
99 
 

BIBLIOGRAPHY  

Adheliana, D., & Sandy, S. (2023). Desain Content Marketing Media Sosial Guna 

Membangun Brand Awareness Daya Potensia Indonesia. ADMIT: Jurnal Administrasi 

Terapan, 1(2), 281–303. https://doi.org/10.33509/admit.v1i2.1918 

Arditi, A., & Cho, J. (2005). Serifs and font legibility. Vision Research, 45(23), 2926–2933. 

https://doi.org/10.1016/j.visres.2005.06.013 

Arief Walibuana, & Sitti Rakhman. (2025). Integrated Marketing Communications (IMC) 

Terhadap Citra Perusahaan (Bandar Udara I Gusti Ngurah Rai) Menurut Pandangan 

Teori Philip Kotler. 3(2), 122–133. 

Bahtiar Mohamad, Hassan Abu Bakar, & Nik Adzrieman Abdul Rahman. (2007). 

Relationship Between Corporate Identity and Corporate Reputation: a Case of a 

Malaysian Higher Education Sector. Jurnal Manajemen Pemasaran, 2(2). 

http://puslit2.petra.ac.id/ejournal/index.php/mar/article/view/17006 

Bettaieb, D. M., & Alsobahi, A. (2022). Use of Design Theories and Principles in Visual 

Brand Identity Elements in Commercial and Retail Banks. Journal of Visual Art and 

Design, 14(2), 111–137. https://doi.org/10.5614/j.vad.2022.14.2.8 

Blain, C., Levy, S. E., & Ritchie, J. R. B. (2005). Destination branding: Insights and practices 

from destination management organizations. Journal of Travel Research, 43(4), 328–

338. https://doi.org/10.1177/0047287505274646 

Budiyono, E., & Saputra, A. A. (2024). Determinasi Brand image terhadap Keputusan 

Pembelian : Perspektif Konsumen Produk POKKA ( Determination of Brand image on 

Purchase Decisions : A Consumer Perspective on POKKA Products ). Jurnal 

Administrasi Bisnis, 1(2), 27–34. 

Dewi, A. K. (2025). Gestalt [Teori dan Aplikasi dalam Desain]. Pusat Penerbitan LP2MPP 

Institut Seni Indonesia Denpasar. omp.isi-dps.ac.id%0AVi+ 

Dr. Hj. Hastin Umi Anisah S.E., M. M., Dr. Sri Restu Ningsih, S.Kom., M. K., Aryadwipa A. 

Faradhiga, M. S., Santi Purnama Sari, S.Sn., M. S., Restu Hendriyani Magh’firoh, S.Pd., 

M. P., Gina Kania, S.Pd., M. I. K., Amandus Benediktus Seran Klau, S.Fil., M. I. K., 

Haviz Emriadi, S.Ds., M. S., Yesita Madona Vikmart Mada Hekopung, S.Ds., M. M., 

Dr. Harjono Padmono Putro, S.T., M. K., Assoc. Prof. Dr. Sigit Surahman, S, Sn., M. S., 

Yudhistira Ardi Poetra, M. I. K., & Dr. Rully, S.Sn., M. I. K. (2025). DESAIN 

KOMUNIKASI VISUAL (Teori dan Praktik) (M. P. T. Putri Irma Delianti (ed.)). CV. 

LITERAKSI PRESS. https://repository.ikado.ac.id/id/eprint/276/1/EBOOK DESAIN 



100 
 

KOMUNIKASI VISUAL %28TEORI %26 PRAKTIK%29.pdf 

Fadya Al Yasha Syifa, & Mirzam Arqy Ahmadi. (2024). Pengaruh Brand Image terhadap 

Purchase Intention Produk Le Minerale : dengan Peran Mediasi Social Influence. 

PPIMAN Pusat Publikasi Ilmu Manajemen, 3(1), 248–261. 

https://doi.org/10.59603/ppiman.v3i1.657 

Fauziah, D. A. L. (2025). Design Thinking dan Inovasi Strategi Kreatif dalam Pemecahan 

Masalah (D. A. L. Fauziah (ed.)). Lembaga Penerbitan Universitas Nasional (LPU 

UNAS). 

Holtzschue, L. (2011). Understanding Color : An Introduction (4th ed.). John Wiley & Sons, 

Inc. 

https://digilib.stiestekom.ac.id/assets/dokumen/ebook/feb_597a39eae4fbc9f2d193ffcee1

49f85849f08dae_1649837774.pdf 

Iswanto, R. (2023). Perancangan Buku Ajar Tipografi. Nirmana, 23(2), 123–129. 

https://doi.org/10.9744/nirmana.23.2.123-129 

Kumala, M., Soelistyo, A., & Nuraini, I. (2017). Analisis Potensi Sektor Pariwisata Sebagai 

Sektor Unggulan Di Wilayah Jawa Timur. Jurnal Ilmu Ekonomi, 1, 474–481. 

Liani, F. A., & Putra, I. S. (2023). Analisis Penggunaan Media Sosial Terhadap Brand 

Awereness Dan Citra Positif PT. Telkom. Prosiding Seminar Nasional Teknologi 

Komputer Dan Sains, 1(1), 1–10. 

Marco Ariano. (2017). Pengaruh Rebranding Dan Repositioning Terhadap Brand Equity 

Smartphone Microsoft Lumia. Calyptra: Jurnal Ilmiah Mahasiswa Universitas 

Surabaya, 6(2), 1453. 

Nastain, M. (2017). Branding Dan Eksistensi Produk (Kajian Teoritik Konsep Branding Dan 

Tantangan Eksistensi Produk). CHANNEL: Jurnal Komunikasi, 5(1). 

https://doi.org/10.12928/channel.v5i1.6351 

Novia, F., Safitri, A., & Sriyanto, A. (2025). JURNAL AR RO ’ IS MANDALIKA ( ARMADA ) 

The Role of Visual Brand Identity Consistency in Enhancing Brand Recall and 

Consumer Preference. 5(2), 491–501. 

Nugraha, A. A., Arifin, I., Surhianto, V., & Prataseko, F. (2024). Jurnal Desain Komunikasi 

Kreatif Perancangan Graphic Standard Manual Book Logo Festival Gau. 6(1), 3–6. 

https://doi.org/10.35134/judikatif.v4i2.1 

Prawiranata, A., Yulianto, E., & Kusumawati, A. (2016). Pengaruh Keramahtamahan dan 

Kualitas Pelayanan terhadap Kepuasan Pelangga (Survei pada Pelanggan Villa 



101 
 

Agrowisata Kebun Teh Wonosari Lawang, Malang). Jurnal Administrasi Bisnis (JAB), 

32(1), 114–120. administrasibisnis.studentjournal.ub.ac.id 

Rahardja, A., & Adiwijaya, D. R. (2014). Seni Bicara Lewat Typeface Dekoratif dan 

Komposisi. Humaniora, 5(2), 710. https://doi.org/10.21512/humaniora.v5i2.3126 

Richardson, J. T. E. (2022). John T. E. Richardson. y Springer Nature Switzerland AG. 

https://doi.org/https://doi.org/10.1007/978-3-030-90984-0 

Ridwan Susanto, & Mochamad Purnomo, S.Pd., M. . (2022). PENGEMBANGAN 

OLAHRAGA REKREASI RIVER TUBING MELALUI SPORT TOURISM Ridwan. 

Jurnal Prestasi Olahraga, Vol. 5(Vol. 5 No. 3 (2022): Athlete Peformance Profile). 

Wheeler, A. (2009). Designing brand identity: an essential guide for the entire branding team 

by Alina Wheeler.—3rd ed. (3rd ed., Vol. 1, Issue 1). John Wiley & Sons, Inc. 

Wimajaya, I. G. A. B., Udayana, A. A. G. B., & Nuriarta, I. W. (2023). Perancangan Brand 

Guideline Covita. Amarasi: Jurnal Desain Komunikasi Visual, 4(02), 245–255. 

https://doi.org/10.59997/amarasi.v4i02.2408 

Zahid, S., & Raja, M. N. S. (2014). Effect of Rebranding and Repositioning On Brand Equity 

Considering Brand Loyalty as a Mediating Variable. IOSR Journal of Business and 

Management, 16(1), 58–63. https://doi.org/10.9790/487x-16175863 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


