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ABSTRAC 

The rapid advancement of technology has transformed various industries to become 

more creative and innovative, one of which is the drone technology industry. Drones are utilized 

to assist human activities and improve efficiency in performing various tasks. One emerging 

company in this growing industry is Indonesia Drone Neksus. In the competitive landscape of 

today’s industrial era, branding plays a crucial role in differentiating a company from its 

competitors. However, Indonesia Drone Neksus currently lacks strong and consistent branding 

and visual identity, which has resulted in a weak corporate image and limited public 

recognition. 

The visual identity branding design for Indonesia Drone Neksus employs a Mixed 

Methods approach, combining both qualitative and quantitative research. Through these 

methods, the study gathered primary and secondary data to support the design process. 

Furthermore, the development of the visual identity follows the Design Thinking framework, 

which emphasizes understanding user needs, ideation, and creative problem-solving to produce 

an effective branding outcome. 

Based on the analysis of the collected data, it was found that public awareness of 

Indonesia Drone Neksus remains low. This is primarily due to the absence of a clear and 

consistent visual identity, which hinders the company’s ability to establish a distinct image 

compared to its competitors. The lack of visual coherence makes it challenging for the company 

to convey professionalism and reliability to its audience. 

The branding and visual identity design of Indonesia Drone Neksus serves as a potential 

solution to build a stronger corporate image and enhance public awareness. By applying key 

visual elements such as logo, color, and typography, the company can develop a more cohesive 

and recognizable identity. Consequently, the creation of this visual branding is expected to 

become a strategic foundation in shaping a professional and trustworthy image for Indonesia 

Drone Neksus within the national drone industry. 

Keywords: branding, visual identity, corporate image. 
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