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Ulla Nurluthfi Oktavia 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk menguji pengaruh struktur modal dan 

profitabilitas terhadap nilai perusahaan, serta menganalisis peran Corporate Social 

Responsibility (CSR) sebagai variabel moderasi. Objek penelitian difokuskan pada 

perusahaan sub sektor perbankan yang terdaftar di Bursa Efek Indonesia (BEI) 

selama periode 2022–2024. Penelitian ini menggunakan pendekatan kuantitatif 

dengan jenis data sekunder yang bersumber dari laporan tahunan (annual report) 

dan laporan keberlanjutan (sustainability report). Teknik pengambilan sampel 

dilakukan menggunakan metode purposive sampling, yang menghasilkan 37 

perusahaan dengan total 111 data observasi. Analisis data dilakukan dengan regresi 

data panel dan Moderated Regression Analysis (MRA) menggunakan perangkat 

lunak EViews 13. Hasil penelitian membuktikan bahwa secara parsial, struktur 

modal dan profitabilitas memiliki pengaruh positif dan signifikan terhadap nilai 

perusahaan. Namun, hasil uji moderasi menunjukkan bahwa pengungkapan CSR 

tidak mampu memoderasi hubungan antara struktur modal terhadap nilai 

perusahaan, maupun hubungan profitabilitas terhadap nilai perusahaan. Temuan ini 

mengindikasikan bahwa investor di sektor perbankan lebih memprioritaskan 

indikator fundamental dan risiko keuangan secara independen dibandingkan 

informasi non-keuangan seperti CSR dalam menilai prospek perusahaan. 

Kata Kunci: Struktur Modal; Profitabilitas; Nilai Perusahaan; Corporate Social 

Responsibility; Perbankan. 
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ABSTRACT 

 

This study aims to examine the effect of capital structure and profitability 

on firm value, as well as to analyze the role of Corporate Social Responsibility 

(CSR) as a moderating variable. The research focuses on the banking sub-sector 

listed on the Indonesia Stock Exchange (IDX) during the 2022–2024 period. This 

study employed a quantitative approach using secondary data derived from annual 

reports and sustainability reports. The sampling technique used was purposive 

sampling, which resulted in 37 companies with a total of 111 observations. Data 

were analyzed through panel data regression and Moderated Regression Analysis 

(MRA) using EViews 13 software. The results demonstrated that, partially, capital 

structure and profitability have a positive and significant effect on firm value. 

However, the moderation test revealed that CSR disclosure is unable to moderate 

the relationship between capital structure and firm value, nor the relationship 

between profitability and firm value. These findings suggest that investors in the 

banking sector independently prioritize fundamental indicators and financial risks 

over non-financial information, such as CSR, when evaluating corporate prospects 

Keywords: Capital Structure; Profitability; Firm Value; Corporate Social 

Responsibility; Banking. 

 


