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ABSTRAK 

Penelitian ini bertujuan untuk menguji serta menganalisis pengaruh 

kepercayaan, pendapatan, dan life style terhadap keputusan pembelian fesyen 

menggunakan paylater pada mahasiswi Akuntansi UPN “Veteran” Jawa Timur. 

Latar belakang penelitian ini didasarkan pada perkembangan teknologi finansial 

dan e-commerce telah mempengaruhi perilaku konsumen, khususnya di kalangan 

mahasiswa, termasuk dalam keputusan pembelian fesyen melalui sistem paylater. 

Fenomena ini mendorong perlunya pemahaman tentang faktor-faktor yang 

memengaruhi keputusan konsumen dalam menggunakan layanan paylater. 

Penelitian ini menggunakan pendekatan kuantitatif dengan data primer yang 

diperoleh melalui penyebaran kuesioner menggunakan Google Form. Sampel 

penelitian berjumlah 72 responden yang dipilih dengan metode random sampling. 

Analisis data dilakukan menggunakan SPSS untuk menguji hubungan 

antarvariabel. Hasil penelitian menunjukkan bahwa kepercayaan, pendapatan, dan 

life style secara positif dan signifikan memengaruhi keputusan pembelian fesyen 

melalui paylater. Temuan ini mendukung penerapan Theory of Planned Behavior 

(TPB), yang menegaskan bahwa perilaku konsumen dipengaruhi oleh sikap, norma 

subjektif, dan persepsi kontrol perilaku. 

Kata kunci: Kepercayaan, Pendapatan, Life Style, Keputusan Pembelian 
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THE EFFECT OF TRUST, INCOME, AND LIFESTYLE ON 

FASHION PURCHASE DECISIONS USING PAYLATER 

AMONG ACCOUNTING STUDENTS AT UPN ‘VETERAN’ 

EAST JAVA 

 

Nanda Evita Ramadhani1 

Sri Trisnaningsih2 

 

ABSTRACT 

This study aims to examine and analyze the effect of trust, income, and 

lifestyle on fashion purchasing decisions using paylater among Accounting students 

at UPN “Veteran” East Java. The background of this research is based on the rapid 

development of financial technology and e-commerce, which has influenced 

consumer behavior, especially among students, including in making fashion 

purchases through paylater systems. This phenomenon highlights the importance of 

understanding the factors that affect consumers’ decisions in using paylater 

services. This research employs a quantitative approach using primary data 

collected through questionnaires distributed via Google Forms, with a sample of 72 

respondents selected through a random sampling method. Data analysis was 

conducted using SPSS to examine the relationships among variables. The results 

show that trust, income, and lifestyle have a positive and significant effect on 

fashion purchasing decisions through paylater services. These findings support the 

application of the Theory of Planned Behavior (TPB), which explains that consumer 

behavior is influenced by attitudes, subjective norms, and perceived behavioral 

control. 

Keywords: Trust, Income, Lifestyle, Purchase Decision 
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