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BAB I 

PENDAHULUAN 

 

1.1. Latar Belakang 

I~nd~u$stri~ k$u$l~i~ne$r d~i~ I~nd~one$si~a me$nu$nju$k$k$an pe$rtu$mbu$han y~ang$ sang$at pe$sat, 

se$jal~an d~e$ng$an me$ni~ng$k$atny~a k$e$bu$tu$han d~an pre$fe$re$nsi~ k$onsu$me$n te$rhad~ap 

be$rbag$ai~ i~novasi~ prod~u$k$ mak$anan d~an mi~nu$man (G$APMMI~, 2025; JPNN, 2026). 

Pe$l~ak$u$ U$MK$M d~i~ se$k$tor i~ni~ me$me$g$ang$ pe$ranan pe$nti~ng$ d~al~am pe$re$k$onomi~an 

nasi~onal~ k$are$na me$njad~i~ sal~ah satu$ pe$ny~e$rap te$nag$a k$e$rja te$rbe$sar se$k$al~i~g$u$s motor 

pe$ng$g$e$rak$ ak$ti~vi~tas e$k$onomi~ d~i~ ti~ng$k$at l~ok$al~, d~i~ mana U$MK$M me$ny~u$mbang$ 

se$k$i~tar 61,9% te$rhad~ap PD~B nasi~onal~ d~an me$ny~e$rap se$k$i~tar 97% te$nag$a k$e$rja 

(K$e$me$nte$ri~an K$ope$rasi~ d~an U$K$M, 2024). Pe$me$ri~ntah me$ne$g$ask$an pri~ori~tas 

pe$ng$u$atan U$MK$M me$l~al~u$i~ be$rag$am k$e$bi~jak$an, se$pe$rti~ prog$ram pe$mbi~ay~aan, 

pe$ny~al~u$ran K$re$d~i~t U$saha Rak$y~at (K$U$R), pe$rce$patan d~i~g$i~tal~i~sasi~ u$saha, d~an 

prog$ram Pe$nd~ataan L~e$ng $k$ap K$U$MK$M y~ang$ d~i~l~ak$sanak$an K$e$me$nte$ri~an K$ope$rasi~ 

d~an U$K$M be$rsama BPS u$ntu$k$ me$mbang$u$n basi~s d~ata tu$ng$g$al~ U$MK$M 

(K$e$me$nte$ri~an K$ope$rasi~ d~an U$K$M Bad~an Pu$sat Stati~sti~k$, 2023). Namu$n, d~i~ te$ng$ah 

be$rbag$ai~ d~u$k$u$ng$an te$rse$bu$t, U$MK$M masi~h me$ng$had~api~ hambatan be$ru$pa 

k$e$te$rbatasan ak$se$s pe$rmod~al~an, re$nd~ahny~a l~i~te$rasi~ d~an pe$manfaatan te$k $nol~og$i~, 

se$rta k$e$bu$tu$han pe$ni~ng$k$atan k$u$al~i~tas su$mbe$r d~ay~a manu$si~a d~an d~ay~a sai~ng$ 

prod~u$k$ (Bi~nu$s SME$ Ce$nte$r, 2024). K$ond~i~si~ i~ni~ me$njad~i~k$an k$aji~an me$ng$e$nai~ 

pe$ran U$MK$M d~al~am pe$re$k$onomi~an I~nd~one$si~a pad~a pe$ri~od~e$ te$rk$i~ni~ sang$at re$l~e$van 

d~an pe$nti~ng$ se$bag$ai~ d~asar pe$ru$mu$san strate$g$i~ pe$ng$e$mbang$an y~ang$ l~e$bi~h e$fe$k$ti~f. 
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 Su$mbe$r: https://g$ood~stats.i~d~ 

Arti~k$e$l~ stati~sti~k$ G$ood~Stats pad~a G$rafi~k$ y~ang$ d~i~saji~k$an me$ru$pak$an vi~su$al~i~sasi~ 

d~ata d~ari~ Bad~an Pu$sat Stati~sti~k$ (BPS) tahu$n 2024 me$ng$e$nai~ je$ni~s u$saha i~nd~u$stri~ 

mi~k$ro d~an k$e$ci~l~ (I~MK$) te$rbany~ak$ d~i~ I~nd~one$si~a. Tahu$n te$rse$bu$t, i~nd~u$stri~ mak$anan 

me$nd~omi~nasi~ d~e$ng$an 1.942,85 ri~bu$ u$ni~t u$saha, jau$h me$l~ampau$i~ se$k$tor l~ai~n se$pe$rti~ 

i~nd~u$stri~ k$ay~u$ 594,56 ri~bu$ u$ni~t, i~nd~u$stri~ te$k$sti~l~ 238,22 ri~bu$ u$ni~t, d~an i~nd~u$stri~ 

pe$ng$ol~ahan l~ai~nny~a 237,73 ri~bu$ u$ni~t, y~ang$ se$cara k$ol~e$k$ti~f me$nu$nju$k$k$an proporsi~ 

se$k$i~tar 44% d~ari~ total~ I~MK$ nasi~onal~ be$rad~a d~i~ se$k$tor mak$anan. 

 

Pe$rsai~ng$an u$saha mi~k$ro, k$e$ci~l~, d~an me$ne$ng$ah (U$MK$M) k$u$l~i~ne$r pad~a ti~ng$k$at 

nasi~onal~ sang$at k$e$tat k$are$na ju$ml~ah pe$l~ak$u$ u$sahany~a te$ru$s be$rtambah d~e$ng$an 

ce$pat, se$jal~an d~e$ng$an k$ontri~bu$si~ si~g$ni~fi~k$an bi~d~ang$ mak$anan d~an mi~nu$man pad~a 

prod~u$k$ d~ome$sti~k$ bru$to (PD~B) nasi~onal~ be$rd~asark$an d~ata K$e$me$nte$ri~an K$e$u$ang$an 

d~an BPS tahu$n 2021 (K$e$me$nte$ri~an K$e$u$ang$an RI~ & Bad~an Pu$sat Stati~sti~k$, 2022). 

D~i~ k$awasan pe$rk$otaan se$pe$rti~ K$ota Su$rabay~a, k$ompe$ti~si~ d~i~ i~nd~u$stri~ k$u$l~i~ne$r k$i~an 

i~nte$nsi~f ak$i~bat ti~ng$g$i~ny~a k$onse$ntrasi~ pe$nd~u$d~u$k$, d~ay~a be$l~i~ y~ang$ re$l~ati~f ti~ng$g$i~, se$rta 

pe$rk$e$mbang$an pu$sat pe$rbe$l~anjaan d~an k$awasan k$ome$rsi~al~ y~ang$ me$nd~orong$ 

mu$ncu$l~ny~a bany~ak$ pe$l~ak$u$ u$saha baru$ (Rahmawati~ & Hi~d~ay~at, 2023). Se$ju$ml~ah 

k$aji~an me$ng$e$nai~ U$MK$M k$u$l~i~ne$r d~i~ k$ota-k$ota be$sar me$nu$nju$k$k $an bahwa 

be$sarny~a i~nd~u$stri~ k$u$l~i~ne$r U$MK$M d~i~had~apk$an pad~a pe$rsai~ng$an y~ang$ k$u$at, 

se$hi~ng$g$a pe$l~ak$u$ bi~sni~s pe$rl~u$ me$mpe$rtahank$an pe$l~ang$g$an ag$ar te$tap l~oy~al~ se$bag$ai~ 

 

 

 

Gambar 1 Jenis Usaha Industri Mikro dan Kecil Terbanyak Tahun 2024 
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prasy~arat u$tama ag$ar U$MK$M k$u$l~i~ne$r mampu$ be$rtahan d~al~am pasar y~ang$ pad~at 

(Sari~ & Pratama, 2024). D~al~am k$onte$k$s i~ni~, be$rbag$ai~ pe$ne$l~i~ti~an me$ne$g$ask$an 

bahwa l~oy~al~i~tas pe$l~ang$g$an me$ru$pak$an fak$tor k$u$nci~ bag$i~ k$e$be$rl~ang$su$ng$an u$saha 

k$u$l~i~ne$r d~i~ te$ng$ah pe$rsai~ng$an U$MK$M y~ang$ se$mak$i~n k$e$tat Sari~ & Pratama (2024). 

Me$nu$ru$t Nu$zu$l~i~y~ani~ d~k$k$. (2025), l~oy~al~i~tas k$onsu$me$n te$rbe$ntu$k$ se$bag$ai~ tahap 

l~anju$tan se$te$l~ah k$onsu$me$n me$rasa pu$as te$rhad~ap su$atu$ prod~u$k$ atau$ l~ay~anan, d~i~ 

mana k$onsu$me$n y~ang$ pu$as ce$nd~e$ru$ng$ me$njal~i~n hu$bu$ng$an jang$k $a panjang$ d~e$ng$an 

pe$ru$sahaan, ti~d~ak$ g$ampang$ be$ral~i~h k$e$ prod~u$k$ l~ai~n, se$hi~ng$g$a me$nd~u$k$u$ng$ 

k$e$be$rl~ang$su$ng$an d~an pe$rtu$mbu$han bi~sni~s L~e$d~u$g$ Coffe$e$. 

Se$bag$ai~ u$pay~a ag$ar pe$l~ang$g$an me$njad~i~ l~oy~al~, pe$l~ak$u$ u$saha pe$rl~u$ me$ne$rapk$an 

pe$nd~e$k$atan strate$g$i~ pe$masaran bai~k$ u$ntu$k$ me$me$ng$aru$hi~ pe$ri~l~ak$u$ k$onsu$me$n 

K$otl~e$r & K$e$l~l~e$r (2016). Sal~ah satu$ pe$nd~e$k$atan y~ang$ bany~ak$ d~i~g$u$nak$an ad~al~ah 

pe$ne$rapan Mark$e$ti~ng$ Mi~x 7P y~ang$ me$ncak$u$p prod~u$ct, pri~ce$, pl~ace$, promoti~on, 

pe$opl~e$, proce$ss, d~an phy~si~cal~ e$vi~d~e$nce$ K$otl~e$r & K$e$l~l~e$r (2016). D~al~am k$onte$k$s 

pe$ny~e$d~i~aan mak$anan d~an mi~nu$man, d~i~me$nsi~ prod~u$ct d~apat te$rce$rmi~n d~ari~ ci~ta 

rasa, vari~asi~ me$nu$, d~an k$u$al~i~tas bahan; pri~ce$ d~ari~ k$e$te$rjang $k$au$an d~an k$e$se$su$ai~an 

harg$a d~e$ng$an pe$rse$psi~ ni~l~ai~; pl~ace$ d~ari~ k$e$mu$d~ahan ak$se$s l~ok$asi~ mau$pu$n 

jang$k$au$an l~ay~anan pe$san antar; promoti~on d~ari~ ak$ti~vi~tas promosi~ bai~k$ offl~i~ne$ 

mau$pu$n me$l~al~u$i~ me$d~i~a d~i~g$i~tal~; pe$opl~e$ d~ari~ k$e$mampu$an, k$e$ramahan, d~an 

profe$si~onal~i~sme$ pe$l~ay~an; proce$ss d~ari~ k$e$l~ancaran al~u$r pe$me$sanan hi~ng$g$a 

pe$ny~aji~an; se$rta phy~si~cal~ e$vi~d~e$nce$ d~ari~ k$e$be$rsi~han, k$e$ny~amanan, d~an su$asana 

te$mpat mak$an K$otl~e$r & K$e$l~l~e$r (2016). Me$nu$ru$t pe$ne$l~i~ti~an y~ang$ d~i~l~ak$u$k$an ol~e$h 

Je$hi~an d~an He$rmawan (2023), pe$ne$rapan Mark$e$ti~ng$ Mi~x 7P te$rbu$k$ti~ be$rpe$ng$aru$h 

te$rhad~ap l~oy~al~i~tas k$onsu$me$n d~i~ Tok$o Ci~bad~ak$ E$l~e$k$tri~k$. Pe$ne$l~i~ti~ me$ny~i~mpu$l~k$an 

bahwa strate$g$i~ bau$ran pe$masaran, k$hu $su$sny~a d~e$sai~n promosi~ d~an me$matok$ harg$a 

te$pat, d~apat me$nd~orong$ pe$mbe$l~i~an u$l~ang$, re$k$ome$nd~asi~, d~an pre$fe$re$nsi~ k$onsu$me$n 

te$rhad~ap tok$o, se$hi~ng$g$a me$ni~ng$k$atk$an l~oy~al~i~tas d~an me$mbantu$ pe$ncapai~an targ$e$t 

pe$nju$al~an Je$hi~an & He$rmawan (2023). 

Pe$rsonal~ brand~i~ng$ ju$g$a me$njad~i~ fak$tor pe$nti~ng$ y~ang$ mu$l~ai~ me$nd~apat 

pe$rhati~an d~al~am k$onte$k$s u$saha mak$anan sk$al~a k$e$ci~l~ d~an me$ne$ng$ah K$al~bu$ad~i~ & 
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Pu$tri~ (2025). K$onse$p Pe$rsonal~ brand~i~ng$ me$ru$ju$k$ pad~a bag$ai~mana pe$mi~l~i~k$ atau$ 

fi~g$u$r d~i~ bal~i~k$ se$bu$ah u $saha me$mbang$u$n ci~tra pri~bad~i~ y~ang$ au$te$nti~k$, k$onsi~ste$n, 

d~an re$l~e$van d~i~ mata k$onsu$me$n, mi~sal~ny~a me$l~al~u$i~ cara be$ri~nte$rak$si~, ni~l~ai~-ni~l~ai~ 

y~ang$ d~i~tampi~l~k$an, mau$pu$n k$e$had~i~ran d~i~ me$d~i~a sosi~al~ Pu$tri~ (2025). Pe$ne$l~i~ti~an 

me$ng$e$nai~ Pe$rsonal~ brand~i~ng$ pad~a pe$l~ak$u$ u$saha d~i~ se$k$tor mak$anan me$nu$nju$k$k$an 

bahwa Pe$rsonal~ brand~i~ng$ y~ang$ k$u$at d~apat me$ni~ng$k$atk$an k$e$pe$rcay~aan, 

me$nci~ptak$an hu$bu$ng$an e$mosi~onal~, d~an me$mpe$rk$u$at l~oy~al~i~tas k$onsu$me$n, k$are$na 

pe$l~ang$g$an me$rasa l~e$bi~h d~e$k$at se$cara pe$rsonal~ d~e$ng$an sosok$ d~i~ bal~i~k$ prod~u$k$ y~ang$ 

me$re$k$a k$onsu$msi~ Pu$tri~ (2025). Me$nu$ru$t K$al~bu$ad~i~ d~k$k$ (2025), Pe$rsonal~ brand~i~ng$ 

y~ang$ au$te$nti~k$ g$e$nu $i~ne$ne$ss Pe$rsonal~ brand~i~ng$ te$rbu$k$ti~ me$mi~l~i~k$i~ pe$ng$aru $h 

l~ang$su$ng$ d~an si~g$ni~fi~k$an te$rhad~ap l~oy~al~i~tas pe$l~ang$g$an G$e$n-Z pad~a coffe$e$shop d~i~ 

K$ota Mataram K$al~bu$ad~i~ d~k$k$ (2025). Pe$ne$l~i~ti~ me$ne$mu$k$an bahwa se$mak $i~n ti~ng$g$i~ 

pe$rse$psi~ k$e$asl~i~an d~an k$e$se$l~arasan ni~l~ai~ y~ang$ d~i~tampi~l~k$an d~al~am Pe$rsonal~ 

brand~i~ng$ coffe$e$shop, se$mak$i~n k$u$at k$omi~tme$n pe$l~ang$g$an u$ntu$k$ me$l~ak$u$k$an 

k$u$nju$ng$an u$l~ang$ d~an me$re$k $ome$nd~asi~k$an me$re$k$ te$rse$bu$t K$al~bu$ad~i~ d~k$k$ (2025). 

Te$mu$an te$rse$bu$t me$ne$g$ask$an bahwa bag$i~ pe$l~ak$u$ U$MK$M, me$mbang$u$n Pe$rsonal~ 

brand~i~ng$ y~ang$ ju$ju$r, k$onsi~ste$n, d~an se$su$ai~ ni~l~ai~ G$e$n-Z me$ru$pak$an fak$tor strate$g$i~s 

d~al~am me$nci~ptak$an d~an me$njag$a l~oy~al~i~tas pe$l~ang$g$an te$rhad~ap be$rsai~ng$ny~a 

i~nd~u$stri~ coffe$e$shop y~ang$ pad~at K$al~bu$ad~i~ d~k$k$ (2025) ; Pu$tri~ (2025). 

Obje$k$ pe$ne$l~i~ti~an i~ni~ ad~al~ah Bak$so Mas Roy~ Me$rr Su$rabay~a,  d~i~ Jal~an D~r. I~r. 

H. Soe$k$arno Su$rabay~a, i~ni~ me$ru$pak$an k$u$l~i~ne$r y~ang$ d~i~bang$u$n ol~e$h sal~ah satu$ 

I~nfl~u$e$nce$r be$rnama Mas Roy~ y~ang$ be$rasal~ d~ari~ k$ota Su$rabay~a. Me$nu$ y~ang$ 

d~i~tawark$an y~ai~tu$ Bak$so pe$ntol~ k$asar, hal~u$s, tahu$, d~an g$ore$ng$an. L~al~u$ me$mpu$ny~ai~ 

me$nu$ Bak$so Te$te$l~an y~ang$ be$ri~si~k$an i~g$a sapi~, u$ntu$k$ harg$a me$ny~e$d~i~ak$an d~ari~ 

nomi~nal~ Rp. 25.000 sampai~ Rp. 35.000. Se$bu$ah pe$ny~e$d~i~a mak$anan bak$so y~ang$ 

be$rope$rasi~ d~i~ k$awasan pe$rk$otaan Su$rabay~a d~an be$rhad~apan l~ang$su$ng$ d~e$ng$an 

pe$rsai~ng$an k$e$tat d~ari~ be$rbag$ai~ u$saha k$u$l~i~ne$r l~ai~nny~a. L~ok$asi~ y~ang$ strate$g$i~s d~an 

ti~ng$g$i~ny~a l~al~u$ l~i~ntas k$onsu$me$n d~i~ k$awasan te$rse$bu$t me$njad~i~k$an u$saha i~ni~ 

me$mi~l~i~k$i~ pote$nsi~ pasar y~ang$ be$sar, namu$n pad~a saat y~ang$ sama ju$g$a me$nu$ntu$t 

pe$ng$e$l~ol~aan strate$g$i~ pe$masaran y~ang$ l~e$bi~h te$re$ncana ag$ar d~apat me$mpe$rtahank$an 
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pe$l~ang$g$an d~i~ te$ng$ah bany~ak$ny~a al~te$rnati~f te$mpat mak$an. Stu$d~i~ se$be$l~u$mny~a pad~a 

u$saha mak$anan d~i~ k$awasan Me$rr Su$rabay~a te$rtu$ju$ pe$ne$rapan Mark$e$ti~ng$ Mi~x 7P 

be$rpe$ng $aru$h si~g$ni~fi~k$an te$rhad~ap k$e$pu$asan k$onsu$me$n, mi~sal~ny~a pad~a re$storan 

ce$pat saji~, se$hi~ng$g$a me$nari~k$ u$ntu$k$ me$l~i~hat bag$ai~mana pe$ne$rapan k$onse$p se$ru$pa 

pad~a u$saha bak $so d~e$ng$an k$arak$te$ri~sti~k$ y~ang$ be$rbe$d~a. 

                                 

Gambar 2 Riview Rating Google Pelanggan Bakso Mas Roy 

 

Gambar 3 Riview Rating Google Pelanggan Bakso Mas Roy 

 

Gambar 4 Gambar Riview Google Pelanggan Bakso Mas Roy 

Be$rd~asark$an ri~vi~e$w bi~ntang$ satu$ d~i~ G$oog$l~e$ u$ntu$k$ Bak$so Mas Roy~ Cabang$ 

Me$rr Su$rabay~a, pe$l~ang$g$an me$ni~l~ai~ pe$ng$al~aman mak$an sang $at me$ng$e$ce$wak$an 
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k$are$na l~i~ng$k$u$ng$an k$u$rang$ ny~aman (l~ok$asi~ d~e$k$at rawa bany~ak$ ny~amu$k$ d~an 

ru$ang$an panas k$are$na k$i~pas ti~d~ak$ me$mad~ai~), si~ste$m l~ay~anan y~ang$ me$re$potk$an 

(pe$mbay~aran mak$anan d~an mi~nu$man te$rpi~sah se$hi~ng$g$a haru$s antre$ d~u$a k$al~i~, 

mi~nu$man haru$s d~i~ambi~l~ se$nd~i~ri~, pe$sanan l~ama d~atang$ d~an k$ad~ang$ d~i~d~ahu$l~u$k$an 

pe$l~ang$g$an y~ang$ baru $ d~atang$), se$rta si~k$ap k$ary~awan y~ang$ d~i~ni~l~ai~ cu$e$k$, ti~d~ak$ si~g$ap, 

bahk$an ad~a y~ang$ d~i~ang$g$ap ce$ng $e$ng$e$san d~an me$l~ak$u$k$an cat cal~l~i~ng$ k$e$pad~a 

pe$ng$u$nju$ng$ pe$re$mpu$an; d~i~ si~si~ l~ai~n, rasa bak$so d~i~se$bu$t bi~asa saja d~e$ng$an k$u$ah 

hambar, harg$a d~i~rasa mahal~ d~i~tambah bi~ay~a park$i~r, se$hi~ng$g$a bany~ak$ pe$ng$u$nju$ng$ 

me$rasa hany~a te$rd~orong$ fomo  d~ari~ vi~ral~ny~a promosi~ d~i~ me$d~i~a sosi~al~, k$e$ce$wa 

k$are$na re$al~i~ta ti~d~ak$ se$su$ai~ e$k$spe$k$tasi~, d~an me$ny~atak$an ti~d~ak$ i~ng$i~n k$e$mbal~i~ 

mau$pu$n me$re$k$ome$nd~asi~k$an te$mpat i~ni~. 

Pe$mi~l~i~han ju$d~u$l~ pe$ne$l~i~ti~an i~ni~ me$nd~asari~ te$rd~apat pe$rmasal~ahan pad~a Bak $so 

Mas Roy~ Cabang$ Me$rr Su$rabay~a d~al~am me$mpe$rtahank $an l~oy~al~i~tas pe$l~ang$g$an 

pad~a  pe$rsai~ng$an u$saha k$u$l~i~ne$r y~ang$ se$mak$i~n k$e$tat. Bak$so Mas Roy~ Cabang$ Me$rr 

Su$rabay~a d~i~pi~l~i~h se$bag$ai~ l~ok$asi~ pe$ne$l~i~ti~an k$are$na me$mi~l~i~k$i~ k$arak$te$ri~sti~k$ 

pe$l~ang$g$an y~ang$ be$rag$am d~an me$ng$e$mbang $k$an u$nsu$r strate$g$i~ mark$e$ti~ng$ d~al~am 

ope$rasi~onal~ u$sahany~a, me$sk$i~pu$n pe$ne$rapanny~a be$l~u$m se$pe$nu$hny~a opti~mal~, 

se$hi~ng$g$a d~i~ni~l~ai~ te$pat u$ntu$k$ me$ng$k$aji~ se$cara e$mpi~ri~s bag$ai~mana pe$ng$u$atan 

pe$ng$aru $h Mark$e$ti~ng$ Mi~x d~an Pe$rsonal~ brand~i~ng$ d~apat me$ni~ng$k$atk$an k$e$pu$asan 

d~an l~oy~al~i~tas pe$l~ang$g$an. 

Te$rd~apat (re$se$arch g$ap) y~ang$ d~apat d~i~k$e$tahu$i~. Pe$rtama, be$rfok$u$s pad~a 

e$l~e$me$n 4P (prod~u$ct, pri~ce$, pl~ace$, promoti~on), masi~h te$rbatas pe$ne$l~i~ti~an y~ang$ 

me$ng$i~nte$g$rasi~k$an 7P se$pe$rti~ (pe$opl~e$, proce$ss, phy~si~cal~ e$vi~d~e$nce$) d~al~am satu$ 

mod~e$l~ te$ri~nte$g$rasi~. K$e$d~u$a, me$ne$mpatk$an Pe$rsonal~ brand~i~ng$ hany~a se$bag$ai~ 

vari~abe$l~ pe$nd~u$k$u$ng$ promosi~, bu$k$an se$bag $ai~ vari~abe$l~ i~nd~e$pe$nd~e$n y~ang$ be$rd~i~ri~ 

se$nd~i~ri~ d~an be$rpe$ng$aru$h l~ang$su$ng$ mau$pu$n ti~d~ak$ l~ang$su$ng$ te$rhad~ap l~oy~al~i~tas 

pe$l~ang$g$an. K$e$ti~g$a, be$l~u$m bany~ak$ pe$ne$l~i~ti~an y~ang$ me$ne$mpatk$an k$e$pu$asan 

pe$l~ang$g$an se$bag$ai~ vari~abe$l~ i~nte$rve$ni~ng$ d~al~am me$ng$anal~i~si~s pe$ng$aru$h k$e$d~u$a 

vari~abe$l~ te$rse$bu$t te$rhad~ap l~oy~al~i~tas pe$l~ang$g$an, k$hu$su$sny~a pad~a u$saha k$u$l~i~ne$r 
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l~ok$al~. Ol~e$h k$are$na i~tu$, pe$ne$l~i~ti~an i~ni~ d~i~harapk$an mampu$ me$mbe$ri~k$an k$e$baru$an 

d~ari~ si~si~ mod~e$l~ k$onse$ptu$al~, vari~abe$l~, d~an obje$k$ pe$ne$l~i~ti~an. 

Fe$nome$na d~i~ l~apang$an me$nu$nju$k$k$an bahwa me$sk$i~pu$n Bak$so Mas Roy~ 

Cabang$ Me$rr Su$rabay~a me$mi~l~i~k$i~ basi~s pe$l~ang$g$an y~ang$ re$l~ati~f stabi~l~, masi~h te$rl~i~hat 

ad~any~a pe$rbe$d~aan ti~ng$k$at k$e$pu$asan d~an l~oy~al~i~tas d~i~ antara para k$onsu$me$nny~a. 

K$ond~i~si~ i~ni~ me$ng$i~nd~i~k$asi~k$an bahwa k$e$be$rad~aan pe$l~ang$g$an te$tap be$l~u$m 

se$pe$nu$hny~a me$njami~n l~oy~al~i~tas y~ang$ k$u$at, se$hi~ng$g$a me$me$rl~u$k$an pe$mahaman 

me$nd~al~am me$ng$e$nai~ fak$tor-fak$tor y~ang$ me$me$ng$aru $hi~ny~a. Be$rd~asark$an hal~ 

te$rse$bu$t, pe$ne$l~i~ti~an d~i~arahk$an u$ntu$k$ me$ng$k$aji~ pe$ng$aru$h Mark$e$ti~ng$ Mi~x 7P (X1) 

d~an Pe$rsonal~ brand~i~ng$ (X2) me$l~al~u$i~ vari~abe$l~ i~nte$rve$ni~ng$ K$e$pu$asan pe$l~ang$g$an 

(M) te$rhad~ap L~oy~al~i~tas pe$l~ang$g$an (Y~), d~e$ng$an me$ng$g$u$nak$an pe$nd~e$k$atan su$rve$i~ 

pad~a popu$l~asi~ pe$l~ang$g$an Bak$so Mas Roy~ Cabang$ Me$rr d~i~ K$ota Su$rabay~a. 

1.2. Rumusan Masalah 

Be$rd~asark$an l~atar be$l~ak$ang$ d~i~atas, mak$a ru$mu$san masal~ah d~al~am pe$ne$l~i~ti~an 

i~ni~ ad~al~ah se$bag$ai~ be$ri~k$u$t : 

1. Apak$ah Mark$e$ti~ng$ Mi~x 7P be$rpe$ng$aru$h te$rhad~ap L~oy~al~i~tas Pe$l~ang$g$an d~i~ 

Bak$so Mas Roy~ Cabang$ Me$rr Su$rabay~a? 

2. Apak$ah Pe$rsonal~ brand~i~ng$ be$rpe$ng$aru$h te$rhad~ap L~oy~al~i~tas Pe$l~ang$g$an d~i~ 

Bak$so Mas Roy~ Cabang$ Me$rr Su$rabay~a? 

3. Apak$ah Mark$e$ti~ng$ Mi~x 7P be$rpe$ng$aru$h te$rhad~ap K$e$pu$asan Pe$l~ang$g$an d~i~ 

Bak$so Mas Roy~ Cabang$ Me$rr Su$rabay~a? 

4. Apak$ah Pe$rsonal~ brand~i~ng$ be$rpe$ng$aru$h te$rhad~ap K$e$pu$asan Pe$l~ang$g$an d~i~ 

Bak$so Mas Roy~ Cabang$ Me$rr Su$rabay~a? 

5. Apak$ah K$e$pu$asan Pe$l~ang$g$an be$rpe$ng$aru$h te$rhad~ap L~oy~al~i~tas Pe$l~ang$g$an 

se$bag$ai~ vari~abe$l~ I~nte$rve$ni~ng$ d~i~ Bak$so Mas Roy~ Cabang$ Me$rr Su$rabay~a? 

1.3. Tujuan Penelitian 

Me$ru$ju$k$ pad~a ru$mu$san masal~ah d~i~atas, d~i~te$tapk$an tu$ju$an pe$ne$l~i~ti~an se$bag$ai~ 

be$ri~k$u$t : 
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1. Me$ng$anal~i~si~s pe$ng$aru$h Mark$e$ti~ng$ Mi~x 7P te$rhad~ap L~oy~al~i~tas Pe$l~ang$g$an. 

2. Me$ng$anal~i~si~s pe$ng$aru$h Pe$rsonal~ brand~i~ng$ te$rhad~ap L~oy~al~i~tas Pe$l~ang$g$an. 

3. Me$ng$anal~i~si~s pe$ng$aru$h Mark$e$ti~ng$ Mi~x 7P te$rhad~ap K$e$pu$asan Pe$l~ang$g$an. 

4. Me$ng$anal~i~si~s pe$ng$aru$h Pe$rsonal~ brand~i~ng$ te$rhad~ap K$e$pu$asan Pe$l~ang$g$an. 

5. Me$ng$anal~i~si~s pe$ng$aru$h K$e$pu$asan Pe$l~ang$g$an d~al~am me$me$d~i~asi~ hu$bu$ng$an 

te$rhad~ap L~oy~al~i~tas Pe$l~ang$g$an. 

1.4. Manfaat Penelitian 

1.4.1 Bagi Mahasiswa 

Pe$ne$l~i~ti~an i~ni~ me$ni~ng$k$atk$an k$e$mampu$an apl~i~k$ati~f mahasi~swa d~al~am 

me$ne$rapk$an k$e$rang$k$a te$ori~ pe$masaran te$rmasu$k$ Mark$e$ti~ng$ Mi~x 7P d~an k$onse$p 

Pe$rsonal~ brand~i~ng$  pad~a stu$d~i~ k$asu$s u$saha k$u$l~i~ne$r ny~ata se$hi~ng$g$a me$mpe$rd~al~am 

k$e$te$rampi~l~an anal~i~ti~s se$rta me$ne$mu$k $an sol~u$si~ g$u$na me$ny~e$l~e$sai~k$an pe$rsoal~an 

te$rse$bu$t. 

1.4.2 Bagi Perguruan Tinggi 

Pe$ne$l~i~ti~an i~ni~ me$ng$harapk$an u $ntu$k$ me$nd~u$k$u$ng$ manaje$me$n u$ntu$k$ 

me$mahami~ se$jau$h mana k$e$pu$asan d~an bahan ajar Prog$ram Stu$d~i~ K$e$wi~rau$sahaan 

U$PN “Ve$te$ran” Jawa Ti~mu$r, se$hi~ng$g$a me$mpe$rk$ay~a mate$ri~ pe$mbe$l~ajaran d~e$ng$an 

contoh pe$ne$rapan Mark$e$ti~ng$ Mi~x 7P d~an Pe$rsonal~ brand~i~ng$  pad~a u$saha mi~k$ro/ 

U$K$M ny~ata. 

1.4.3 Bagi Perusahaan 

Pe$ne$l~i~ti~an i~ni~ d~i~harapk$an mampu$ me$nd~u$k$u$ng$ manaje$me$n u$ntu$k $ me$mahami~ 

se$jau$h mana k$e$pu$asan d~an k$e$se$ti~aan pe$l~ang$g$an te$rhad~ap Bak$so Mas Roy~ Cabang$ 

Me$rr Su$rabay~a, pe$ne$l~i~ti~an i~ni~ me$ny~aji~k$an re$k$ome$nd~asi~ strate$g$i~s be$rbasi~s d~ata 

u$ntu$k$ me$ng$opti~mal~k$an e$l~e$me$n Mark$e$ti~ng$ Mi~x 7P d~an Pe$rsonal~ brand~i~ng$  d~e$ng$an 

tu$ju$an me$ni~ng$k$atk$an l~oy~al~i~tas pe$l~ang$g$an, te$mu$an pe$ne$l~i~ti~an me$mbu$at se$cara 

prak$ti~s bag$i~ manaje$me$n d~al~am me$rancang$ d~an me$ng$i~mpl~e$me$ntasi~k$an strate$g$i~ 

promosi~ d~i~g$i~tal~, pe$rbai~k$an prose$s l~ay~anan, pe$ng$u$atan bu$k$ti~ fi~si~k$ ou$tl~e$t, se$rta 

pe$ni~ng$k$atan k$ompe$te$nsi~ su$mbe$r d~ay~a manu$si~a d~e$mi~ me$ni~ng$k$atk$an pe$ng $al~aman 

pe$l~ang$g$an. 


