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ABSTRAKSI 

 
Media sosial mengubah narasi makna, termasuk konstruksi konflik yang terbentuk melalui 

cuitan komentar di media sosial X (Twitter) dengan memanfaatkan fitur likes, komentar, 

repost, dan tagar. Salah satu fenomena yang menarik adalah konflik SEAblings (netizen 

Asia Tenggara) dengan K-netz (netizen Korea) yang menampilkan dinamika nasionalisme 

digital, solidaritas regional, serta perlawanan terhadap stereotip di ruang publik digital. 

Penelitian ini bertujuan untuk mengetahui digital nationalism netizen Indonesia dan digital 

discourse analysis tentang fenomena SEAblings vs K-netz pada media sosial X. Objek 

penelitian adalah fenomena SEAblings vs K-Netz di media sosial X (Twitter), dengan 

fokus pada praktik digital nasionalisme oleh netizen Indonesia. Data dikumpulkan melalui 

teks media, dokumentasi, dan studi literatur, lalu dianalisis dengan memperhatikan empat 

aspek: teks (elemen semiotika), konteks (makna di balik teks), tindakan dan interaksi (efek 

pada orang lain), serta ideologi dan kekuasaan (hubungan kekuasaan tertentu). Hasilnya 

menunjukkan bahwa fenomena SEAblings vs K-netz membentuk praktik digital 

nationalism netizen Indonesia melalui pembentukan solidaritas, penggunaan bahasa 

kolektif, serta interaksi lintas budaya di ruang media sosial X, dimana cuitan komentar 

tidak hanya menampilkan konflik, tetapi juga upaya membangun persepsi dan meredakan 

ketegangan melalui literasi digital dan strategi komunikasi. Penelitian ini menyimpulkan 

bahwa digital nationalism netizen Indonesia hadir sebagai bentuk solidaritas identitas yang 

dibangun melalui interaksi, bahasa, dan komunikasi digital di ruang publik media sosial X. 

Kata Kunci: Digital Nationalism, SEAblings vs K-netz, Media Sosial X, Analisis Wacana 

Digital 
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ABSTRACT 

 
Social media changed the narrative of meaning, including the construction of conflicts 

formed through tweets of comments on social media X (Twitter) by utilizing features of 

likes, comments, reposts, and hashtags. One interesting phenomenon is the SEAblings 

(South-East Asian netizens) conflict with K-netz (Korean netizens) that features the 

dynamics of digital nationalism, regional solidarity, and resistance to stereotypes in digital 

public spaces. This research aims to find out the digital nationalism of Indonesian netizens 

and digital discourse analysis about the phenomenon of SEAblings vs. K-netz on social 

media X. The research object is the phenomenon of SEAblings vs. K-Netz on social media 

X (Twitter), with a focus on digital nationalism practices by Indonesian netizens. The data 

is collected through media text, documentation, and literature studies, and then analyzed 

by considering four aspects: text (the element of semiotics), context (the meaning behind 

the text), action and interaction (effect on others), and ideology and power (the relationship 

of certain powers). The results showed that the phenomenon of SEAblings vs. K-netz shaped 

the digital nationalism practice of Indonesian netizens through the formation of solidarity, 

collective use of language, and cross-cultural interaction in the X social media space, 

where the tweets of comments did not only display conflict, they did not only. but also efforts 

to build perceptions and ease tensions through digital literacy and communication 

strategies. This study concluded that digital nationalism of Indonesian netizens came as a 

form of solidarity of identity built through interaction, language, and digital 

communication in X's social media public space. 

Keywords: Digital Nationalism, SEAblings vs. K-netz, Social Media X, Digital Discussion 

Analysis 
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