERASI 
 

ABSTRAK 

Riset ini dilaksanakan untuk mengetahui serta mengevaluasi pengaruh literasi 
digital, transformasi digital, dan kepercayaan terhadap pemerintah terhadap niat 
kepatuhan perpajakan pada pelaku Usaha Mikro, Kecil, dan Menengah (UMKM) di 
Kota Surabaya. Selain itu, penelitian ini juga menginvestigasi peran patriotisme 
sebagai variabel pemoderasi dalam hubungan antarvariabel tersebut. 

Penelitian menerapkan metode kuantitatif dengan pengumpulan data melalui 
distribusi kuesioner kepada 104 pelaku UMKM yang berada di wilayah Kota Surabaya. 
Responden ditentukan menggunakan teknik cluster sampling. Selanjutnya, data yang 
diperoleh diolah dan dianalisis menggunakan pendekatan Structural Equation 
Modeling–Partial Least Squares (SEM-PLS) dengan bantuan aplikasi SmartPLS 4. 

Hasil penelitian menunjukkan bahwa digital literacy tidak berpengaruh 
terhadap tax compliance intentions. Sementara itu, digital transformation dan trust in 
government berpengaruh positif dan signifikan terhadap tax compliance intentions. 
Hasil pengujian moderasi menunjukkan bahwa patriotism tidak mampu memoderasi 
pengaruh digital literacy terhadap tax compliance intentions. Namun, patriotism 
mampu memperkuat pengaruh digital transformation terhadap tax compliance 
intentions serta memoderasi pengaruh trust in government terhadap tax compliance 
intentions dengan arah moderasi negatif. Penelitian ini menunjukkan bahwa 
transformasi digital menjadi faktor yang paling dominan dalam meningkatkan niat 
kepatuhan pajak UMKM, sedangkan patriotisme berperan sebagai faktor psikologis 
yang dapat memperkuat maupun memperlemah hubungan antarvariabel dalam 
membentuk tax compliance intentions. 

 
Kata Kunci: Digital Transformation, Trust in Government, Patriotism, Tax 
Compliance Intentions 
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DETERMINAN TAX COMPLIANCE INTENTIONS UMKM  

DI KOTA SURABAYA DENGAN PATRIOTISM 

 SEBAGAI VARIABEL MODERASI 
 

ABSTRACT 

The present research was conducted to investigate and evaluate the influence 
of digital competency, technological transformation, and confidence in public 
authorities on the intention to comply with taxation regulations among Micro, Small, 
and Medium-Sized Enterprises (MSMEs) operating in Surabaya. In addition, this 
research explores the function of patriotism as a moderating factor within the proposed 
relationships. 

A quantitative research design was adopted in this investigation. Primary 
information was obtained by administering survey instruments to 104 MSME 
proprietors located in Surabaya, who were identified through a cluster-based sampling 
procedure. The collected responses were subsequently processed and evaluated 
through the Structural Equation Modeling–Partial Least Squares (SEM-PLS) 
technique with the support of SmartPLS 4 analytical software. 

The results indicate that digital literacy has no effect on tax compliance 
intentions. In contrast, digital transformation and trust in government have a positive 
and significant effect on tax compliance intentions. The moderation analysis reveals 
that patriotism does not moderate the effect of digital literacy on tax compliance 
intentions. However, patriotism strengthens the effect of digital transformation on tax 
compliance intentions and moderates the relationship between trust in government and 
tax compliance intentions with a negative moderating effect. The findings suggest that 
digital transformation is the most dominant factor in enhancing MSMEs’ tax 
compliance intentions, while patriotism serves as a psychological factor that can either 
strengthen or weaken the relationships among variables in shaping tax compliance 
intentions. 

 
Keywords: Digital Transformation, Trust in Government, Patriotism, Tax Compliance 
Intentions


