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ABSTRACT

With the advancement of time, the forms of sexual harassment have changed. If previously
it occurred in physical spaces, now with the advancement of technology and the internet,
harassment is also rampant in the online world, often referred to as online sexual harassment,
commonly known as Online Gender-Based Violence (OGBV). The method used in the process of
Designing an Educational Campaign to Address Online Gender-Based Violence is a descriptive
qualitative method. The selection of this method is based on the relevance of the research object,
which is closely related to the phenomenon of online sexual harassment, which is currently
becoming increasingly prevalent.

Through interviews with the head of UPT PPA Gresik and the NGO Savy Amira WCC, the
researcher obtained accurate information regarding the cases, contributing factors, and challenges
faced in protecting women from the threat of sexual harassment in the digital space. They stated
that although there are laws regulating sexual violence in cyberspace, handling it is not necessarily
easy, and there are sometimes obstacles in continuing the evidence collection process that is
lacking.

This condition shows that it is very important to raise awareness and knowledge among the
public, especially young women, about the threat of sexual harassment that occurs on social media.
Digital education campaigns have become one of the effective ways to provide information on
prevention methods, recognizing forms of sexual harassment in cyberspace, and the steps to take
if one becomes a victim. With adequate education, better protection can be provided for women so

that they are more prudent in using social media, especially by utilizing design knowledge.

Keyword: OGBYV, Campaign, Education, Violence, Online, Woman
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