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ABSTRAK 

Mahendra Rizky Putra Pratama, 22042010154, Pengaruh Perilaku Keuangan, 
Literasi Keuangan, dan Influencer Media Sosial Terhadap Keputusan 
Berinvestasi Generasi Z Pada Aset Cryptocurrency  

Abstrak: Penelitian ini mengkaji pengaruh perilaku keuangan, literasi keuangan, 
dan influencer media sosial terhadap keputusan berinvestasi Generasi Z pada aset 
cryptocurrency di komunitas Cryptowolf. Penelitian ini menggunakan desain 
kuantitatif eksplanatori dengan instrumen kuesioner yang disebarkan kepada 150 
responden yang dipilih menggunakan rumus Cochran. Data dianalisis 
menggunakan regresi linier berganda, uji asumsi klasik, uji validitas dan reliabilitas, 
uji F, uji t, serta koefisien determinasi pada taraf signifikansi 5%. Hasil penelitian 
menunjukkan bahwa perilaku keuangan, literasi keuangan, dan influencer media 
sosial secara simultan berpengaruh signifikan terhadap keputusan berinvestasi (F = 
63,306; p < 0,001). Secara parsial, perilaku keuangan (t = 2,293; p = 0,023), literasi 
keuangan (t = 5,942; p < 0,001), dan influencer media sosial (t = 3,972; p < 0,001) 
masing-masing berpengaruh positif dan signifikan. Literasi keuangan merupakan 
prediktor yang paling dominan dalam model. Model regresi mampu menjelaskan 
56,5% variasi keputusan berinvestasi (R2 = 0,565; Adjusted R2 = 0,556), 
sedangkan 43,5% sisanya dipengaruhi oleh faktor lain di luar model. Hasil ini 
menunjukkan bahwa keputusan investasi pada aset cryptocurrency tidak hanya 
dibentuk oleh kemampuan finansial internal, tetapi juga oleh pengaruh sosial 
digital.  

Kata Kunci: Perilaku Keuangan, Literasi Keuangan, Influencer Media Sosial, 
Keputusan Berinvestasi  
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ABSTRACT 

Mahendra Rizky Putra Pratama, 22042010154, The Effect of Financial 
Behavior, Financial Literacy, and Social Media Influencers on Generation Z's 
Investment Decisions in Cryptocurrency Asset  

Abstract: This study examines the effect of financial behavior, financial literacy, 
and social media influencers on Generation Z's investment decisions in 
cryptocurrency assets within the Cryptowolf community. The research employed a 
quantitative explanatory design and used a questionnaire distributed to 150 
respondents selected through Cochran's formula. The data were analyzed using 
multiple linear regression, classical assumption tests, validity and reliability tests, 
the F test, the t test, and the coefficient of determination at a 5% significance level. 
The findings indicate that financial behavior, financial literacy, and social media 
influencers simultaneously have a significant effect on investment decisions (F = 
63.306; p < 0.001). Partially, financial behavior (t = 2.293; p = 0.023), financial 
literacy (t = 5.942; p < 0.001), and social media influencers (t = 3.972; p < 0.001) 
each have a positive and significant effect. Financial literacy is the most dominant 
predictor in the model. The regression model explains 56.5% of the variance in 
investment decisions (R2 = 0.565; Adjusted R2 = 0.556), while the remaining 
43.5% is influenced by other factors outside the model. These results show that 
cryptocurrency investment decisions are shaped not only by internal financial 
capability, but also by digital social influence.  

Keywords: Financial Behavior, Financial Literacy, Social Media Influencers, 
Invesment Decisions  

 

 

  


