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ABSTRAKSI

Penelitian ini menganalisis strategi personal branding Purbaya Yudhi
Sadewa sebagai pejabat publik melalui akun TikTok @purbayayudhis. Fenomena
ini menarik untuk diteliti karena adanya pergeseran gaya komunikasi politik di era
digital, di mana pejabat negara mulai memanfaatkan platform hiburan seperti
TikTok untuk membangun citra yang lebih cair dan interaktif. Penelitian ini
bertujuan untuk mengungkap bagaimana strategi pembentukan citra tersebut
dilakukan dengan menggunakan kerangka teori The Eight Unbreakable Laws of
Personal Branding dari Peter Montoya yang mencakup aspek specialization,
leadership, personality, distinctiveness, visibility, unity, persistence, dan goodwill.
Melalui pendekatan kualitatif deskriptif dengan metode Analisis Isi kualitatif
model Klaus Krippendorff, penelitian ini menemukan bahwa Purbaya Yudhi
Sadewa secara efektif mengimplementasikan kedelapan hukum tersebut untuk
menciptakan identitas yang unik. Hasil penelitian menunjukkan bahwa personal
branding Purbaya Yudhi Sadewa di platform TikTok didominasi secara kuat oleh
Hukum Kepribadian (The Law of Personality) dan Hukum Perbedaan (The Law of
Distinctiveness). Keunikan utama dari citra diri Purbaya terletak pada
kemampuannya mengawinkan aspek politik-hiburan (politainment) dan edukasi
keuangan negara (edutainment) secara seimbang dan organik. Berdasarkan
analisis terhadap kolom komentar netizen, strategi penataan kesan (impression
management) ini terbukti berjalan efektif memenuhi Hukum Nama Baik (The Law
of Goodwill) yang ditandai dengan respons positif dari warganet. Penelitian ini
menghasilkan konfirmasi bahwa masyarakat mengenal personal branding Purbaya
Yudhi Sadewa sebagai sosok "teknokrat populis" yang ramah, jenaka, dan
membumi tanpa kehilangan kredibilitas fungsionalnya sebagai pimpinan
keuangan negara.

Kata Kunci: Personal Branding, Purbaya Yudhi Sadewa, TikTok, Analisis Isi
Kualitatif, Komunikasi Politik.
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ABSTRACT

This research analyzes the personal branding strategy of Purbaya Yudhi
Sadewa as a public official through the TikTok account @purbayayudhis. This
phenomenon is compelling to investigate due to the shift in political
communication styles in the digital era, where state officials have begun
leveraging entertainment platforms like TikTok to build a more fluid and
interactive image. This research aims to uncover how this image-building strategy
is executed by employing Peter Montoya's theoretical framework, "The Eight
Unbreakable Laws of Personal Branding,"” which encompasses specialization,
leadership, personality, distinctiveness, visibility, unity, persistence, and goodwill.
Utilizing a descriptive qualitative approach with Klaus Krippendorff's qualitative
content analysis method, the study finds that Purbaya Yudhi Sadewa effectively
implements these eight laws to create a unique identity. The results indicate that
Purbaya Yudhi Sadewa's personal branding on TikTok is heavily dominated by
the Law of Personality and the Law of Distinctiveness. The primary uniqueness of
Purbaya's self-image lies in his ability to blend political entertainment
(politainment) and state financial education (edutainment) in a balanced and
organic manner. Based on the analysis of netizens' comment sections, this
impression management strategy has proven effective in satisfying the Law of
Goodwill, as evidenced by positive responses from web users. This study confirms
that the public perceives Purbaya Yudhi Sadewa's personal branding as a
"populist technocrat" who is warm, humorous, and down-to-earth, without losing
his functional credibility as a state financial leader.

Keywords: Personal Branding, Purbaya Yudhi Sadewa, TikTok, Qualitative
Content Analysis, Political Communication
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