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PERUSAHAAN KELUARGA DAN CORPORATE SOCIAL 

RESPONSIBILITY DISCLOSURE 

Sahrul Anam 

ABSTRAK 

 Penelitian ini memiliki tujuan untuk mengetahui hubungan kepemilikan 

keluarga terhadap Corporate Social Responsibility disclosure (CSR) pada 

perusahaan yang terdaftar di Bursa Efek Indonesia. Penelitian ini menggunnakan 

metode penelitian kuantitatif. Terdapat 76 perusahaan sebagai total populasi yang 

terhimpun oleh peneliti dengan sektor transportasi, komunikasi dan utilitas. 

Purposive sampling menjadi teknik pengumpulan data yang digunakan peneliti 

untuk mengklasifikaskan kriteria sampel berdasarkan kebutuhan penelitian. 

financial report, annual report, dan sustainability report menjadi sumber acuan 

peneliti untuk mengumpulkan data secara sekunder. Analisis data yang digunakan 

dalam penelitian diantara lain statistik deskriptif, uji korelasi spearman untuk 

mengukur hubungan antar variabel secara bertingkat, uji asumsi klasik dan regresi 

data panel. Temuan ini menunjukkan bahwa perusahaan keluaarga cenderung 

memiliki prospek jangka panjang untuk menjaga legitimasi, citra, dan reputasi 

perusahaaan yang direalisasikan pada tanggungjawab sosial dan lingkungan 

terhadap stakeholder. Penelitian ini juga yang menguatkan pernyataan pada teori 

legitimasi di mana perusahaan keluarga akan mempertahankan status legitimasinya 

melalui pengungkapan CSR. 

Kata Kunci : Perusahaan Keluarga, Pengungkapan Tanggung Jawab Sosial 

Perusahaan, Struktur Kepemilikan, Citra Perusahaan 

 

 

 

 

 

 



 

xi 

 

FAMILY FIRMS AND CORPORATE SOCIAL RESPONSIBILITY 

DISCLOSURE  

Sahrul Anam 

 

ABSTRACT 

 The purpose of this study is to examine the relationship between family 

ownership and Corporate Social Responsibility (CSR) disclosure among companies 

listed on the Indonesia Stock Exchange. This study employs a quantitative research 

method. The total population comprised 76 companies in the transportation, 

communications, and utilities sectors, as identified by the researcher. Purposive 

sampling was the data collection technique used by the researcher to classify 

sample criteria based on the research needs. Financial reports, annual reports, and 

sustainability reports served as the researcher’s sources for collecting secondary 

data. The data analysis methods used in this study included descriptive statistics, 

Spearman’s correlation test to measure the relationship between variables at 

various levels, tests of classical assumptions, and panel data regression. The results 

of the study indicate that family-owned companies have a greater influence on CSR 

disclosure than non-family-owned companies.  The data analysis methods used in 

this study include descriptive statistics, Spearman’s correlation test to measure the 

hierarchical relationship between variables, tests of classical assumptions, and 

panel data regression. These findings indicate that family-owned companies tend 

to have a long-term perspective on maintaining their legitimacy, image, and 

reputation, which is reflected in their social and environmental responsibility 

toward stakeholders. This study also supports the assertion in legitimacy theory 

that family-owned companies maintain their legitimacy through CSR disclosures. 

Keywords : Family Firms, Corporate Social Responsibility Disclosure, 

Ownership Structure, Corporate Image


