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ABSTRAK

SAVIRA AZ ZAHRO, 22042010029, PENGARUH FASHION LIFESTYLE,
PROMOTION, DAN SERVICE QUALITY TERHADAP PURCHASE
INTENTION PADA KONSUMEN BRAND FASHION GIYOMI SURABAYA

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh
Fashion Lifestyle, Promotion, dan Service Quality terhadap Purchase Intention
pada konsumen Brand Fashion Giyomi Surabaya, baik secara simultan maupun
parsial. Penelitian ini menggunakan metode kuantitatif dengan sampel sebanyak
112 responden yang diperoleh melalui teknik purposive sampling. Teknik
pengumpulan data dilakukan melalui penyebaran kuesioner menggunakan skala
Likert dan dianalisis menggunakan regresi linier berganda dengan bantuan aplikasi
SPSS. Hasil penelitian menunjukkan bahwa Fashion Lifestyle, Promotion, dan
Service Quality secara simultan berpengaruh signifikan terhadap Purchase
Intention dengan nilai signifikansi 0,000 < 0,05. Secara parsial, Fashion Lifestyle
berpengaruh signifikan terhadap Purchase Intention dengan nilai signifikansi 0,005
< 0,05, Promotion berpengaruh signifikan terhadap Purchase Intention dengan nilai
signifikansi 0,000 < 0,05 serta menjadi variabel yang paling dominan, dan Service
Quality berpengaruh signifikan terhadap Purchase Intention dengan nilai
signifikansi 0,002 < 0,05. Hasil koefisien determinasi menunjukkan nilai R Square
sebesar 0,812 yang berarti bahwa variabel Fashion Lifestyle, Promotion, dan
Service Quality mampu menjelaskan Purchase Intention sebesar 81,2%, sedangkan
sisanya dipengaruhi oleh variabel lain di luar penelitian.

Kata Kunci: Fashion Lifestyle, Promotion, Service Quality, Purchase Intention.
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ABSTRACT

SAVIRA AZ ZAHRO, 22042010029, THE INFLUENCE OF FASHION
LIFESTYLE, PROMOTION, AND SERVICE QUALITY ON PURCHASE
INTENTION AMONG CONSUMERS OF GIYOMI FASHION BRAND
SURABAYA

This study aims to determine and analyze the influence of Fashion Lifestyle,
Promotion, and Service Quality on Purchase Intention among consumers of Giyomi
Fashion Brand Surabaya, both simultaneously and partially. This study used a
quantitative method with a sample of 112 respondents obtained through purposive
sampling technique. Data collection was conducted through questionnaires using a
Likert scale and analyzed using multiple linear regression with the assistance of
SPSS application. The results showed that Fashion Lifestyle, Promotion, and
Service Quality simultaneously had a significant effect on Purchase Intention with
a significance value of 0.000 < 0.05. Partially, Fashion Lifestyle had a significant
effect on Purchase Intention with a significance value of 0.005 < 0.05, Promotion
had a significant effect on Purchase Intention with a significance value of 0.000 <
0.05 and became the most dominant variable, and Service Quality had a significant
effect on Purchase Intention with a significance value of 0.002 < 0.05. The
coefficient of determination test showed an R Square value of 0.812, which means
that the variables of Fashion Lifestyle, Promotion, and Service Quality were able
to explain Purchase Intention by 81.2%, while the remaining percentage was
influenced by other variables outside this study.

Keywords: Fashion Lifestyle, Promotion, Service Quality, Purchase Intention.
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