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ABSTRAK 

NAJHAN AKBAR, 22042010111, Pengaruh Price Perception, Service Quality, 

dan Word of Mouth Terhadap Purchase Intention Pada Konsumen Pengguna 

Maskapai Super Air Jet di Kota Surabaya 

 

Penelitian ini bertujuan menganalisis pengaruh price perception, service quality, dan word 

of mouth terhadap purchase intention pada konsumen pengguna maskapai Super Air Jet di 

Kota Surabaya. Penelitian menggunakan pendekatan kuantitatif dengan data yang diperoleh 

melalui penyebaran kuesioner kepada 156 responden. Analisis data dilakukan menggunakan 

regresi linier berganda. Hasil penelitian menunjukkan bahwa price perception, service quality, 

dan word of mouth berpengaruh positif dan signifikan terhadap purchase intention baik secara 

parsial maupun simultan. Kualitas layanan yang baik, harga yang kompetitif, serta 

rekomendasi positif dari konsumen mampu meningkatkan minat masyarakat untuk 

menggunakan layanan Super Air Jet. Temuan ini memberikan implikasi bagi perusahaan 

penerbangan dalam menyusun strategi pemasaran dan peningkatan kualitas layanan. 

Kata Kunci: Persepsi Harga, Kualitas Pelayanan, Word of Mouth, Minat Beli, Industri 

Penerbangan 
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ABSTRACT 

NAJHAN AKBAR, 22042010111. The Influence of Price Perception, Service 

Quality, and Word of Mouth on Purchase Intention among Consumers of Super 

Air Jet Airline in Surabaya City. 

This study examines the influence of price perception, service quality, and word of mouth 

on purchase intention among Super Air Jet consumers in Surabaya. A quantitative approach was 

employed using survey data collected from 156 respondents. Data were analyzed using multiple 

linear regression. The findings indicate that price perception, service quality, and word of mouth 

have positive and significant effects on purchase intention, both partially and simultaneously. 

Service quality and positive consumer recommendations strengthen consumer interest in using 

Super Air Jet services, while competitive pricing increases perceived value. These findings provide 

managerial implications for airline companies in improving consumer purchase intention 

through pricing strategies, service enhancement, and positive customer communication. 

Keywords: Price Perception, Service Quality, Word of Mouth, Purchase Intention, Airline 

Industry 


