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FOREWORD

Praise be to Allah SWT for all His graces, blessings and gifts, which have opened the way
to every difficulty, provided opportunities when they felt narrow, and gave strength to keep
going when the road began to feel heavy. The author is confident of His help, as the author once
saw, "Even the piece of fruit that you eat today, has actually been yours since the seed was
planted". Likewise, the author believes that everything will end well and can complete the
"Rebranding Design of Siman Tourism Village, Kediri Regency" well.

This report was made possible thanks to the support and assistance of the parties who played a
role in this draft. Therefore, on this occasion, the author would like to express his gratitude to

all parties who have helped both directly and indirectly so that this design can be completed
properly.
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presence made many days feel lighter to pass.

Thank you also to the author to other parties that the author cannot mention one by one,
but have provided prayer, support and other things in the design process. Every form of support

is an important part of this design.

"Rebranding Design of Siman Tourism Village Kediri Regency " was prepared as an effort
to present a visual identity that can represent the historical and cultural values in Siman Tourism
Village. This design is expected to be a media that is not only informative but can strengthen

the image and character of the village. The author is aware that this design still has many
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shortcomings, so constructive criticism and suggestions are needed for future improvements.

Finally, I hope that this work can provide benefits and be a meaningful first step in the future.

Surabaya, May 21, 2026

Who Made the Statement

Dina Svafira Dwi Setivaningsih

NPM 220502010054

Vii



TABLE OF CONTENTS

APROVAL PAGE .....uuiiieineinensuinuisensisssissesssessssssssssssssisssssssssssssssssssssssssssssssassssssssssssssass ii
AGREEMENT PAGE .....uuuiiiieiciininnicsnisesssisssisssssisssissssssesssssssssssssssssssssssssessssssssssssssssns iii
STATEMENT OF FREE PLAGIARISM......iiiniiinniinssnncssssnssssncssssnossssnsssssssssssssssssssssses iv
ABSTRACT ccuuieiiiensinsnissensnsssnsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssass v
FOREWORD ....uuiiiiiuininninsninsnisenssisssissssssssssissssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssaes vi
TABLE OF CONTENTS . ..ccotiitintintinensinssisssnsessssssssssssssissssssesssssssssssssssssssssssssssssssssssssssssss viii
LIST OF FIGURES .....cuuitiiitinnininsuensuecssisnsssesssisssssssssssssssssessssssssssssssssssssssssssssssssssssssssesns xi
LIST OF TABLES ....coutiiiiinnniiinnnnniecsssssnsessssssssssssssssssssssssssssssssssssssssssssssssassssssssassssssssssssssss Xiv
LIST OF APPENDIX ..uuiiiuinrinninsnissensnssanssenssnssssssassssssassssssssssssssssssssssssssssssssssssassssssssssasssssss XV
CHAPTER L...uuouuiiriiiiceniinsnicseisnsssissssssssssssssssssssisssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss 1
1.1 BACKEIOUNA ... oottt et ettt et s e et e et e esaeessaeeseesnsaenseessseennes 1
1.2 Problem IdentifiCation ...........ccceeoieriiniiiiiniiieetesieee et 8
1.3 Problem FOrmulation ...........cccuiiiiiiiiiiie ettt et e e eive e e saveeesaseeenseeenes 9
1.4 Problem LImItations..........cocueiiuiiiiiiniiiiieiie ettt et st 9
1.5 PUrpoSe Of PIANNING .....cocuviiiiiiiieiiecie ettt ettt et e ve e st eenaeesseesnseenes 9
1.6 Benefits of Planning ReSUltS........c.cooiiiiiiiiiiiiiiiece e 9
1.7 Planning Framework .........ccooiiiiiiiiiie et 10
CHAPTER IL.....cuoouirieiininnuinsensenssisssnsesssessssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssas 11
2.1 Operational Definition of Title.......c.ceeiiieiiiiiiiiieciieeeee e 11
2.1.1 Definition of 1ebranding............c.eeecvieriieriieniierieeieeeie ettt eve et e e esseesbeenaeeees 11
2.1.2 Definition of tourist VIIIage ........ccveeeeuiieeiiieciieceece e 11
2.1.3 Definition of Siman Tourism Village .........cccceecviriiiiriieniieniiiiecieeeeee e 12
2.1.4 Definition of Kedirt REZENCY .....c..oeviuiiiiiiiiiiiiiecieeeeece e 12

2.2 Theoretical fouNdations...........coeeiuiriiiieiiniertee ettt s 13
2.2.1 BranAINg ....ccccveieiiie ettt s e et e et e e st e e st aeesataeensba e e aaaeennraeesaeeenaeenn 13
2.2.2. REDTANAING ....vienviieiiieiie ettt ettt ettt ebeesiaeebeessaeesaeesbeenseassseensaesnseenseanns 14
2.2.3 Branding deStINAatiON ..........ccccueeeiiieeiiieeiiieeiteeeciteesieeesieeesaeeesseeessseeessseeesseeensneens 15
2.2.4 VISUAL TACNILIEY ....cuviieiiieiie ettt ettt ettt et e et e e sabe e bt e ssseenseesnseenneanns 16

0 T 51 Yo RSP SRRRPP 16
2.2.6 Colors ON DIaNAING .....ccuveeiiieiiieiieeiie ettt ettt ettt teesteebeesebeebeesabeenseeans 18
2.2.7 Typography on branding ...........c.ceccueeeieerieeriieniieerieeeieesieeseeesieeeeeesreesreesseesseesseenns 19



2.2 8 LAY OUL. ettt ettt ettt e ettt e et e e ab e e et e e e nabeeenbeeenaeenn 23

2.2.9 Design thINKING .....coovviiiiiieiiiie ettt e s et e e aeeeseaeeesseeennneeas 24
2.3 EXISING STUAIES ...eouveiiiiiiiiiiieieeteeeet ettt st st nae e 25
00 T8 B 070 SR UPRRURPPPOt 26
2.3.2 SOCIAL MEAIA......eeueetieieiiieieete ettt 28
2.3.3 Information BOArds ..........ccoiiiiiiiiiiiie e 29
2.4 ComPATatiVe STUAIES .. .veeuvieeeiieiieeie ettt ettt et esite et e st e e bt esabeebeessaeenbeesnseeseesnseas 30
B N 0o SR RPRRRUPROt 30
2.4.2 SOCIAL MEAIA......ecueeeieiiiieieee ettt 32
2.5 COMPELILOT STUAIES....ccciuiieiiieieiieeciee ettt et e e e e e tee e steeesteeessbaeessseeessseeesseeensns 33
s T U 1510 o R PSRRRPPR 33
2.5.2 S0CIAL MEIA......eoueiiiiieiieiieteet ettt 35
CHAPTER IL.....ucouuiuiinuinniiensnecsnissessecssiesssssnssssssssssesssssssssssssssssssssssssssssssssssssssssssassssssassssssns 37
3.1, Desi@n MEthOd.......coouiiiiieiie ettt et ettt et e eas 37
3.2 Planning ODBJECTS .....ceeuuieiiiiiieiiesiie ettt ettt ettt ettt et e st e e bt e saeeebeesabe e beesnteenbeens 37
3.3 Data Collection TEChNIQUES ........cccuiieiiiiieiiieeciee ettt rte e e re e e e e e e aaeeeeaeeenenes 38
3.3.1 Primary Data ...cc..oeeeiiieiiiieciie ettt e e eeenanee e 38
3.3.2 Secondary Data ........cc.cocuiiiiiiiiiiiieee e 41
3.3.3 Taret AUICNS. ....eeeeiiiiieeiiieiie ettt ettt ettt ere et e e e bt e ssbeeseeenseenseeenseenees 43
3.4 Data Analysis TEChNIQUES .......c.eeeiiuiiiiiiieciie et e e e e e e eaaeeennees 43
3.4.1 Analysis of INterview Data..........ccceeeviiiiiiiiiiiiiieieee e 44
3.4.2 Observational Data ANalYSIS .......cccueevuiirieriiieiieeiiesiie ettt 46
3.4.3 Questionnaire Data ANALYSIS .......cccveeriierieriiieitieeieesie et esee et eae et ebe e ere e 46
3.4.4 TOWS Matrix ANALYSIS ..coueeriiriiniiiiieienie ettt sttt 51
3.4.5 Consumer Insight ANaLYSiS.......ccceeiiiiiieiiiiiiieiiieeieerie ettt eae e ere e e ese e 52
3.4.6 Consumer JOUINEY ANALYSIS ....cccviiriuiririieeiiieeiieeeiiee et e esieeesaeeesreeesseeesaeeessseeenns 53
3.4.7 SUMMATY DALE.....oiiiiiieiiiieciie ettt e e st e et e e ebeeenaree e 55
CHAPTER LV uuuiiiiiinensinsuisnisesssisssissesssissssssssssssssissssssssssssssssssssssssssssssssssssssssssssssassssssss 56
4.1 Concept FOrmMUIAtION .......cccvviiiiiiiiiiieiiie ettt eeeeeaeeenaeeenenes 56
4.1.1 Keyword Definition.........cceeriieiiiiriiiiieeie ettt ettt ettt seaeeaee e 56
4.1.2 Meaning of DenoOtation.........cc.eeerueieerieeeiieeeiieeeecieeeeieeeeteeesaeeesereeesaeeeseseeessseessneens 57
4.1.3 Meaning of ConNOtAtIONS ........cccueruieriirierieieeterteene ettt ettt ettt saneseeens 57
4.1.4 VErbDal CONCEPLS....ueeeiurieiirieeiiieeiieeeriteeeitteeeitteeestteesteeessseeesssaeessseeessseeessseesnssessnsseens 57
4.1.5 VISUAL CONCEPLS ....eientieiieeiieiiie ettt ettt ettt ettt e s ateebeesateebeessbeenbeesnseeneans 58



4.1.6 MEdia CONCEPLS....eeeurieriieeiieriieettesiteeteeeiteeteesteeteestaeebeessaeeseessseenseassseeseesnseenseanns 62

4.2 Desig@n DeSI@N PrOCESS. ...ccccuiiiiiiiiiiieeiiie ettt ettt ite e stee st e e s e esavaeessaeeenseeennns 64
4.2.1 ROUGN A@SIN....eiuiieiiiiiiiieiiecie ettt ettt ettt e e et eesaeebeeesseensaesnseenseanns 65
4.2.2 Comprehensive AESIZN ... .ueeeeurieeiiieeiieeeiieeeieeeeieeeeieeesteeeseaeeessreeesseeessseeensseeensseens 66
4.2.3 DeSign VAlIAAtiON.......cciuieiieiiieiierieeiteeie ettt ettt ettt etaessaeebeessseebaesnbeeaeeens 67
4.2.4 FINAL ITWOTK ....eoiiiiiiiiieeeete ettt sttt et e st e b 68

4.3 Design IMpPlementation..........ccceeiieerieriieiie ettt see et et e et essaeebeeseseeseesneeas 69
4.3.1 Grapgic standard manual (GSM) .........cociiieiiieeiiieeee e e e 69
4.3.2 Media IMpIementation ..........c.cocuierieeriienieeiiesie et eiee st eieesteeieeeereesaesnseeaeeens 69

4.4 PrOAUCHION COSES ...uvieiiieitieeiieeite ettt ettt ettt et e bt e et e st e e bt e saeeebeessteenbeesabeebeesanean 76

CHAPTER V..uuciiiiricnisensuinssissessssssissssssesssisssssssssstssssssssssssssssssssssssssssssssssssssssssssssassssssss 78
5.1 CONCIUSION ...ttt ettt et st e bt et sae et et e sae e beenee 78
5.2 SUGZESTIONS ...eeuvieiiieiieeite ettt ettt et e sttt e st e et ee st e e bt e eabeeseesabeenseeenbeeseesnseeseaenseenses 78

BIBLIOGRAPHY ...uuiiiiniiiinnninsnnsenssisssnssesssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssassssssas 79

APPENDIX .uccuiiiiiiiiinsuinsnissenssesssnssssssessssssssssssssisssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss 82




LIST OF FIGURES

Figure 1. 1 Harifijing Inscription Documentation, National Museum-Jakarta Collection ......... 1
Figure 1. 2 Documentation of the Siman Tourism Village Website in Jadesta.............cc.ccceeee. 2
Figure 1. 3 Documentation of Siman Tourism Village Tourism Visit Data............ccccceceevennnne. 3
FIgure 1.4 DIagramm....c..coouiiiiiiiiiiiieieeiee ettt ettt ettt et sbe et s e sbe e eaees 4
LS T i (I BT D 3 F- Ty v 1 1 o DS PP 5
Figure 1. 7 Logos of Purwosari Tourism Village before rebranding...........coccceveeniiiienicnnens 6
Figure 1. 8 Instagram Visual Display of Purwosari Tourism Village before rebranding ........... 7
Figure 1. 9 Purwosari Tourism Village Logos after rebranding .............cccceevevienieniiiinieniiiennens 7
Figure 1. 10 Instagram Visual Displays of Purwosari Tourism Village after rebranding........... 7
Figure 1. 11 Planning FramewWoOrK ..........ccocviiiiiiiiiii ittt seeesvee e e eeaee e 10
Figure 2. 1 Niti Sowan Harinjing (ritual napak tilas) ........cccccecireerienienieneeeceeeeeee e 12
Figure 2. 2 Simpang 5 Monument Gumul Kediri Regency..........ccceevvieeiiieniiieeiieecieeieeene 12
Figure 2. 3 Branding Destination Charm Indonesia............ccooeeverienienieniienieneneseeeeeesene 15
Figure 2. 4 Anatomy Of the LOZO0.......ccoiiiiieiieiiieieceee et e 17
Figure 2. 5 Examples of Picture Mark and Letter Mark 1020 types ........ccceveeviieenienieeneennnen. 17
Figure 2. 6 Examples of Picture Mark and Letter Mark 10€0S ..........cccvveeviieniiieeniieeciieeeieens 18
Figure 2. 7 Examples of letter mark 10€0S ONlY .....c.ccoieiiiiiiiiiiiiieieeeeeeeeee e 18
Figure 2. 8 Additive and Subtractive COLOTS. .......ecouiriiriiiiiiieieeieeerieee et 19
Figure 2. 9 Examples of black letter fonts..........cccooiiviiiiiiiniiiiniiiecceeeeeee 20
Figure 2. 10 Humanist font eXamples..........ccoeriiiiiiiiiiiiiiiee e 20
Figure 2. 11 Examples of Old style fONnts ........cceevuieiiiiiiiiieeiieeeeceeee e 21
Figure 2. 12 Examples of transitional fonts............coceiiiiiiiiniiiiiineeceeeeeeeeee e 21
Figure 2. 13 Examples of modern fOnts ..........ccccooeiiiiiiiiiiiniiiineciceeeeeeseee e 21
Figure 2. 14 Examples of slab serif fOnts ........ccceoiiiiiiiiiiiiiicceecceeeeeee 22
Figure 2. 15 Examples of sans Serif fOnts..........ccoccuiiiiiiiiiiieeiiieeciee et 22
Figure 2. 16 Examples of script and cursive fONnts ..........cocceevueriiiiiiiiienieiienieeeeeeee e 23
Figure 2. 17 Examples of decorative/display fOnts ..........ccoceviiveniineniienienieenieneeeeeenene 23
Figure 2. 18 Existing Logos of Siman Tourism Village ...........ccccovvinieiiniininniniiniciccenens 26
Figure 2. 19 Social media Instagram of Siman Tourism Village...........cccccvevvieenciieiniiecnieen, 28
Figure 2. 20 Sign Systems in Siman Tourism Village .........ccocccoiiiiiiiiiniininieicceee, 29

Xi



Figure 2. 21 Logo of Sidowarno Tourism Village, Sobo Ketapanrame, Tjokro,...................... 30

Figure 2. 22 Social media Instagram Comparator............cc.eeeeveeeiireriiieeeieeesieeesieeesveeeseveeenns 32
Figure 2. 23 Keling Tourism Village LOZOS .......ccccviiiiiiiiiiieeiie ettt 33
Figure 2. 24 Keling Tourism Village Instagram Social Media..........ccceccevveerieninienieneniienenns 35
Figure 3. 1 Stages of Design ThinKing ..........coceiiiiiiiiiiiiiiiiee ettt 37
Figure 3. 2 Interviews with Tourists and Residents of Siman Village...........ccccceevevieieniencnn. 39
Figure 3. 3 Interview with POKDARWIS Siman Tourism Village.........cccccoceeveniininnenienenns 40
Figure 3. 4 Observations in Siman Tourism Village..........cccccoerviiriiniiiiniinieiiiicnceiceecnes 40
FIgUIE 3. 5 DIQGIAM..cccuiiiieiiieciieece ettt ettt e e e e e stae e et eestaeesnsaeesssaeensseeenssaeenns 47
Figure 3. 6 DIaGrami.......coouiiiiiiiiiiieiieeee ettt st ettt 47
FIgure 3. 7 DIaZIaM....c..coiuiiiiiiiiieeieeiie ettt ettt ettt et e bt ettt e bt et enneneeens 47
Figure 3. 8 DIaZIamm....cc.coouiiiiiiiiiiiieeieeeeeet ettt ettt ettt ettt et e 48
Figure 3. 9 DIaGrami.......cooiiiiiiiiieiieeeee ettt ettt st ettt et eaeean 48
Figure 3. 10 DIa@ram.....ccoueiiuiiiiiiiieiieeie ettt sttt st ettt as 49
Figure 3. 11 DIaZIam . c..coouiiiiiiiiiieieciiete ettt ettt et sttt et sae et e e neeens 49
Figure 3. 12 DIQGIAM...c..coiuiiiiiiiiieiiecitee ettt ettt ettt e sbe et eanenaeens 50
Figure 3. 13 DIAGIam.....ccouiiiiiiiiiiieeieeee ettt ettt ettt e st eeate e bt e enbeeseesaneas 50
Figure 3. 14 DIA@Iam.....ccouiiiiiiiiiiiieeiteeee ettt ettt ettt ettt e st e bt e sabe e b e saneas 50
Figure 3. 15 Photos of Eko Tri Hartono (Consumer JOUINEY).........ccoevveeveereencieeneeereeneeennnenn 53
Figure 3. 16 Photos by Erni Kristiana (Consumer JOUINEY).........cecuevueevuerieneenieneeneenieneenens 54
Figure 4. 1 Concept FOrmMUIAtION. .....coocuiiiiiiiiiiiiiie ittt sttt st e s sire e s sbte e e sbeeessabeeessnneas 56
Figure 4. 2 Visual LOZ0 CONCEPL......eeiuiiiiieriieeiieiieeieeeite ettt ettt et siae et e aeeseesnsaeseeennas 58
Figure 4. 3 Colour Palete.........cooiiiiiiiiiiiiiiiiieeee et 59
Figure 4. 4 Source Serif Variable font ...........occviveiiiiiiiiiiiie e 59
Figure 4. 5 Segoe Ul Variable font...........oooiiiiiiiiiiiiieeeee e 60
Figure 4. 6 Supergraphic DeSIZN .......ccuueeiieiieiiieiieeieecie ettt e 60
Figure 4. 7 Supergraphic DESIZN .......ccuuiiiieiiieiiieiiecieeeie ettt ettt e 61
Figure 4. 8 Photography CONCEPLS ....cccvviieuieieiieeeiie e eeieeeteeesite e tee e st eesraeesssaeessseeensseeenns 61
Figure 4. 9 Brainstorming PrOCESS ........ccvcuiiiriiiiiiie ettt see et e e sveeeseaee e 64
Figure 4. 10 KEYWOTAS ...c..eeiiiiiiiiiieiiieieeie ettt ettt ettt ettt et eaeenaeens 64
Figure 4. 11 Rough SKEtChes .....cc.oiiiiiiiiiiiiiieeece e 65
Figure 4. 12 Rough SKetChEs......c..cooiiiiiiiiiiiiiiietcccce et 65
Figure 4. 13 Comprehensive DESIZN .......cccviieiiiiiiieiiiie ettt veeeereeesreeeseaee e 66

Xii



Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.

14 Design AIETNAtIVES ....ccuveruiiiieiieiieieeteeteste ettt sttt e 67

15 DIAGTAIMN ... .eiieiiiieeiieeeieeeeiee ettt e et e et e etaeesaaeesaaeeessaeesnsaeesssaeessseeensseeensseeanns 67
16 Desig@n Validation ..........ccuieeeiieiiiie et etee e aeeeseaeeeseaeeeeaeeenes 67
17 LOZO DIESIZN ..ttt ettt ettt ettt ettt et e e e e s e ebaessseenseessseenseesnsean 68
18 Meaning Of LLOZ0.....cccuieiieiiieiieeie ettt ettt s ebeesnaeesaeenee s 68
19 Graphic Standard Manual .............cocceiiiiiiiiiiii e 69
20 Graphic Standard Manual Implementation ............cccccveeeieeerieeeniee e 69
21 Letterhead IMplementation ............cccc.eerieriieriieniienie et et eee e evee e eenees 70
22 Business Card Implementation ............cceecveevvieriienieniienieeeieeee e 70
23 Corporate Identity Implementation ..........c.ccoeevuerieniinenienieneeeneceeeseeeene 70
24 Implementation of Staff Vest........cceeociiiiiiiiiiiiece e 71
25 Instagram Post TeMPIates.......ceeeeeuiieriiieiiieeciieeciee e 71
26 Implementation of Pedicabs..........cccceiiiiiiiiiiiiiiciece e 72
27 Implementation of T-Shirt Desi@n..........cccueeviiiriiiiieiiieieeieeee e 72
28 Hat Design Implementation ............ccceeeeiiieiiieeciie et 73
29 Mug and Tumbler Implementation...........ccceeecueeereieeerieeeeiieeriee e e 73
30 Billboard Design Implementation ............c.cccueeruieeiieriieecieenieeieeseeeve e eveesenens 74
31 Sticker Implementation ............coceeriiiiiierieiiiee ettt 74
32 Keychain Implementation .............ccceeeueeiieiiieiieeiieee et 75
33 Totebag IMpPlementation...........cocuieeriiieiiieeeiiee e e e eeeeesaeeeeaeeesaeeeeneeenes 75
34 Exhibition Booth Desi@n.........ccccuiiiiiiiiiiiieciiieeeeeeeee e 75
35 Exhibition BOOth ....cc.cooiiiiiiiiii e 76

Xiii



LIST OF TABLES

Table 2. 1 Analysis Of EXiStING LOZOS ....ccccuiiiiuiiieiiieeiii ettt e e e eesaaee e 26
Table 2. 2 Analysis of Existing Social Media...........cccoveiriiiiiiiiiiiiieiieee e 28
Table 2. 3 Logo CompariSOn ANALYSIS.......cccueeuierieriiierieeiieereesieesreesseesseeseesseesseessseesseesssens 31
Table 2. 4 Comparator Social Media ANalysis ........cceeviieiiiiriiiiiiiiieeee e 32
Table 2. 5 Competitor LOZo ANAlYSIS.....cccuiriiriiiiiniiriiiieniicetcienteeeeeeere e 34
Table 2. 6 Competitor Social Media ANALYSIS ......cveeeivieiriieeiiieeriie et eereeesree e e e svee e 35
Table 3. 1 List of Literature Studies JOUINALS ........ccoceeiiiiiiiiiiieeiii e 41
Table 3. 2 List of Literature Study BOOKS .........ooevuiiiiiiiiiiiieciece et 42
Table 3. 3 Literature Studies online NEWS SItES.......c.c.eerieriiiiieriieiieeieerte et 42
Table 3. 4 TOWS MatrixX ANALYSIS....ccuueeiuierieeiieiieeiiesiieettesee ettt eseteeieesteeaeesaseeseesnneas 51
Table 3. 5 Consumer JOUINEY ACHVITIES ....ccueeruvieriieeiieriieeieeeeeeiee st teesite e siteebee e eseeeaeeas 53
Table 3. 6 Consumer JOUINEY ACHVITIES .....ueeivirerieeeeiieesieeeeieeesieeesteeesaeeesseeessseeessseesnsneeenes 54
Table 4. 1 Rebranding Programm.........cccveceeiieiiriiiiece ettt s 62
Table 4. 2 Production COSES......c.ueiuiiriieiieiiieeit ettt ettt ettt ettt e et e st ebeesaeeeeeesaeeas 76

Xiv



ABSTRACT

Siman Tourism Village, located in Kediri Regency, is an emerging tourism village with
strong historical, cultural, and natural potential that is closely connected to the historical
development of the Kediri region. The preservation of historical and cultural values serves as
the main strength of Siman Tourism Village as a local wisdom based tourism destination.
However, this potential has not been optimally supported by a visual identity that is able to
represent the village’s character and uniqueness effectively. As a result, public awareness and
recognition of Siman Tourism Village remain relatively low.

The main issues faced by Siman Tourism Village include a weak visual identity, the absence
of a consistent branding system, and limited human resources in managing promotional
activities and communication media. The existing visual identity is considered insufficient in
representing the village’s historical and cultural potential as well as community activities in a
comprehensive manner, causing the destination’s message and image to be inadequately
communicated to the public and potential tourists.

This research aims to design a visual identity rebranding for Siman Tourism Village as an
effort to strengthen its image, increase brand awareness, and clarify its positioning as a history
and culture-based tourism destination. The research methods applied include field observation,
interviews with the Tourism Awareness Group (POKDARWIS), questionnaire distribution to
local communities and tourists, and literature review. The collected data were analyzed using
consumer journey analysis and the TOWS Matrix to identify internal and external factors
influencing the development of tourism village branding.

The results indicate that a rebranding process is necessary to establish a stronger, more
consistent, and easily recognizable visual identity. The rebranding design focuses on the
development of a logo, visual system, color palette, typography, and supporting media, which
are compiled into a Graphic Standard Manual (GSM). It is expected that the proposed design
will enhance tourism attractiveness, strengthen the identity of Siman Tourism Village, and

support sustainable tourism development from economic, social, and cultural perspectives.

Keywords: rebranding, visual identity, tourism village, Siman Tourism Village, tourism

branding



