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ABSTRACT

Rumah Kreatif Batik Putat Jaya is a training and development institution for batik
SMEs that emerged from the transformation of the Gang Dolly red-light district into an arts
district in 2016. Although equipped with a full range of batik-making facilities and attracting
international tourists from various countries such as Canada, the United Kingdom, and Japan,
this institution still faces significant challenges in terms of brand awareness and structured
promotion. This study identifies the primary issue that Rumah Creative Batik Putat Jaya lacks
clear and consistent visual identity, resulting in very low brand awareness among the people of
Surabaya. Reliance on promotion through student recommendations and uncoordinated social
media content has led to the potential for collaboration with local SMEs and international
tourists remaining unoptimized.

The design is based on the STPD approach (Segmenting, Targeting, Positioning,
Differentiation) and includes qualitative data  collecting (observation and
interviewing),quantitative data by distributing a questionnaire to 70 responders. Data
ana-ly-sismapping needs of utilizes the TOWS matrix, consumer journey and consumer insights
to four key audience groups: educational institutions, local visitors, out-of-town tourists, and
tourists from abroad. and 95.7 percent do not know the Instagram account of the institution.
The data research indicated that the branding concept should be emphasized on the narrative of
Putat Jaya’s shift from red-light area to site of cultural preservation, authenticity, and education,
and a consistent visual identity to differentiate Rumah Creative Batik Putat Jaya from such

competitors.

The implementation of the branding design involves the development of a strong visual
identity and a logo, color parameters (earth brown, vanilla cream, brilliant yellow), typeface
that embodies the values of batik and an integrated communication strategy including physical
promotional items such as pamphlets and goods, and digital media, especially Instagram. This
branding is aimed to boost brand awareness, improve Rumah Creative Batik Putat Jaya’s
standing as an authentic batik education center. in Surabaya, while developing a sustainable

ecology for local batik MSMEs growth.

Keywords: Visual Identity, Batik, Logo, Education
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