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BAB V 

KESIMPULAN DAN SARAN 

 

5.1 Kesimpulan 

Be$rd~asark$an hasi~l~ pe$ne$l~i~ti~an d~an pe$mbahasan y~ang$ te$l~ah d~i~l~ak$u$k$an 

me$ng$e$nai~ Pe$ng$aru$h Mark$e$ti~ng$ Mi~x d~an Pe$rsonal~ brand~i~ng$ te$rhad~ap L~oy~al~i~tas 

Pe$l~ang$g$an d~e$ng$an K$e$pu$asan Pe$l~ang$g$an se$bag$ai~ vari~abe$l~ i~nte$rve$ni~ng$ (Su$rve$y~ 

Pad~a Pe$l~ang$g$an Bak$so Mas Roy~ Cabang$ Me$rr Su$rabay~a), mak$a d~apat 

d~i~si~mpu$l~k$an se$bag$ai~ be$ri~k$u$t: 

1. Pe$ng$aru$h Mark$e$ti~ng$ Mi~x Te$rhad~ap L~oy~al~i~tas Pe$l~ang$g$an: 

Mark$e$ti~ng$ Mi~x (X1) be$rpe$ng$aru $h posi~ti~f d~an si~g$ni~fi~k$an te$rhad~ap L~oy~al~i~tas 

Pe$l~ang$g$an (Y~), bai~k$ se$cara l~ang$su$ng$ mau$pu$n me$l~al~u$i~ K$e$pu$asan Pe$l~ang$g$an 

se$bag$ai~ vari~abe$l~ i~nte$rve$ni~ng$. Hal~ i~ni~ me$nu$nju$k$k$an bahwa pe$ng$e$l~ol~aan 

e$l~e$me$n 7P prod~u$k$, harg$a, te$mpat, promosi~, orang$, prose$s, d~an bu$k$ti~ fi~si~k$ 

d~apat me$ni~ng$k$atk$an k$e$pu$asan pe$l~ang$g$an y~ang$ se$l~anju$tny~a me$nd~orong$ 

l~oy~al~i~tas. Strate$g$i~ pe$masaran y~ang$ bai~k$ te$rbu$k$ti~ me$njad~i~ fak$tor u$tama d~al~am 

me$mbang$u$n hu$bu$ng$an jang$k$a panjang$ d~e$ng$an pe$l~ang$g$an.  

2. Pe$ng$aru$h Pe$rsonal~ brand~i~ng$ te$rhad~ap L~oy~al~i~tas Pe$l~ang$g$an: 

Pe$rsonal~ brand~i~ng$ (X2) be$rpe$ng$aru $h posi~ti~f te$rhad~ap L~oy~al~i~tas Pe$l~ang$g$an, 

namu$n pe$ng$aru$hny~a ti~d~ak$ si~g$ni~fi~k$an se$cara l~ang$su$ng$. Saat d~i~k$ombi~nasi~k$an 

d~e$ng$an K$e$pu $asan Pe$l~ang$g$an se$bag$ai~ vari~abe$l~ i~nte$rve$ni~ng$, Pe$rsonal~ 

brand~i~ng$ mampu$ me$ni~ng$k$atk$an l~oy~al~i~tas me$l~al~u$i~ k$e$pu$asan pe$l~ang$g$an, 

me$sk$i~pu$n e$fe$k$ny~a l~e$bi~h te$rbatas d~i~band~i~ng$ Mark$e$ti~ng$ Mi~x. Hal~ i~ni~ 

me$nu$nju$k$k$an bahwa me$sk$i~pu$n ci~tra d~an k$e$u$ni~k$an Pe$rsonal~ brand~i~ng$ 
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pe$nti~ng$ u$ntu$k$ me$mbang$u$n k$e$d~e$k$atan e$mosi~onal~, i~mpl~e$me$ntasi~ny~a 

me$mbu$tu$hk$an k$onsi~ste$nsi~ d~an d~u$k$u$ng$an l~ay~anan y~ang$ me$mu$ask$an u$ntu$k$ 

me$ncapai~ l~oy~al~i~tas y~ang$ opti~mal~.  

3. Pe$ng$aru$h K$e$pu$asan Pe$l~ang$g$an te$rhad~ap L~oy~al~i~tas Pe$l~ang$g$an: 

K$e$pu$asan Pe$l~ang$g$an (M) te$rbu$k$ti~ be$rpe$ng$aru$h posi~ti~f d~an si~g$ni~fi~k$an 

te$rhad~ap L~oy~al~i~tas Pe$l~ang$g$an (Y~). Arti~ny~a, pe$l~ang$g$an y~ang$ me$rasa 

harapanny~a te$rpe$nu$hi~ atau$ te$rl~ampau$i~ ak$an me$l~ak$u$k$an pe$mbe$l~i~an u$l~ang$, 

be$rtahan pad~a me$re$k$ y~ang$ sama, se$rta me$re$k$ome$nd~asi~k$anny~a k$e$pad~a orang$ 

l~ai~n.  

4. Me$d~i~asi~ K$e$pu$asan Pe$l~ang$g$an: 

K$e$pu$asan Pe$l~ang$g$an mampu$ me$me$d~i~asi~ hu$bu$ng$an Mark$e$ti~ng$ Mi~x te$rhad ~ap 

L~oy~al~i~tas Pe$l~ang$g$an se$cara si~g$ni~fi~k$an, se$hi~ng$g$a pe$ng$al~aman pe$l~ang$g$an y~ang$ 

posi~ti~f me$njad~i~ je$mbatan pe$nti~ng$ bag$i~ l~oy~al~i~tas jang$k$a panjang$. Se$me$ntara 

i~tu$, k$e$pu$asan pe$l~ang$g$an ti~d~ak$ se$pe$nu$hny~a me$me$d~i~asi~ pe$ng$aru$h Pe$rsonal~ 

brand~i~ng$ se$cara si~g$ni~fi~k$an, me$nand~ak$an bahwa pe$ng $u$atan Pe$rsonal~ 

brand~i~ng$ haru$s d~i~se$rtai~ pe$ng$al~aman l~ay~anan y~ang$ me$mu$ask$an ag $ar mampu$ 

me$ni~ng$k$atk$an l~oy~al~i~tas se$cara e$fe$k $ti~f. 

5. K$e$u$ni~k$an/ K$e$l~e$bi~han: 

• Me$ng$g$abu$ng$k $an Mark$e$ti~ng$ Mi~x 7P d~an Pe$rsonal~ brand~i~ng$ d~al~am satu$ 

mod~e$l~ pe$ne$l~i~ti~an, se$hi~ng$g$a pe$mbahasanny~a l~e$bi~h l~e$ng$k$ap d~i~band~i~ng$ 

pe$ne$l~i~ti~an y~ang$ hany~a fok$u$s pad~a 4P.  

• Me$ng$g$u$nak$an k$e$pu$asan pe$l~ang$g$an se$bag$ai~ vari~abe$l~ i~nte$rve$ni~ng$, se$hi~ng$g$a 

pe$ne$l~i~ti~an ti~d~ak$ hany~a me$l~i~hat pe$ng$aru$h l~ang$su$ng$ te$rhad~ap l~oy~al~i~tas, 

te$tapi~ ju$g$a me$l~i~hat pe$ran k$e$pu$asan se$bag $ai~ pe$ng$hu$bu$ng$.  
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• Obje$k$ pe$ne$l~i~ti~an me$nari~k$ d~an ak$tu$al~, y~ai~tu$ Bak$so Mas Roy~ Cabang$ Me$rr 

Su$rabay~a, u$saha k$u$l~i~ne$r l~ok$al~ y~ang$ me$mi~l~i~k$i~ u$nsu$r vi~ral~i~tas d~an Pe$rsonal~ 

brand~i~ng$ d~ari~ sosok$ pe$mi~l~i~k$/i~nfl~u$e$nce$r.  

• Re$l~e$van u$ntu$k$ U$MK$M k$u$l~i~ne$r, k$are$na hasi~l~ pe$ne$l~i~ti~an d~apat d~i~g$u$nak$an 

se$bag$ai~ masu$k$an u$ntu$k$ me$mpe$rbai~k$i~ pe$l~ay~anan, promosi~ d~i~g$i~tal~, bu$k$ti~ 

fi~si~k$ te$mpat, d~an strate$g$i~ me$mpe$rtahank$an pe$l~ang$g$an.  

• Me$mi~l~i~k$i~ d~asar fe$nome$na l~apang$an y~ang$ k$u$at, se$pe$rti~ ad~any~a u$l~asan 

ne$g$ati~f pe$l~ang$g$an te$rk$ai~t pe$l~ay~anan, k$e$ny~amanan te$mpat, harg$a, d~an 

pe$ng$al~aman mak$an, se$hi~ng$g$a masal~ah pe$ne$l~i~ti~an te$rl~i~hat ny~ata. 

6. Kekurangan 

• Obje$k$ pe$ne$l~i~ti~an hany~a pad~a satu$ cabang$, y~ai~tu$ Bak$so Mas Roy~ Cabang$ 

Me$rr Su$rabay~a, se$hi~ng$g$a hasi~l~ny~a be$l~u$m te$ntu$ d~apat d~i~g$e$ne$ral~i~sasi~k$an k$e$ 

cabang$ l~ai~n atau$ U$MK$M k$u$l~i~ne$r l~ai~n. 

• Pe$rsonal~ brand~i~ng$ hany~a d~i~u$k$u$r d~ari~ pe$rse$psi~ pe$l~ang$g$an, be$l~u$m 

me$ng$g$u$nak$an d~ata d~i~g$i~tal~ y~ang$ l~e$bi~h obje$k$ti~f se$pe$rti~ e$ng$ag$e$me$nt me$d~i~a 

sosi~al~, ju$ml~ah tay~ang$an, k$ome$ntar, atau$ i~nte$rak$si~ fol~l~owe$rs. 

• Fok$u$s vari~abe$l~ masi~h te$rbatas, k$are$na l~oy~al~i~tas pe$l~ang$g$an ju$g$a bi~sa 

d~i~pe$ng$aru$hi~ fak$tor l~ai~n se$pe$rti~ k$u$al~i~tas rasa, l~ok$asi~ pe$sai~ng$, tre$n vi~ral~, 

harg$a k$ompe$ti~tor, d~an pe$ng$al~aman l~ay~anan se$be$l~u$mny~a.  

• Pe$ne$l~i~ti~an be$rsi~fat k$u$anti~tati~f, se$hi~ng$g$a k$u$rang$ me$ng$g$al~i~ al~asan 

me$nd~al~am me$ng$apa pe$l~ang$g$an me$rasa pu$as, k$e$ce$wa, l~oy~al~, atau$ ti~d~ak$ 

i~ng$i~n k$e$mbal~i~. 

 

5.2 Saran 

Be$rd~asark$an hasi~l~ pe$ne$l~i~ti~an d~an k$e$si~mpu$l~an y~ang$ te$l~ah d~i~je$l~ask$an, mak$a 

saran y~ang$ d~apat d~i~be$ri~k$an ad~al~ah se$bag$ai~ be$ri~k$u$t:  

5.2.1 Bagi Pelaku Usaha:  

• Pe$l~ak$u$ u$saha d~i~sarank$an u$ntu$k$ ti~d~ak$ me$njad~i~k$an Pe$rsonal~ brand~i~ng$ 

se$bag$ai~ strate$g$i~ bi~sni~sny~a.  
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• Pe$l~ak$u$ u$saha se$bai~k$ny~a l~e$bi~h me$mpri~ori~task$an aspe$k$ l~ai~n y~ang$ te$rbu$k$ti~ 

me$mi~l~i~k$i~ pe$ng$aru$h si~g$ni~fi~k$an, se$pe$rti~ pe$ne$rapan Mark$e$ti~ng$ mi~x y~ang$ 

me$l~i~pu$ti~ k$u$al~i~tas prod~u$k$, harg$a, promosi~, pe$l~ay~anan, prose$s, se$rta bu$k$ti~ 

fi~si~k$ u$saha ag$ar k$e$pu$asan pe$l~ang$g$an me$ni~ng$k$at d~an l~oy~al~i~tas d~apat 

te$rbe$ntu$k$.  

5.2.2 Bagi Peneliti Selanjutnya:  

• Pe$rl~u$asan sampe$l~ pad~a be$rbag$ai~ l~ok$asi~ d~an je$ni~s u$saha k$u$l~i~ne$r u$ntu$k$ 

me$ng$u$ji~ g$e$ne$ral~i~sasi~ mod~e$l~.  

• Me$ng$e$k$spl~orasi~ vari~abe$l~ tambahan se$pe$rti~ k$e$pe$rcay~aan, ci~tra me$re$k $, atau$ 

pe$ng$al~aman d~i~g$i~tal~ u$ntu$k$ me$mpe$rk$ay~a mod~e$l~.  

5.2.3 Bagi Akademisi:  

• D~apat me$manfaatk$an mod~e$l~ pe$ne$l~i~ti~an i~ni~ se$bag$ai~ re$fe$re$nsi~ u$ntu$k$ 

pe$ng$e$mbang $an te$ori~ Mark$e$ti~ng$ Mi~x 7P, pe$rsonal~ brand~i~ng$, d~an k$e$pu$asan 

pe$l~ang$g$an.  

• Me$mbe$ri~k$an i~nsi~g$ht prak$ti~s u$ntu$k$ me$ng$ajark$an i~mpl~e$me$ntasi~ strate$g$i~ 

pe$masaran be$rbasi~s pe$ng$al~aman pe$l~ang$g$an d~an me$mbang$u$n l~oy~al~i~tas d~i~ 

se$k$tor U$MK$M k$u $l~i~ne$r. 

 

 

 

 

 

 

 

 

 

 

 


