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ABSTRAK 

Angelia Agustina Sianturi, 22042010144, PENGARUH STRATEGI BISNIS, 

INOVASI, DAN PENGAMBILAN KEPUTUSAN TERHADAP 

KEBERLANJUTAN USAHA GENERASI Z DI ERA DIGITAL (Studi Pada 

Mahasiswa FISIBPOL UPN Veteran Jawa Timur Angkatan 2022) 

Perkembangan era digital mendorong meningkatnya aktivitas bisnis pada Generasi 

Z, namun masih banyak usaha mengalami stagnasi akibat kurangnya strategi bisnis, 

inovasi, dan pengambilan keputusan yang tepat. Penelitian ini bertujuan 

menganalisis pengaruh strategi bisnis, inovasi, dan pengambilan keputusan 

terhadap keberlanjutan usaha Generasi Z di era digital, dengan studi pada 

mahasiswa FISIBPOL UPN “Veteran” Jawa Timur angkatan 2022. Penelitian ini 

menggunakan metode kuantitatif dengan pendekatan asosiatif, melibatkan 150 

responden yang dipilih melalui purposive sampling, dengan pengumpulan data 

menggunakan kuesioner online. Uji koefisien determinasi R² menunjukkan bahwa 

ketiga variabel mampu berkontribusi sebesar 0,191 (19,1%). Hasil penelitian 

menunjukkan bahwa strategi bisnis, inovasi, dan pengambilan keputusan secara 

simultan berpengaruh signifikan terhadap keberlanjutan usaha, dengan strategi 

bisnis sebagai variabel paling dominan. Kesimpulan penelitian ini menegaskan 

bahwa keberlanjutan usaha Generasi Z dipengaruhi oleh kualitas strategi bisnis, 

inovasi, dan pengambilan keputusan, sehingga diperlukan strategi yang adaptif, 

inovasi berkelanjutan, serta pengambilan keputusan berbasis informasi untuk 

mendukung keberlangsungan usaha. 

Kata Kunci: Strategi Bisnis, Inovasi, Pengambilan Keputusan, Keberlanjutan 

Usaha, Generasi Z 
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ABSTRACT 

Angelia Agustina Sianturi, 22042010144, THE EFFECT OF BUSINESS 

STRATEGY, INNOVATION, AND DECISION MAKING ON THE 

SUSTAINABILITY OF GENERATION Z BUSINESS IN THE DIGITAL ERA 

(Study on FISIBPOL UPN Veteran East Java Students Class of 2022) 

The development of the digital era has driven increased business activity among 

Generation Z, but many businesses still stagnate due to a lack of business strategy, 

innovation, and appropriate decision-making. This study aims to analyze the 

influence of business strategy, innovation, and decision-making on the 

sustainability of Generation Z businesses in the digital era, by studying students of 

the Faculty of Social and Political Sciences, UPN "Veteran" East Java, class of 

2022. This study used a quantitative method with an associative approach, 

involving 150 respondents selected through purposive sampling, with data 

collection using an online questionnaire. The R² coefficient of determination test 

indicates that the three variables contribute 0.191 (19.1%). The results of the study 

indicate that business strategy, innovation, and decision-making simultaneously 

have a significant influence on business sustainability, with business strategy as the 

most dominant variable. The conclusion of this study confirms that the 

sustainability of Generation Z businesses is influenced by the quality of business 

strategy, innovation, and decision-making, so that adaptive strategies, continuous 

innovation, and information-based decision-making are needed to support business 

sustainability. 

Keywords: Business Strategy, Innovation, Decision Making, Business 

Sustainability, Generation Z
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