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ABSTRACT

Bullying is a widespread problem in Indonesia. It often occurs among teenagers, but
bullying has also started to affect early childhood (0-7 years old). Early childhood is a golden
period when a child's character begins to form. The increase in bullying cases that never seem
to end is caused by many parents who still do not understand the importance of teaching
children to be brave in expressing their feelings or to stand up against bullying. This study aims
to design educational media in a fun and easily understandable form by using a children's
storybook. This children's storybook presents an example of bullying that occurs in early
childhood. Thus, children will feel more relevant and understand it more easily. Besides being
an educational medium, the children's storybook can also serve as a bonding tool between

parents and children.

The research method used is qualitative. Data were collected through interviews with
stakeholders, parents who have young children, and child psychologists. Additionally,
questionnaires were conducted to understand the perspectives of bullying victims or
perpetrators and the impact of bullying on their current lives, including the role of their parents
in dealing with it. Meanwhile, supporting or secondary data were obtained from books, journals,
mass-media articles, and social media. All collected data were then analyzed using a descriptive
approach and the 5W+1H method.

The design results show that children's storybooks can serve as an attractive, non-
preachy educational campaign medium. This finding is strengthened by validation results from
stakeholders and audiences, who responded positively to the book. By using Instagram as a
distribution platform for the e-book, it is hoped that the campaign message can reach a wide

audience and target market, thereby driving change and reducing bullying in Indonesia.

Keyword: Children’s Storybook, Bullying, Early Childhood, Courage, Parent



Praise

FOREWORD

be to God Almighty, who has granted His grace and blessings, allowing me to

successfully complete this Final Projeet, titled "Designing Children's Storybooks as Campaign

Media Against Bullying Among Early Childhood." I am grateful for the many individuals who

contributed to this project, and 1 extend my deepest thanks to:

e

10.

To Allah SWT, who always grants health and strength, enabling this report to be
completed.

To my parents, who have always offered steadfast support and their prayers.

To my siblings, sister-in-law, brother-in-law, and nephews, who have inspired me to
create this Final Project,

To my supervisor, Mr. Bayu Sctiawan S.Sn, M.Sn., who has been patient with me for
four semesters. All of Mr. Uyab's guidance and paticnce, along with suggestions and
input on all processes in designing my Final Project.

To all the DKV Lecturers at UPN “Veteran™ Jawa Timur who have provided 2 wealth
of knowledge and experience that will be useful for my future.

To the stakeholders and other resource persons who have taken the time to provide very
important information for this design.

To my dearest friends from college, Aliv, Caca, and Bita, who are my best friends, |
feel incredibly lucky to know them. I hope BiCaRa's future journcy expands beyond
Bali into a wider, more welcoming world.

To my partner, Osfred, who has supported and encouraged me from afar. All the gifis,
food, and flowers are truly meaningful. Looking forward to seeing you in Australia.
To my friends from junior high and high school: Dita, Rajwa, Zahrin, Chaca, Bebek,
Rara, Ais, Aul, Celi, and Dinda.

Thank you to Mrs. Xera for giving me the opportunity to join the Intemational Office
Volunteer team, along with Mr. Indrawan, Mr. Hasan, Ms. Itak, and my fellow
volunteers.

To all my friends from DKV Class 21, whose names T cannot mention one by one.



12. To Theo James, Tom Hardy, Henry Cavill, Chris Evans, One Direction, Shawn Mendes.
Stray Kids, Sofia Vergara, Matt Smith, and all my idols whom I can't name individually,

I'hope to meet you someday. Thank you for li fling my spirits when I'm feeling down.,

Surabaya, April 28, 2026

(o

Clara Oktavia Firdaus

vi



TABLE OF CONTENTS

TABLE OF CONTENTS ...ttt ettt sttt sh et bt ettt sht et bt et e st e satenbesbeenbenbesaeenee v
LIST OF FIGURES ...ttt sttt bt et b e et be et s be et e b sae et e sbeenaenees Xi
LIST OF TABLES ... .ottt ettt s b e s bt et bt et e s bt et e st e saeebesbeeatenbesaeenes XV
LIST OF APPENDIX ...ttt ettt st sttt be e s bt e sate s atesabeesbe e beenaeesaeas xvi
CHAPTER Lttt ettt b et s bt s at e et e et e e be e sbeesaeesatesabesabeenbeenseesaeas 1
INTRODUGCTION ...ttt ettt sttt eht et e s bt s st e b e bt et e e bt et e st e eatenbesbeeatebesaeeneenne 1
O O = Tod (o T (10 o SRS 1
1.2.  ldentification of ProbIEmS ........cooiiiieccee e e 7
1.3, Problem FOrmuUIATION........c.cooiiiiiieieee e 8
1.4, Problem LIMITATIONS ......ccccoiiiriieieieiresiesesese ettt 8
1.5, Planning PUIPOSE......cviiiiitieieiteeteste sttt ettt et st e st e e taebesbe et e besssebesbeestesteesaensesnnensenes 8
1.6, BenefitS Of PIANNING ....ccuoouiiiieeeeceeee ettt st e e 8
1.7.  Framework of thinKiNg ..ot 10
CHAPTER T ottt ettt ettt sttt e b e e s be e saeesabesabesabeebeenbeesaeesaeesnteenteens 11
LITERATURE REVIEW AND EXISTING.......cooctiiiiieeiteeenteste ittt 11
2.1.  Operational Definition Of TItle......c.cccvceeiiiieieece e 11
2.1.1.  Definition Of BOOK.......c.coeiriiiirieiiieicic et 11
2.1.2. Definition OF STONY ...cvoouieieeeeee et nas 11
2.1.3.  Definition of Children ..........ccoeiiiiiniiiini s 11
2.1.4.  Definition Of MEIA.......cccirieiirieiirieice et 11
2.15. Definition of CampPaig.........ccociiieciiiceee ettt 12
2.1.7. Definition of BUIYING ........oouiiieeeeeeeee et 12
2.1.8. Definition OFf AMONQ ......ocviiiieeseeere ettt re e ne e e neas 12
2.1.9. Definition of Early Childnood ...........cccoeeeeiiiieieiceeeeeeee e 12

2.2, THEOFELICAI DASIS.....cueeeieieiiieiiie ettt 12
2.2.1. PICtUIe StOrY BOOK .....ccueceeiiiiietecteeecte ettt ettt ettt ettt be et 12
2.2.2. BOOK DEaI REVIEW......c..cuiiiiiiiiciiiciticttc ettt 13
2.2.3. Hlustrations for ChIlAreN.........c.cocoiiiiiiic e 15
2.2.4. I 1Y 11 | SRR 16
225, CampPaign OVEIVIEW........c.oeeiiiieeieiesieeiesie e ste et ee sttt e ste st e stesteetessesaeeeesaeensessesneesens 16
2.2.6.  TYPES OFf CaAMPAIGNS .. .eiiiiieitieierieeeeiese e te et eee st et esee st e stesteestessesneeeesaeensessesneensens 17
2.2.7.  Campaign Communication ODJECHIVES.......c.ccveveriecieriirierie e 17
A R O 11 o oT- VLo | o I8V, =T [T U TR SPRSR 18
2.2.9.  CamMPAIGN STAGES ..veeveereriieeeriieeerte st eetesestestesreetesteesessesreessesteesaessesreessesseessesresssensens 18

vii



2.2.10. An Overview of the Importance of Parents' Role in Early Childhood................... 19

2.2.11.  ReVIEW OF BUIHYING..c..ooiiiiiieiieieeeee et 19
2.2.12.  TYPES BUIIYING c..ooiitieeececeeeesee sttt et sreeanenne s 20
2.2.13.  Causative factor BUHYING ......cccoviivieieieceeceeereeeee sttt 20
2.2.14.  IMPACE BUHYING ..cuviveeieeeeeeeeete sttt sttt et beeaae s reesnenne s 22
2.2.15. Parental Efforts in Prevention Bullying..........ccooiiriiiiiiieeeceeeeee 22
2.2.16.  BOAIA REVIBW.....c..eiiieieiieiieieeiest ettt ettt sbe e st ene s 23
2.2.17. Overview of Visual Communication Design TheorY .......ccccvvveveveeeeveieeceseeienens 25
2.2.18.  Definition of Visual Communication DeSigN.........cceceveieevereevereeeereseeie e 25
2.2.19.  DeSIgN EIBMENTS......ccooiiiiiieiiete ettt 26
2.2.20.  DeSIGN PrINCIPIES ..ottt st 27
2.2.21. Color in Visual Communication DESIgN ........ccceceriririerienieiieieenesese e 28
2.2.22. Typography in Visual Communication DeSign..........ccceeeveveevieriseeneieece e 29
2.3.1. EXISTING STUAY ...ttt ettt et et sre et reenneenas 29
2.3.2.  COMPAFALIVE STUAY ...c.eeuieiieiiitirieriesieeeet ettt sttt ene e 35
(23N = 2 1 O SRRRPRP 43
DESIGN METHODOLOGY ...ttt sttt sttt ettt e teesbe e b e saeesane e 43
3.1, DESIGN MELNOU ... ittt ettt e st e s be et e steesaenbeeneense e 43
3.2, Planning ODJECT.....ociiiiieieie ettt ettt et s te et st ea e tesbe et e s te e b e beean et e 43
331 DALA PIIMEL ..ottt 43
3.3.2.  DALA SECONTS.....veiiiiiciiieieeere ettt 49
3.3.3. TArgEL AUGIENCE ..ottt ettt ettt e bt este e s e besteesaesbeennesteesnentens 51

3.4. Data ANalysis TECNNIQUES.....cceceecieeieeeecteee ettt ettt a et e st e b entesteeraebesneensenns 52
2.4.1.  Questionnaire Data ANalYSiS........ccecceiiiieiiieiceceeese et s 52
2.4.2. INTErVIEW Data ANAIYSIS......cciiieieiieieieseeese ettt st e e see e 67
2.4.2.1. Data Analysis of Ditemen.in Founder INTErVIEWS........c.ccveveereneneneneneieeeene 67
2.4.2.2. Child Psychologist Interview Data ANalysis .........cccoeeveveieeceeneceece e 68
24.2.3. Early Childhood Parent Interview Data Analysis........ccccoevevenieienenienreeene 70
2.4.3.  SWHLIH Data ANAIYSIS....ccceeiieiiieieriesieeseeterte st este e te e sre e e re s e esesreessessesseessesreesnenes 71
2.4.4.  Consumer INSIGNT ANGIYSIS......ccceiiiieiiseeeerece ettt reesaens 77
2.4.5.  ANalisis CONSUMEE ANGIYSIS ....cccveviiiiecierieeeriee ettt sre e ae e e e re e re e saeses 77
34, DAtA SYNTNESIS. .. ittt sttt st e ettt sae et e et enaeene e e 84
3.5, USP (Unique Selling Propotion).........coceeirieieneeiese ettt s 85
L0 aF= 10 (=]l Y RS 86
CONCEPT AND DESIGN IMPLEMENTATION DESIGN ....cccccoiiiiiiieiecieceeeereese s eveenieens 86



4.1, Keyword FOrMUIBLION.........ccoiiiririrereecee e 86
41.1. KeyWord DefiNiTiON ......cc.cveieieirireseseeee ettt 86
4.1.2. DenotativVe IMEANING ......ecveiieieeesteeees ettt ettt st ae s reera e besre e s e s reenaeneas 86
4.1.3. ConNOtative MEANING .......ccceceeiieiieieieeee ettt re e sae e essesreernenaens 87
I S VAV o T (0 ST YRS 87
4.1.5. HOW L0 SAY ...ttt sttt sr e ne s 87

4.2, VErDAl CONCEPL.....couiitiieieieieee ettt sa b st ns e eae e 88
O S OF 0 o1 o T- 1T | o T | LTRSS 88
422, CampPaign TaAGHNE ..ccccveeieeeeeece ettt te ettt ee e ae e esaesreeraenrens 88
4.2.3. LaNQUAGE STYIE.....ceiiiieee e 88
4.2.4. BOOK TITIE ..o et 88
4.25. ANAOMY OF @ BOOK .....c.oiiiiiiiriiitiieeee e 89
4.2.6.  STOFYIING .ottt ettt e et e be et be e e teereentesreenaerens 90
LTS (0] YA/ 4 10] 1] TR 91
ii. Campaign Content and Materials on Instagram Feed ............cccoecveineiniinenninnenns 91

D, ViISUAI CONCEPT. ...ttt be bt e e eae 94
o HTUSEFAION <.ttt ebe e 94
LT TR oo o RO UR SO SERPR 95
iii. C0I0F bbbttt 95
iv. =T o o TP 96
AV 1Y/ o To T | =T o] 01V 96
Vi. LLAYOUL ...ttt ettt et et e e et e e te et e s be e b e s beesaestesbeeabesbeesbenbeeaseteabeenbesteennentens 97

C. MEAIA CONCEPL....octieeeeeceeeee ettt ettt st e st e e et e s be et e beetaestesbeentesteensebesanensenns 97
. LAISAS SEFAtEOY . .ocvecieeeeeteceeee ettt ettt st e e et st e s be et e steebeenbesbeesaebeeaeebesreensenes 97
il Media Determination ..........cccoeeiiiiiiiniiieireee e 100
iii. DeSigN Planning PrOCESS ......ccvevierieieiesieeiesieeee e e eaesteseesae e eaeseesseessessesssessessesnsenes 102
O 1o o o SR 102
2. Children’'s STOrY BOOK.........coiiiiiieieieee ettt st et 106
e O g F= Y = (o1 (=T S (1 o | TSRS 106
b. Rough Sketch of Character Desigh (Rough DeSign) ........ccceeceevereeerierenceereeeesieseeeeees 110
C.  COMPreNeNSIVE DESION.....ccucviiitieieieseete sttt sttt ste e saestesreebesreesseseesaessesseensenes 115
(o JR B T=T) o BV 4= T F- 1o [ o TS 118
iv. Implementation of Supporting Media DeSIgN..........ccecerieeiereniene e 124
= TR 0o [ o B OO O O S PO PR PPOTOUPPRUPPRRUPO 124
o T 1 011 = To | 1 o TR 124



C. MErchandiSe DESIGN ....ccueueieieieiieiirteret ettt b e 127

4.2.7. Draft BUAGET ..ottt et 133
(O gT=T o) (=] Y TSRS 134
CONGCLUSION ...ttt s ettt ettt st et et et et et ebetenenenenan 134
5.1 CONCIUSION. ...ttt 134
5.2, SUGOESTION ...ttt ettt st bttt b e bt bbb nb et ene s 134
BIBLIOGRAPHIY .ottt sttt ettt e b e e s at e sat e st e s be st e e b e e s bt e s bt e sateeaeeenbeenbeens 135
APPENDIX L.ttt st st ettt et e h e s ae e st st e b e bt e nbeesheeeaeeereen 138



LIST OF FIGURES

Figure 1. 1. Questionnaire when bullying happened in 2024 ............ccccoeviiieeiieiie i, 2
Figure 1. 2. Impact questionnaire on the bullying victim, 2024 ... 3
Figure 1. 3. Milestone Ditemen.in, 2024 ...........ooi oottt neas 5
Figure 2. 1. Book Grading ClasSifiCatION .............coeiiireiiiieieisesese e 13
Figure 2. 2. BOOK HIierarChy IMAatFiX .........cccoveiiiiiiicic ittt svesre e 15
Figure 2. 3. Logo of Ditemen.in NGO, 2024..........ccccoiieiiiiiie it se e se ettt sre e 23
Figure 2. 4. Some examples of Instagram content of NGO Ditemen.in, 2024.............cccccovvvevnnnn. 24
Figure 2. 5. Milestone NGO Ditemen.in, 2024 ..........cccooieiiiiieieieeie e see e e 25
Figure 2. 6. Color Combinations, 2024 .............coceciiiiii et ra e e sresraenre 28
Figure 2. 7. Instagram account Ditemen.in, 2025..........cccccoiieiiiieie e 29
Figure 2. 8. The DOOK "SOrTY", 2024 .......coooiieee ettt st sr e te e sresre et 35
Figure 2. 9. The book "Tiffany andHer Magic Words ™, 2025 ..........cccceoeiiiiiniinine e 39
Figure 3. 1. Interview with the Founder of NGO Ditemen.in, 2025 44
Figure 3. 2. Interview with Child Psychologist, 2024 ... 46
Figure 3. 3. Interview with Parents of Early Childhood Children, 2024 ...........cccccooiviveiveiiennens 48
Figure 3. 4. Interview with Parents of Early Childhood Children, 2025 ..........cccocoviiiiciiiiennne 48
Figure 3. 5. Gender Questionnaire ReSUItS, 2024 .............cccuiveiieiieiieie e 52
Figure 3. 6. Age Category Questionnaire Results, 2024............ccccocviiiiiiiniiiiisee e 53
Figure 3. 7. Results of Respondents' Domicile Questionnaire, 2024.............ccccooviieneneneneineen, 53
Figure 3. 8. Questionnaire Results on Having Been Involved in Bullying Incidents, 2024........... 53
Figure 3. 9. Results of the Incident Occurrence Questionnaire, 2024 ...........cccccvvvvvevieieeveseeieennens 54
Figure 3. 10. Results of the Bullying Forms Questionnaire, 2024.............cccoovoninonenenenenieeees 54
Figure 3. 11. Results of the Questionnaire on the Frequency of Experiencing Bullying, 2024 .... 55
Figure 3. 12. Results of the Bullying Impact Questionnaire, 2024............cccccevveiieiieeiienieneseeieenens 55
Figure 3. 13. Questionnaire Results: Ever Told Parents, 2024 ..........ccccooooioeiininienieieene e 56
Figure 3. 14. Results of the Parental Reaction Questionnaire, 2024............cccccooovvienienieenenceeiennens 56
Figure 3. 15. Questionnaire Results: Have Parents Provided Sufficient Support?, 2024............. 57
Figure 3. 16. Results of the What Parents Can Do Questionnaire, 2024............cccccoocvvvvivevivninennens 57
Figure 3. 17. Results of the Questionnaire on When to Take Action: Bullying, 2024 ................... 58
Figure 3. 18. Results of the Reasons for Doing Questionnaire: Bullying, 2024 ...........cccccoceeennen. 58
Figure 3. 19. Results of the Feelings Questionnaire After Doing Bullying, 2024..............ccccco..... 59

Xi



Figure 3. 20. Results of the Questionnaire on People's Opinions of Others Who Are Bullied, 2024

............................................................................................................................................................... 59
Figure 3. 21. Results of the Perpetrator's Opinion Questionnaire Regarding the Victim's
FEEIINGS, 2024 ...ttt st s bt et e s be e Rt e st e s te e st e s teete e beaRe e R e e teeRe et e nreenaenreareenreas 60
Figure 3. 22. Questionnaire Results: Do the Perpetrator's Parents Know About His Actions?,
2024 bR R Rt R R R bR E ARt Rt bbb bbbt neene et 60
Figure 3. 23. Results of the Questionnaire on Parents' Opinions about Whether They Bully, 2024
............................................................................................................................................................... 61
Figure 3. 24. Results of the Parental Supervision Questionnaire, 2024............ccccoccevvvviveveieeiiennens 61
Figure 3. 25. Results of the Questionnaire on the Perpetrator's Opinion Regarding Parents’

Y ANt (0] T2 0 TR 62
Figure 3. 26. Questionnaire Results: How Much Influence Parents Have on Social Behavior,
2024t Rt et at ARt Rt R e Re et et et et e Rt e R e e Rt e Re et e teetente b et eneeneareas 63
Figure 3. 27. Questionnaire Results: What Parents Feel When They Talk About Bullying, 2024
............................................................................................................................................................... 63
Figure 3. 28. Questionnaire Results: How Important is the Role of Parents in Preventing
BUIIYING, 2024 ...ttt et sttt e st e se e s e e besaeste e et et e neeneene e 64

Figure 3. 29. Results of the Respondents’ Opinion Questionnaire on What Parents Can Do to
Prevent BUIIYING ........oo et 64

Figure 3. 30. Questionnaire Results: Have Respondents Seen a Campaign to Educate Parents to
Be More Active in Preventing Bullying, 2024 ............coooiiiiiiii e 65

Figure 3. 31. Questionnaire Results: How Effective Would It Be If Parents Were More Involved,
2024 ..ottt Rttt Rt R et E et e Rt e Re e e Rt et e R et et et e Rt te e e te e ene et ereneas 66

Figure 3. 32. Questionnaire Results: Do Respondents Want Parents to Be More Involved in
Supporting Overcoming Bullying, 2024 .............coov oottt 66

Figure 3. 33. Questionnaire Results: Is Social Media Suitable as a Campaign Medium, 2024.... 67

Figure 3. 34. Questionnaire Results, Which Social Media is Most Suitable? ..............cccccceoeinn 67
Figure 3. 35. Consumer Journey Tagor, 2025 ... 77
Figure 3. 36. Eiichiro's Consumer JOUINEY, 2025 .........cccciviiieiiiieie e et sre e 79
Figure 3. 37. Consumer Journey Alfiyatus, 2025. ..o e 81
Figure 3. 38. Consumer Journey of Nazra's, 2025 ..ot e 82
Figure 4. 1. Hlustration Style REFEIENCE. ..ot 94
Figure 4. 2. EXamPle OF 1000 ......coiiiiiie e 95
Figure 4. 3. Color palette to be used, 2025 ..........coooooiiiiee e 95
Figure 4. 4. Design Style RETEIENCE .....c.oo i s 96
Figure 4. 5. Chunko Bold 2025 FONT.......ccoiiiiiiicce ettt see e e 96

xii



Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.

B. HANAINEAL, 2025......cceeeiiiieieeit ettt et ettt e sttt e s ettt e s et et e s ab b et e s aatbeeessasbeeessasrreeesaarees 97
7. Interactive storybook 1ayout, 2025 ...........ccccceieiiiiiieecce s 97
8. L0OQGO BraiNStOrMING......cciiiiiiiiiiieiieie et 103
9. Rough SKetCh 0f the LOGO .......civiiiiiiieicieiss e 103
10. LOGO COl0T ...ttt 104
R O] p 0] o] = g Te o T AV o o TSR 104
12, Selected LOgO DESIGN ....vecveiieciicie ettt sttt st 104
13. Validation of SUPerviSing LECTUIEr ..........ccoiiiiiiiiieeeee s 105
14. Logo Validation Stakenolder ... 105
ST oo (oI \V/ =T T 1T o SRS 106
16. Kayla Character Visual Reference, 2025...........ccccvvevieiiciienin i 107
17. Kael Visual REFEIENCES, 2025 ........eeeeeieie et e ettt et e s st e s e et e e s aeeeeesanes 108
18. Visual Reference of Rian's Character, 2025.........cccoovevive i 108
19. Visual Reference of Mama Character, 2025.......ccceeoveviie i 109
20. Visual Reference of Papa Character, 2025 ..........cccocoveiieie i 109
21. Visual Reference of the TEACNEI, 2025 ........ccvveeeeeieeeeeeee ettt n e e 110
22. Rough Sketch of Kayla's Character ............ccccoveiiiiiiieciecic e 110
23.Rough Sketch of Kael's Character ..o 111
24. Rough Sketch of Rian's CharaCter ..o 111
25. Rough Sketch of Mama and Papa Characters...........ccccceveveeieie i 111
26. Rough Sketch of the Teacher's Character..........cccocevevveieiicicie e 112
27. Title TYPOGIAPRNY ..ottt 112
28. Alternative BooK Cover SKECh ........ccooviiiiiiiii e 113
29. CoNtents Page SKETCN ........cooiiiiiiec e 114
30. Comprehensive Character Design of Kayla .........ccccooiviiiiiiiiecccie 115
31. Comprehensive Kael Character DeSIgN .........cccoiiiiieiiieeie it 115
32. Comprehensive Character Design of Rian ..........cccooevviiiniiiniineeeeeeee 116
33. Comprehensive Character Design of Mama Papa...........cccocvevvviiiininenciece 116
34. Comprehensive Character Design of Teacher..........cocooveiiiiiiiiniieieee e 117
35. Comprehensive Title TYPOgraphy ..o 117
36. COMPIENENSIVE COVET ...ocuiiiiiiieiecteee ettt ettt sttt saeeeesaeeeeseeeneeneen 118
37. Kayla's ChoSEN CRAraCTEr ..........cciiiiiieieee e 118



Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.

38.
39.
40.
41,
42.
43,
44,
45,
46.
47.
48,
49,
50.
51.
52.
53.
54,
55.
56.
57.
58.
50.
60.

Kael's character selected with hair revisSion ...........c.ccoeoviiniiniiiciccc 119
The selected Rian character with revised hair .............ccocoooiiniiiie 119
The selected characters of Mama and Papa..........ccoeveieiiiiiiniienciccceeceis 120
Character of the selected tEACNEY ...........cooiiiiiiiii e 120
Validation Evidence to Stakeholders and Supervising Lecturers ...........cc.ccceevenene 121
Selected BOOK COVEIS.......ccuiiiiiiieiiteie et 121
FiNal CoNENTS PAJE ......oiviiiie ettt sttt sre e re e e 122
Validation of Children's Story Books to Dospem and Stakeholders..................... 123
INSTAgram RETEIENCE.......c.viiiiii e 124
AIErnative FEEd DESIGN .....ccvcviiicece et sttt 124
Selected FEEA DESIGN.......cviiiiice ettt sttt sreete e tesaeenee e 126
CampPaign ACCOUNT.......coiiiie ettt sr e te et e steste e tesae e e e 127
HaNd PUPPET DESIGN ...t 127
Packaging BOX DESIGN......ccciiiiiiiriiiieiieieieee ettt 128
Drink TUMDBIF DESIGN ...oviiiiiie et st sre e re e 128
LUNCNDOX DESIGN...c.viiiiiie ettt ettt re e re et s re et s te e saeeteenreas 129
KEYCNAIN DESIGN ....oiitiiiiitice et sttt sbe e be e nas 129
TOLEDAG DESIGN ...ttt 130
SHICKET DESIGN ...ttt bbb 130
[ s U BT o[ OO SR T PRR 131
T-SNIFE DESIGN ..t st e st e e st e e be e besre e b e beeneesbeataerens 131
PIN DESIGN ..ottt bbbttt 132
Diary BOOK DESIGN ....c.uoviiiieiiicii sttt 132

Xiv



LIST OF TABLES

Table 2. 1. Existing Study Analysis TabIe .........cooieiiiii s 30
Table 2. 2. Comparative study analysis table of the bOOK "SOrry™........c.coeoerrninneeeeeeee 35
Table 2. 3. Comparative study analysis of the book "Tiffany and Her Magic Words"......................... 39
Table 4. 1. Storyline of the Book "Call Me Kaylal" ... 90
Table 4. 2. Campaign CONENE FEEM ........coiiiiiiiieie e 91
Table 4. 3. AISAS SEAIEGY .....veveeeeeieeee ettt ab b b r e r e en s 98
Table 4. 4. Draft COSt BUAGEL ........coviiiiie ettt sttt s re et e st e be e sreeneenne s 133

XV



LIST OF APPENDIX

Appendix 1. QUESTIONNAITE RESUILS.........ccceiiiiiriirierteteeee e 138
Appendix 2. Interview With NGO DIitemeN. iN ......ccoooieeiiiieieiceeceseeee et 149
Appendix 3. Interview with Ms. Amira, Child PSychologist ...........ccccoeveirininiinineneeieeeene 152
Appendix 4. Interview with Early Childhood Parents.........c.cccoceviiiecenececceceeeeseeeeeseeee 157
ApPPeNdiX 5. ASSISTANCE FOIM ......eciiiicieecee ettt et e re et e s reenneneas 159

XVi



