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ANALISIS KETAHANAN FINANSIAL NANO INFLUENCER MELALUI 

KESADARAN PATRIOTISME FINANSIAL DI TENGAH TANTANGAN 

IMPULSE BUYING 

Nurachma Priyamita Sari 

Abstrak 

Media sosial saat ini tidak hanya digunakan sebagai sarana komunikasi, tetapi juga 

menjadi sumber penghasilan bagi sebagian orang, salah satunya Nano Influencer. 

Sebagai individu yang aktif membuat konten di media sosial, Nano Influencer 

memiliki pendapatan yang cenderung tidak tetap serta sering berhadapan dengan 

berbagai tren dan promosi yang dapat memengaruhi perilaku konsumsi. Oleh 

karena itu, penelitian ini bertujuan untuk mengetahui bagaimana pengalaman Nano 

Influencer dalam membangun ketahanan finansial melalui kesadaran patriotisme 

finansial di tengah tantangan Impulse Buying. Penelitian ini menggunakan metode 

kualitatif dengan pendekatan Interpretative Phenomenological Analysis (IPA). 

Informan dalam penelitian ini berjumlah delapan Nano Influencer yang aktif 

menggunakan media sosial. Data diperoleh melalui wawancara mendalam dan 

dianalisis dengan bantuan software NVivo 12. Hasil penelitian menunjukkan bahwa 

Nano Influencer membangun ketahanan finansial dengan cara mengatur 

pengeluaran, menabung, memiliki sumber pendapatan tambahan, serta 

menyesuaikan kondisi keuangan ketika pendapatan mengalami penurunan. 

Penelitian ini juga menemukan bahwa Impulse Buying masih sering terjadi karena 

dipengaruhi oleh faktor emosional, promosi, tren media sosial, dan kebutuhan 

konten. Selain itu, informan memiliki kesadaran untuk mendukung produk lokal 

sebagai bentuk patriotisme finansial, meskipun keputusan pembelian tetap 

mempertimbangkan kualitas dan kebutuhan pribadi. Hasil penelitian menunjukkan 

bahwa ketahanan finansial, patriotisme finansial, dan Impulse Buying memiliki 

keterkaitan dalam membentuk pengalaman finansial Nano Influencer. 

Kata Kunci: Ketahanan Finansial, Nano Influencer, Patriotisme Finansial, Impulse 

Buying 
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ANALISIS KETAHANAN FINANSIAL NANO INFLUENCER MELALUI 

KESADARAN PATRIOTISME FINANSIAL DI TENGAH TANTANGAN 

IMPULSE BUYING 

Nurachma Priyamita Sari 

Abstract 

Social media is no longer used solely as a means of communication but has also 

become a source of income for many individuals, including nano influencers. As 

individuals who actively create content on social media, nano influencers tend to 

have irregular income and are frequently exposed to various trends and 

promotional activities that may influence their consumption behavior. Therefore, 

this study aims to explore the experiences of nano influencers in building financial 

resilience through financial patriotism awareness amid the challenges of impulse 

buying. This study employed a qualitative method using the Interpretative 

Phenomenological Analysis (IPA) approach. The participants consisted of eight 

nano influencers who actively use social media. Data were collected through in-

depth interviews and analyzed using NVivo 12 software. The findings indicate that 

nano influencers build financial resilience by managing their expenses, saving 

money, maintaining additional sources of income, and adapting their financial 

conditions when their income declines. The study also found that impulse buying 

remains prevalent due to emotional factors, promotional activities, social media 

trends, and content creation needs. Furthermore, the participants demonstrated an 

awareness of supporting local products as a form of financial patriotism, although 

their purchasing decisions continued to be influenced by product quality and 

personal needs. Overall, the findings suggest that financial resilience, financial 

patriotism, and impulse buying are interconnected in shaping the financial 

experiences of nano influencers. 

Keywords: Financial Resilience, Nano Influencer, Financial Patriotism, Impulse 

Buying.


