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ABSTRAKSI 

Perkembangan media sosial, khususnya TikTok, telah dimanfaatkan tidak hanya 

sebagai media hiburan, tetapi juga sebagai sarana edukasi dan penyebaran 

informasi, termasuk informasi mengenai beasiswa. Salah satu akun yang aktif 

membagikan konten edukasi beasiswa adalah @fahrialimultazam. Penelitian ini 

bertujuan untuk mengetahui hubungan antara intensitas menonton konten TikTok 

dengan literasi digital audiens pada akun @fahrialimultazam. Penelitian ini 

menggunakan pendekatan kuantitatif dengan metode korelasional. Populasi 

penelitian adalah pengikut akun TikTok @fahrialimultazam sebanyak 176.000 

pengikut dengan sampel sebanyak 119 responden yang dipilih menggunakan teknik 

purposive sampling. Pengumpulan data dilakukan melalui kuesioner menggunakan 

skala Likert. Variabel intensitas menonton diukur melalui indikator frekuensi, 

durasi, penghayatan dan perhatian menonton, sedangkan variabel literasi digital 

diukur berdasarkan empat pilar literasi digital Kominfo, yaitu digital skill, digital 

culture, digital ethics, dan digital safety. Analisis data menggunakan uji korelasi 

Spearman Rank dengan bantuan SPSS. Hasil penelitian menunjukkan nilai 

signifikansi sebesar 0,000 < 0,05 dengan koefisien korelasi sebesar 0,663 yang 

termasuk kategori kuat dan positif. Dengan demikian, semakin tinggi intensitas 

menonton konten TikTok @fahrialimultazam, maka semakin tinggi pula tingkat 

literasi digital audiens. 

Kata Kunci: Intensitas Menonton, TikTok, Literasi Digital, Audiens. 
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ABSTRACT 

The development of social media, especially TikTok, has been utilized not only as 

an entertainment platform but also as a medium for education and information 

dissemination, including scholarship information. One of the accounts actively 

sharing educational scholarship content is @fahrialimultazam. This study aims to 

determine the relationship between the intensity of watching TikTok content and the 

digital literacy of the audience on the @fahrialimultazam TikTok account. This 

study used a quantitative approach with a correlational method. The population of 

this study consisted of 176,000 followers of the @fahrialimultazam TikTok account, 

with a sample of 119 respondents selected using purposive sampling techniques. 

Data were collected through questionnaires using a Likert scale. The variable of 

watching intensity was measured through indicators of viewing frequency, viewing 

duration, and attention to content, while the digital literacy variable was measured 

based on the four pillars of digital literacy by Kominfo, namely digital skill, digital 

culture, digital ethics, and digital safety. Data analysis was conducted using the 

Spearman Rank correlation test with the help of SPSS. The results showed a 

significance value of 0.000 < 0.05 with a correlation coefficient of 0.663, which 

indicates a strong and positive relationship. Therefore, the higher the intensity of 

watching TikTok content on @fahrialimultazam, the higher the audience's level of 

digital literacy. 

Keywords: Watching Intensity, TikTok, Digital Literacy, Audience. 
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