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ABSTRAK 

FAIZA AULIA NOVADINASTIA, 20042010177, Pengaruh Gratis Ongkos 

Kirim, Potongan Harga, Iklan, Flash Sale, dan Cashback Terhadap Minat 

Beli Pada Konsumen Shopee di Surabaya  

 

Penelitian ini menganalisis pengaruh gratis ongkos kirim, potongan harga, 

iklan, flash sale, dan cashback terhadap minat beli konsumen Shopee di Surabaya. 

Pendekatan kuantitatif dilakukan melalui survei kepada 160 responden dengan 

metode purposive sampling.  Data diperoleh melalui penyebaran kuesioner secara 

daring menggunakan Google Form dan telaah pustaka, kemudian dianalisis 

menggunakan SPSS. Hasil menunjukkan secara simultan variabel independen 

mempunyai pengaruh signifikan terhadap minat beli. Sedangkan secara parsial, 

variabel potongan harga, iklan, dan cashback berpengaruh signifikan terhadap 

minat beli, sementara gratis ongkos kirim dan flash sale tidak menunjukkan 

pengaruh signifikan terhadap minat beli. Temuan ini menegaskan pentingnya 

strategi promosi untuk meningkatkan minat beli konsumen.  

Kata Kunci : Gratis Ongkos Kirim, Potongan Harga, Iklan, Flash Sale, 

Cashback, Minat Beli 
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ABSTRAK 

FAIZA AULIA NOVADINASTIA, 20042010177, The Effect of Free Shipping, 

Price Discounts, Advertising, Flash Sales, and Cashback on Purchase Intention 

among Shopee Consumers in Surabaya  

 

This study aims to examine and analyze the influence of free shipping, 

price discounts, advertising, flash sales, and cashback on purchase intention 

among Shopee consumers in Surabaya. This research employs a causal 

associative design using a quantitative approach. Data were collected through an 

online questionnaire distributed via Google Form to 160 respondents. The 

population consists of Generation Z Shopee users residing in Surabaya, with the 

sample determined using non-probability sampling through purposive sampling 

technique. Data analysis was conducted using multiple linear regression, 

classical assumption tests, hypothesis testing, and coefficient of determination 

analysis. The findings indicate that simultaneously free shipping, price discounts, 

advertising, flash sales, and cashback significantly influence purchase intention. 

Partially, price discounts, advertising, and cashback have a significant effect on 

purchase intention, whereas free shipping and flash sales do not have a 

significant effect. 

Keywords: Free Shipping, Price Discounts, Advertising, Flash Sale, Cashback, 

Purchase Intention. 

 

 


