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ABSTRAK
Nama Mahasiswa / NPM : Stefanie Mareta Angeline / 22082010108

Judul Skripsi : Analisis Penerimaan Pengguna Aplikasi
MitraDarat Menggunakan Modified Technology
Acceptance Model (TAM)

Dosen Pembimbing 1. Asif Faroqi, S.Kom., M.Kom.
2. Rafika Rahmawati, S.Kom., M.Kom., MBA.

Pertumbuhan kendaraan bermotor di Indonesia yang mencapai 159 juta unit
pada tahun 2023 dengan laju pertumbuhan 4.47% per tahun, berdampak pada
meningkatnya kemacetan dan emisi karbon sektor transportasi sebesar 81 juta ton
CO:. Untuk mendukung digitalisasi transportasi publik, pemerintah
mengembangkan aplikasi MitraDarat. Namun, adopsi dan penggunaan MitraDarat
masih belum optimal akibat kendala performa aplikasi dan antarmuka yang kurang
intuitif, sehingga menghambat upaya perbaikan permasalahan transportasi publik.
Penelitian ini bertujuan menganalisis penerimaan pengguna aplikasi MitraDarat
menggunakan Modified TAM. Penelitian dilakukan di Surabaya Raya yang meliputi
Surabaya, Sidoarjo, dan Gresik sebagai kawasan metropolitan dengan mobilitas
tinggi di Jawa Timur.

Data diperoleh dari 415 responden dan dianalisis dengan SEM-PLS. Hasil
menunjukkan bahwa Behavioral Intention dipengaruhi secara langsung oleh
Perceived Ease of Use dan Environmental Awareness, serta tidak langsung oleh
Service Similarity melalui Perceived Ease of Use dan oleh Social Influence melalui
variabel-variabel perantara. Perceived Usefulness dan Perceived Ease of Use
dipengaruhi oleh Social Influence dan Service Similarity. Environmental Awareness,
Service Similarity, dan Privacy Concerns dipengaruhi oleh Social Influence. Secara
keseluruhan, penerimaan pengguna aplikasi MitraDarat dipengaruhi lingkungan
sosial, kesadaran lingkungan, dan Kkemiripan layanan. Menurut temuan,
peningkatan adopsi MitraDarat perlu diiringi strategi berbasis komunitas, edukasi
lingkungan, serta penyelarasan antarmuka dan kualitas layanan aplikasi.

Kata kunci: MitraDarat, Technology Acceptance Model, TAM Modifikasi,
Mobility as a Service, penerimaan pengguna, SEM-PLS
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ABSTRACT
Student Name / NPM : Stefanie Mareta Angeline / 22082010108
Thesis Title : Analysis of User Acceptance of the MitraDarat
Application Using a Modified Technology
Acceptance Model (TAM)
Advisors 1. Asif Faroqi, S.Kom., M.Kom.
2. Rafika Rahmawati, S.Kom., M.Kom.
The growth of motor vehicles in Indonesia, reaching 159 million units in
2023 with an annual growth rate of 4.47%, has led to increased traffic congestion
and transportation sector carbon emissions totaling 81 million tons of CO:. To
support the digitalization of public transport, the government developed the
MitraDarat application. However, the adoption and usage of MitraDarat remain
suboptimal due to application performance issues and a non-intuitive interface,
hindering efforts to resolve public transportation challenges. This study aims to
analyze the factors influencing user acceptance of the MitraDarat application using
a Modified TAM. The research was conducted in Greater Surabaya, encompassing
Surabaya, Sidoarjo, and Gresik, as a high-mobility metropolitan area in East Java.
Data were collected from 415 respondents and analyzed using SEM-PLS.
The results indicate that Behavioral Intention is directly influenced by Perceived
Ease of Use and Environmental Awareness. Furthermore, it is indirectly influenced
by Service Similarity through Perceived Ease of Use, and by Social Influence
through various mediating variables. Perceived Usefulness and Perceived Ease of
Use are influenced by Social Influence and Service Similarity. Additionally,
Environmental Awareness, Service Similarity, and Privacy Concerns are influenced
by Social Influence. Overall, user acceptance of the MitraDarat application is driven
by social factors, environmental consciousness, and service similarity. Based on
these findings, increasing MitraDarat adoption requires community-based
strategies, environmental education, and the alignment of the application's interface
and service quality.
Keywords: MitraDarat, Technology Acceptance Model, Modified TAM, Mobility
as a Service, User Acceptance, SEM-PLS
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: Ukuran sampel

: Tingkat kepercayaan yang diinginkan

: Proporsi karakteristik dalam populasi (0,5)
: Margin of error (5% atau 0.05)
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