
FINAL PROJECT 

DESIGN OF SOCIAL MEDIA CONTENT FOR KOPI KUTJUR IN 

PASURUAN REGENCY AS A PROMOTIONAL TOOL 

To Fulfill The Requirements For Obtaining A Bachelor’s Degree (S-1) 

 

 

 

Compiled By : 

Nabila Cessarila Prassiwi 

22052010106 

 

Supervisor 1 : 

Widyasari, S.T., M.T. 

Supervisor 2 : 

Aditya Rahman Yani, S.T., M.Med.Kom. 

 

 

VISUAL COMMUNICATION DESIGN PROGRAM 

FACULTY OF ARCHITECTURE AND DESIGN 

UNIVERSITAS PEMBANGUNAN NASIONAL  “VETERAN” 

JAWA TIMUR 

2025/2026



 

 

  

 



iii 
 

 

  

 

 



iv 
 

 

  

 



v 
 

FOREWORD 

 

The author offers praise and thanks to Allah SWT for His mercy and grace, which 

have enabled the successful completion of this final project report titled “Designing Social 

Media Content for Kopi Kutjur of Pasuruan Regency as a Promotional Tool.” This design 

was developed as an effort to utilize digital media in promotional activities to expand the 

marketing reach and strengthen the image of Kopi Kutjur as a local coffee unique to 

Pasuruan Regency. In the process of compiling this report, the author received a great deal 

of assistance, support, and motivation from various parties. Therefore, with the utmost 

respect, the author would like to express gratitude to:  

 

1. Allah SWT and the Prophet Muhammad SAW for all His blessings and guidance. 

2. The author’s parents, who have consistently provided love, prayers, and both moral and 

financial support. 

3. Mrs. Widyasari, S.T., M.T., as the First Advisor, who has devoted her time, energy, and 

thought to providing direction, input, criticism, and guidance to the author. 

4. Mr. Aditya Rahman Yani, S.T., M.Med.Kom., as the second advisor, who has provided 

support, direction, and conceptual input. 

5. Ms. Krisdiana Ririn Dianik, who provided the author with the opportunity to conduct the 

design and assisted in the data collection process, information provision, and other needs 

throughout the design process. 

6. My fellow students—Ana, Angela, Gita, Marsya, Nanda, Silvia, Tasya, Naila, Sita, Ela, 

Putri, Billa, Azwa, and Dini—who provided assistance, motivation, support, and 

encouragement to the author to complete this final project together until the end. 

7. My friends from the Satya Palapa Music Club, especially the 2022 Executive Board. 

8. The author’s friends since kindergarten, Elena Recca and Durrotun Hilmi, who 

consistently provided encouragement, motivation, and mutual support while appreciating 

each other’s work throughout the process of compiling this final project. 

 

Surabaya, 

Nabila Cessarila Prassiwi 



vi 
 

TABLE OF CONTENT 

 

FINAL PROJECT .................................................................................................................... i 

APPROVAL PAGE .................................................................................................................. ii 

AGREEMENT PAGE ............................................................................................................ iii 

STATEMENT OF FREE PLAGIARISM ............................................................................. iv 

ABSTRACT ............................................................................................................................. v 

FOREWORD .......................................................................................................................... vi 

TABLE OF CONTENT ......................................................................................................... vii 

CHAPTER I INTRODUCTION ............................................................................................ 1 

1.1 Background ...................................................................................................... 1 

Figure 1. 1Interview with the owner of Kopi Kutjur .................................. 4 

Figure 1. 2 Kopi Kutjur Instagram Accounts .............................................. 6 

1.2 Problem Identification .................................................................................... 7 

1.3 Research Question ........................................................................................... 7 

1.4 Scope of the Study ........................................................................................... 7 

1.5 Design Objectives ............................................................................................ 8 

1.6 Benefits of the Design ...................................................................................... 8 

1.6.1 Benefits for the Designer ......................................................................... 8 

1.6.2 Benefits for Kutjur Coffee ....................................................................... 8 

1.6.3 Benefits for Consumers ........................................................................... 8 

1.7 Design Framework .......................................................................................... 9 

Figure 1. 3 Conceptual Framework.............................................................. 9 

CHAPTER II THEORETICAL FOUNDATION AND EXISTING STUDIES ............... 10 

2.1 Operational Definitions of the Title ............................................................. 10 

2.1.1 Definition of Content ................................................................................. 10 

2.1.2 Definition of Social Media ......................................................................... 10 

2.1.3 Definition of Kopi Kutjur .......................................................................... 10 

2.1.4 Definition of Promotion ............................................................................. 11 

2.1.5 Definition of Promotional Media .............................................................. 11 

2.2 Theoretical Framework ................................................................................ 11 

2.2.1 Theoretical Framework of Social Media .................................................. 11 

Figure 2. 1 Example of a Single Post .......................................................... 12 

Figure 2. 2 Example of a Carousel Feed .................................................... 13 



vii 
 

Figure 2. 3 Instagram Reels ........................................................................ 13 

Figure 2. 4 Instagram Story ........................................................................ 14 

Figure 2. 5 Instagram Highlights ................................................................ 14 

Figure 2. 6 Instagram Search and Explore ................................................ 15 

2.2.2 Theoretical Foundation of Visual Content .......................................... 16 

2.2.3 Theoretical Foundation of Segmenting, Targeting, Positioning ............. 35 

2.2.3.1 Segmenting ............................................................................................... 35 

2.2.3.2 Targeting .................................................................................................. 36 

2.2.3.3 Positioning................................................................................................ 37 

2.2.3.4 Differentiation ......................................................................................... 37 

2.2.4 Theoretical Foundations of Promotion .................................................... 38 

Figure 2. 7 Examples of Print Media ......................................................... 39 

Figure 2. 8 Examples of Electronic Media ................................................. 39 

Figure 2. 9 Examples of Outdoor Media .................................................... 40 

Figure 2. 10 Examples of Below-the-Line Media ...................................... 40 

2.2.5 Existing Studies .......................................................................................... 41 

2.2.5.1 Kutjur Coffee ........................................................................................... 41 

Figure 2. 11 Kopi Kutjur Instagram Accounts .......................................... 41 

Figure 2. 12 Kopi Kutjur Instagram Copywriting .................................... 42 

2.2.5.2 Comparative Study ................................................................................. 43 

Figure 2. 13 ava Dampit Instagram Accounts ........................................... 43 

Figure 2. 14 Java Dampit Feed Posts ......................................................... 44 

Figure 2. 15 Instagram nrcoffee roastery .................................................. 45 

Figure 2. 16 Posts on the nrcoffee roastery Instagram Account .............. 46 

Figure 2. 17 Posts from the nrcoffee roastery feed ................................... 48 

CHAPTER III DESIGN METHOD .................................................................................... 50 

3.1 Design Method ............................................................................................... 50 

Figure 3. 1 Stages of the Design Thinking Method ................................... 50 

3.1.1 Empathize ............................................................................................... 50 

3.1.2 Define ...................................................................................................... 51 

3.1.3 Ideate ....................................................................................................... 51 

3.1.4 Prototype ................................................................................................. 52 

3.1.5 Test ........................................................................................................... 52 

3.2 Design Object................................................................................................. 52 



viii 
 

Figure 3. 2 Kopi Kutjur’s Instagram Account .......................................... 53 

3.3 Data Collection Techniques .......................................................................... 53 

3.3.1 Primary Data .......................................................................................... 53 

Figure 3. 3 Questionnaire Results Diagram ............................................... 56 

3.3.2 Secondary Data ...................................................................................... 60 

3.3.3 Target Audience ...................................................................................... 61 

3.4 Data Analysis ................................................................................................. 62 

3.4.1 Interview Data Analysis ......................................................................... 63 

Figure 3. 4 Interview with a Social Media Specialist ................................ 64 

Figure 3. 5 Graphic Designer Interview ..................................................... 65 

Figure 3. 6 Consumer Interview ................................................................. 66 

3.4.2 Analysis of Observation Data ............................................................... 67 

Figure 3. 7 Observation of Kopi Kutjur’s Social Media .......................... 67 

Figure 3. 8 Direct Observation .................................................................... 68 

3.4.3 SWOT Analysis ...................................................................................... 69 

3.4.4 Consumer Insight Analysis .................................................................... 71 

3.4.5 Consumer Journey Analysis .................................................................. 71 

3.5 Data Synthesis ............................................................................................... 73 

3.6 USP (Unique Selling Point)........................................................................... 74 

CHAPTER IV DESIGN CONCEPT AND IMPLEMENTATION ................................... 76 

4.1 Concept Formulation .................................................................................... 76 

Figure 4. 1 Keyword Formulation .............................................................. 76 

4.1.1 What to Say ................................................................................................. 78 

4.1.3 Verbal Concept ........................................................................................... 79 

4.1.3.1 Language Style ........................................................................................ 79 

4.1.3.2 Tagline ...................................................................................................... 79 

4.1.4 Visual Concept ............................................................................................ 79 

4.1.4.1 Color Palette ............................................................................................ 79 

Figure 4. 2 Kopi Kutjur Color Palette ....................................................... 80 

4.1.4.2 Typography .............................................................................................. 80 

Figure 4. 3 Poppins Font ............................................................................. 80 

4.1.4.3 Layout ...................................................................................................... 80 

Figure 4. 4 Symmetrical Layout ................................................................. 81 

4.1.4.4 Photography Style ................................................................................... 81 



ix 
 

Figure 4. 5 Examples of Product Photos .................................................... 81 

Figure 4. 6 Examples of Roasting Process Photos ..................................... 82 

Figure 4. 7 Close-up Photo of Coffee Beans .............................................. 82 

Figure 4. 8 Lifestyle Photos ......................................................................... 83 

4.1.5 Media Concept............................................................................................ 83 

4.1.5.1 Content Planner ...................................................................................... 83 

Figure 4. 9 Example of Instagram Feeds ................................................... 87 

Figure 4. 10 Examples of Instagram Reels ................................................ 88 

Figure 4. 11 Examples of Instagram Feeds ................................................ 88 

Figure 4. 12 Paper Cup References ............................................................ 89 

Figure 4. 13 Apron Reference ..................................................................... 89 

Figure 4. 14 Coffee Tumbler Reference ...................................................... 90 

Figure 4. 15 Paper Bag Reference .............................................................. 90 

Figure 4. 16 Sticker Reference .................................................................... 91 

Figure 4. 17 Reference Notes ....................................................................... 91 

Figure 4. 18 Banner Reference .................................................................... 92 

Figure 4. 19 Business Card Reference ........................................................ 92 

4.2 Design Process ............................................................................................... 93 

Figure 4. 20 Concept Mind Map ................................................................. 93 

4.2.1 Rough Design (Preliminary Sketch) ......................................................... 93 

Figure 4. 21 Visual Element References for Kopi Kutjur ........................ 94 

Figure 4. 22 Rough Sketch of Kopi Kutjur Supergraphics ...................... 94 

4.2.2 Design Alternatives .................................................................................... 95 

4.2.2.1 Supergraphic Asset Alternatives ............................................................ 95 

Figure 4. 23 Supergraphic Alternatives for Kopi Kutjur ......................... 95 

Figure 4. 24 Alternative 2 for Kutjur Coffee Supergraphics ................... 96 

Figure 4. 25 Alternative 3 for the Kopi Kutjur Supergraphic ................. 97 

4.2.2.2 Selected Supergraphic Design ................................................................ 99 

Figure 4. 26 Selected Supergraphics ........................................................ 100 

Figure 4. 27 Alternative Pictograms ......................................................... 101 

Figure 4. 28 Selected Pictogram................................................................ 101 

4.2.3 Design Validation ................................................................................. 102 

Figure 4. 29 Design Validation with the Kopi Kutjur Owner ................ 102 

Figure 4. 30 Design Validation with the Supervising Lecturer .............. 102 



x 
 

4.3 Design Implementation ............................................................................ 103 

4.3.1 Feed Design ............................................................................................... 103 

Figure 4. 31  Implementation of Instagram Feed Design ....................... 104 

4.3.2 Story Design .......................................................................................... 105 

Figure 4. 32 Implementation of Instagram Story Design ....................... 106 

4.3.3 Reels ...................................................................................................... 107 

Figure 4. 33 Implementation of Instagram Reels Design ....................... 107 

4.3.4 Supporting Media .................................................................................... 108 

Figure 4. 34 Apron Supporting Media Mockup ...................................... 108 

Figure 4. 35 Mockup of Paper Cup Support Media ............................... 108 

Figure 4. 36 Mockup of Supporting Media: Paper Bag ......................... 109 

Figure 4. 37 Mockup of Receipt Support Media ..................................... 109 

Figure 4. 38 Mockup of X-Banner Support Media ................................. 110 

Figure 4. 39 38 Business Card Mockup ................................................... 110 

Figure 4. 40 Mockup of Business Card Support Materials .................... 111 

Figure 4. 41 Mockups of Supporting Materials for Business Cards ..... 111 

Figure 4. 42 Business Card Support Media Mockup .............................. 112 

4.4 Production Budget Plan .......................................................................... 113 

4.4.1 Total Production Cost....................................................................... 113 

CHAPTER V  CONCLUSION ........................................................................................... 115 

5.1 Conclusion.................................................................................................... 115 

5.2 Recommendations ....................................................................................... 115 

REFERENCES .................................................................................................................... 116 

APPENDIX ........................................................................................................................... 119 

Appendix 1 Interview with a Social Media Specialist ............................. 119 

Appendix 2: Interview with a Graphic Designer ..................................... 120 

Appendix 3: Consumer Interview ............................................................ 121 

Appendix 4 Social Media Observation of Kopi Kutjur .......................... 122 

Appendix 5: Direct Observations ............................................................. 123 

Appendix 6 Assistance Sheet ..................................................................... 124 

 

 

 



xi 
 

LIST OF FIGURES 

 

Figure 1. 1Interview with the owner of Kopi Kutjur ............................................................ 4 

Figure 1. 2 Kopi Kutjur Instagram Accounts ........................................................................ 6 

Figure 1. 3 Conceptual Framework........................................................................................ 9 

Figure 2. 1 Example of a Single Post .................................................................................... 13 

Figure 2. 2 Example of a Carousel Feed .............................................................................. 13 

Figure 2. 3 Instagram Reels .................................................................................................. 14 

Figure 2. 4 Instagram Story .................................................................................................. 14 

Figure 2. 5 Instagram Highlights .......................................................................................... 15 

Figure 2. 6 Instagram Search and Explore .......................................................................... 15 

Figure 2. 7 Examples of Print Media ................................................................................... 20 

Figure 2. 8 Examples of Electronic Media ........................................................................... 20 

Figure 2. 9 Examples of Outdoor Media .............................................................................. 21 

Figure 2. 10 Examples of Below-the-Line Media ................................................................ 21 

Figure 2. 11 Kopi Kutjur Instagram Accounts .................................................................... 22 

Figure 2. 12 Kopi Kutjur Instagram Copywriting .............................................................. 23 

Figure 2. 13 ava Dampit Instagram Accounts ..................................................................... 24 

Figure 2. 14 Java Dampit Feed Posts ................................................................................... 25 

Figure 2. 15 Instagram nrcoffee roastery ............................................................................ 26 

Figure 2. 16 Posts on the nrcoffee roastery Instagram Account ........................................ 27 

Figure 2. 17 Posts from the nrcoffee roastery feed ............................................................. 48 

Figure 3. 1 Stages of the Design Thinking Method ............................................................. 50 

Figure 3. 2 Kopi Kutjur’s Instagram Account .................................................................... 53 

Figure 3. 3 Questionnaire Results Diagram ......................................................................... 56 

Figure 3. 4 Interview with a Social Media Specialist .......................................................... 64 

Figure 3. 5 Graphic Designer Interview ............................................................................... 65 

Figure 3. 6 Consumer Interview ........................................................................................... 66 

Figure 3. 7 Observation of Kopi Kutjur’s Social Media .................................................... 67 

Figure 3. 8 Direct Observation .............................................................................................. 68 

Figure 4. 1 Keyword Formulation ........................................................................................ 77 

Figure 4. 2 Kopi Kutjur Color Palette ................................................................................. 81 

Figure 4. 3 Poppins Font ....................................................................................................... 81 



xii 
 

Figure 4. 4 Symmetrical Layout ........................................................................................... 82 

Figure 4. 5 Examples of Product Photos .............................................................................. 82 

Figure 4. 6 Examples of Roasting Process Photos ............................................................... 83 

Figure 4. 7 Close-up Photo of Coffee Beans ........................................................................ 83 

Figure 4. 8 Lifestyle Photos ................................................................................................... 84 

Figure 4. 9 Example of Instagram Feeds ............................................................................. 88 

Figure 4. 10 Examples of Instagram Reels .......................................................................... 89 

Figure 4. 11 Examples of Instagram Feeds .......................................................................... 89 

Figure 4. 12 Paper Cup References ...................................................................................... 90 

Figure 4. 13 Apron Reference ............................................................................................... 90 

Figure 4. 14 Coffee Tumbler Reference ................................................................................ 91 

Figure 4. 15 Paper Bag Reference ........................................................................................ 91 

Figure 4. 16 Sticker Reference .............................................................................................. 92 

Figure 4. 17 Reference Notes ................................................................................................. 92 

Figure 4. 18 Banner Reference .............................................................................................. 93 

Figure 4. 19 Business Card Reference .................................................................................. 93 

Figure 4. 20 Concept Mind Map ........................................................................................... 94 

Figure 4. 21 Visual Element References for Kopi Kutjur .................................................. 95 

Figure 4. 22 Rough Sketch of Kopi Kutjur Supergraphics ................................................ 95 

Figure 4. 23 Supergraphic Alternatives for Kopi Kutjur ................................................... 96 

Figure 4. 24 Alternative 2 for Kutjur Coffee Supergraphics ............................................. 97 

Figure 4. 25 Alternative 3 for the Kopi Kutjur Supergraphic ........................................... 98 

Figure 4. 26 Selected Supergraphics .................................................................................. 100 

Figure 4. 27 Alternative Pictograms ................................................................................... 101 

Figure 4. 28 Selected Pictogram.......................................................................................... 101 

Figure 4. 29 Design Validation with the Kopi Kutjur Owner .......................................... 102 

Figure 4. 30 Design Validation with the Supervising Lecturer ........................................ 102 

Figure 4. 31  Implementation of Instagram Feed Design ................................................. 104 

Figure 4. 32 Implementation of Instagram Story Design ................................................. 106 

Figure 4. 33 Implementation of Instagram Reels Design ................................................. 107 

Figure 4. 34 Apron Supporting Media Mockup ................................................................ 108 

Figure 4. 35 Mockup of Paper Cup Support Media ......................................................... 108 

Figure 4. 36 Mockup of Supporting Media: Paper Bag ................................................... 109 

Figure 4. 37 Mockup of Receipt Support Media ............................................................... 109 



xiii 
 

Figure 4. 38 Mockup of X-Banner Support Media ........................................................... 110 

Figure 4. 39 38 Business Card Mockup ............................................................................. 110 

Figure 4. 40 Mockup of Business Card Support Materials .............................................. 111 

Figure 4. 41 Mockups of Supporting Materials for Business Cards ............................... 111 

Figure 4. 42 Business Card Support Media Mockup ........................................................ 112 

 

  



xiv 
 

LIST OF TABLES 

 

Table 1. 1Price List of Kutjur Coffee Products by UD. Sampun Slamet Source: Kutjur 

Coffee by UD. Sampun Slamet ............................................................................................... 2 

Table 3. 1 SWOT Analysis ..................................................................................................... 72 

Table 3. 2 Consumer Journey ............................................................................................... 74 

Table 4. 1 Content Planner .................................................................................................... 87 

Table 4. 2 Production Cost .................................................................................................. 114 

  



xv 
 

ABSTRACT 

 

The era of globalization and the development of information technology have led to 

fierce business competition, making promotion through social media an important strategy 

for expanding market reach. Social media, with 143 million active users in Indonesia, plays 

a crucial role in marketing communications, increasing brand awareness, customer loyalty, 

and interaction. The methods used in this study include observation, interviews, and 

literature reviews. Social media was selected as the promotional medium because Kopi 

Kutjur’s current promotional efforts are still heavily reliant on offline channels, and the use 

of social media platforms like Instagram has not yet been fully optimized. The analysis 

reveals shortcomings in visual design, copywriting, content consistency, and audience 

engagement, which limit the brand’s ability to capture consumer attention. Through this 

social media visual design, it is hoped that it can become an effective promotional strategy 

for expanding market reach, building a strong brand image, and increasing audience 

engagement through planned and relevant content. 

Keywords: Content, Social Media, Promotion, Visual Communication Design 

 

 


