[1]

[2]

[3]

[4]

[5]

[6]

[7]

[8]

DAFTAR PUSTAKA

R. D. Hapsari and K. G. Pambayun, “ANCAMAN CYBERCRIME DI
INDONESIA: Sebuah Tinjauan Pustaka Sistematis,” J. Konstituen, vol. 5,
no. 1, pp. 1-17, 2023, doi: 10.33701/jk.v511.3208.

B. A. Diana and J. A. Sari, “Dampak Transformasi Digitalisasi terhadap
Perubahan Perilaku Masyarakat Pedesaan,” J. Pemerintah. Dan Polit., vol.
9, no. 2, pp. 88-96, 2024.

I. Lestari, “Daftar E-commerce Paling Sering Diakses 2025, Shopee Masih
Juara,” goodstats.id. Accessed: Oct. 10, 2025. [Online]. Available:
https://goodstats.id/article/e-commerce-paling-sering-diakses-2025-shopee-
masih-juara-wyZqgk

M. Setiawan, A. Aprianingsih, and R. Amalia, “Live Streaming Commerce
Di Indonesia: Peran Ulasan, Rekomendasi, Dan Komunitas Dalam
Membangun Kepercayaan Konsumen,” Bus. Preneur J. I[Imu Adm. Bisnis,
vol. 7, no. 1, pp. 674—685, 2025, doi: 10.23969/bp.v711.22569.

Zulfan Zulkarnaen Z and Agus Hermawan, “Social Commerce 2.0: TikTok
Shop dan Masa Depan Belanja Digital,” J. Rimba Ris. Ilmu Manaj.
Bisnis dan Akuntansi, vol. 3, mno. 2, pp. 285-295, 2025, doi:
10.61132/rimba.v3i2.1791.

I. G. N. S. Wijaya, N. W. C. A. Pratami, N. N. Muryatini, and I. G. D. Yasa,
“Pengaruh Electronic Word of Mouth ( E-WOM ), Persepsi Risiko , Bisnis
dan Vokasi Institut Teknologi dan Bisnis Stikom Bali ,” E-Jurnal Manaj.,
vol. 11, no. January, pp- 190-208, 2022, doi:
10.24843/EJMUNUD.2021.v11.i01.p10.

Y. Wu and H. Huang, “Influence of Perceived Value on Consumers’
Continuous Purchase Intention in Live-Streaming E-Commerce—Mediated
by Consumer Trust,” Sustain., vol. 15, no. 5, 2023, doi:
10.3390/su15054432.

Y. Zhang, A. Ahmad, N. Azman, and W. Mingxia, “The Effect of Perceived
Usefulness, Perceived Ease of Use, and Social Influence Toward Purchase

Intention Mediated by Trust in Live Streaming Platform,” J. Law Sustain.

175



[9]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

Dev.,vol. 11, n0. 9, p. 1284, 2023, doi: 10.55908/sdgs.v1119.1284.

N. Naurah, “Gemar Belanja Online? Ini Dia 8 Platform Terpopuler untuk
Live Shopping,” goodstats.id. Accessed: Oct. 10, 2025. [Online]. Available:
https://goodstats.id/article/gemar-belanja-online-ini-dia-8-platform-
terpopuler-untuk-live-shopping-1Y4Ja

P. Pighaniah, “Tren Jualan UMKM di 2024 Beralih ke Live Streaming,”
economy.okezone.com.

“Indonesia becomes TikTok Shop’s 2nd largest market at $6.2b,”
techinasia.com. Accessed: Nov. 15, 2025. [Online]. Available:
https://www.techinasia.com/news/indonesia-becomes-tiktok-shops-2nd-
largest-market-at-6-2b

Redaksi, “TikTok Live Dihentikan Sementara, UMKM Menjerit,”
thestance.id. [Online]. Available: https://thestance.id/tiktok-live-dihentikan-
sementara-umkm-menjerit

B. D. Purwoko, “Dampak Ekonomi Pemblokiran Sementara Fitur Live
TikTok Akibat Demonstrasi,” radarbojonegoro.jawapos.com. [Online].
Available:
https://radarbojonegoro.jawapos.com/persepsi/716514561/dampak-
ekonomi-pemblokiran-sementara-fitur-live-tiktok-akibat-demonstrasi

F. Rahmawati, “Mengapa TikTok Shop Ditutup? Cegah Penyalahgunaan
Data Pribadi hingga Tak Ada Izin,” Kompas.tv. [Online]. Available:
https://www.kompas.tv/ekonomi/449061/mengapa-tiktok-shop-ditutup-
cegah-penyalahgunaan-data-pribadi-hingga-tak-ada-izin

P. Herpani, “LPKNI: Waspada! Penipuan Berkedok Diskon Gila-gilaan
Marak di Live Shopping TikTok,” bacahukum.com. [Online]. Available:
https://bacahukum.com/2025/07/18/lpkni-waspada-penipuan-berkedok-
diskon-gila-gilaan-marak-di-live-shopping-tiktok/

X. Sun, “Consumer Intention and Usage Behavior of Live-Streaming
Shopping: An Extension of the Unified Theory of Acceptance and Use of
Technology,” J. Behav. Sci., vol. 17, no. 3, pp. 106-124, 2022.

R. Aprianto, N. E. Retno Wuryandari, and . R. L., “The UTAUT2 to Explains
How Tiktok Shop Application Affects Consumers’ Behavior,” KnE Soc.

176



[18]

[19]

[20]

[21]

[22]

[23]

[24]

[25]

[26]

Sci., vol. 2023, no. January 2022, pp. 493-508, 2023, doi:
10.18502/kss.v8112.13698.

A. R. Cahyono, Arista Pratama, and Virdha Rahma Aulia, “Evaluate the
Intentions and Behaviors of Live Streaming Feature Users with the UTAUT
Model,” bit-Tech, vol. 8, mno. 1, pp. 576-585, 2025, doi:
10.32877/bt.v8i1.2632.

P. I. Oktavia, N. Zulbainarni, and S. Hartono, “Generation Z’s Impulsive
Buying Behavior on Shopee Live: A Stimulus-Organism-Response Model,”
J. Bus. Manag. Rev., vol. 6, no. 8, pp. 1055-1072, 2025, doi:
10.47153/jbmr.v6i8.1673.

A. Meiriza and R. Sawitri, “Analisis Faktor Penerimaan TikTok Shop
berdasarkan Model UTAUT2 dan SCC,” J. Nas. Teknol. dan Sist. Inf., vol.
9, no. 1, pp. 3344, 2023.

A. T. P. Riswanda D, “Analisis Dan Perancangan Sistem Informasi
ManajemenPemesanan Barang Berbasis Online,” J. Inform. dan Rekayasa
Perangkat Lunak, vol. 2, no. 1, 2023.

K. C. Laudon and J. P. Laudon, Managing Information Systems: Managing
the Digital Firm. 2014.

X. Sun, “Customer satisfaction and intention to recommend among live-
streaming shopping customers: An extension of the unified theory of
acceptance and use of technology 2,” Kasetsart J. Soc. Sci., vol. 45, no. 1,
pp. 313-324, 2024, doi: 10.34044/j.kjss.2024.45.1.32.

V. Gunadi, N. Indah Septyani, R. Annafi, and R. Nugroho Perwiro Atmojo,
“The Effect of Live Streaming Methods in Online Sales on Behavioral
Intention in Generation Z,” E3S Web Conf., vol. 426, 2023, doi:
10.1051/e3sconf/202342602127.

Z. Zhang, N. Zhang, and J. Wang, “The Influencing Factors on Impulse
Buying Behavior of Consumers under the Mode of Hunger Marketing in
Live Commerce,” Sustain., vol. 14, no. 4, 2022, doi: 10.3390/su14042122.
R. F. Oktaviani, “Key Drivers of Live Streaming Adoption: An Empirical
Analysis Using the UTAUT Model,” J. Apl. Manaj., vol. 23, no. 1, pp. 93—
110, 2025, doi: 10.21776/ub.jam.2025.023.1.06.

177



[27]

[28]

[29]

[30]

[31]

[32]

[33]

[34]

Y. Zhao and F. Bacao, “How does gender moderate customer intention of
shopping via live-streaming apps during the COVID-19 pandemic lockdown
period?,” Int. J. Environ. Res. Public Health, vol. 18, no. 24, 2021, doi:
10.3390/ijerph182413004.

T. Wiradinata, W. B. Wibowo, Y. E. Oktian, I. Maryati, and Y. S. Soekamto,
“Enhancing Online Batik Shopping Experience through Live Streaming
Commerce and the LYFY Application,” J. Appl. Data Sci., vol. 6, no. 1, pp.
339-353, 2025, doi: 10.47738/jads.v6i1.504.

Z. Shoheib and E. A. Abu-Shanab, “Adapting the UTAUT2 Model for Social
Commerce Context,” Int. J. E-bus. Res., vol. 18, no. 1, pp. 1-20, 2022, doi:
10.4018/1JEBR.293293.

P. N. Sonia, M. M. Hakim, G. Aryotejo, S. Adhy, Y. F. Ashari, and S.
Alfarisi, “Factors Influencing the Use of Mobile Social Commerce
Application with UTAUT2 Extended Model,” J. Inf. Syst. Eng. Bus. Intell.,
vol. 10, no. 1, pp. 25-37, 2024, doi: 10.20473/jisebi.10.1.25-37.

P. Sarker, L. Hughes, T. Malik, and Y. K. Dwivedi, “Examining consumer
adoption of social commerce: An extended META-UTAUT model,”
Technol. Forecast. Soc. Change, vol. 212, no. January, 2025, doi:
10.1016/j.techfore.2024.123956.

Y. Shi and C. Wu, “The influencing factor model and empirical research of
TikTok charity live streaming impact users’ online charitable donation,”
PLoS One, vol. 18, no. 11 November, pp. 1-19, 2023, doi:
10.1371/journal.pone.0294186.

R. A. Firdausiah, Bintang Nurrama Putra, and Raihan Salsabila, “Impulsive
Buying in Live Tiktok Shop: Exploring The Role of Telepresence,
Enjoyment and Trust Among Generation Z,” Jkbm (Jurnal Konsep Bisnis
Dan  Manajemen), vol. 10, no. 1, pp. 56-70, 2023, doi:
10.31289/jkbm.v10i1.10456.

T. Yu, A. P. Teoh, Q. Bian, J. Liao, and C. Wang, “What Drives Purchase
Intention in Live Streaming E-Commerce? The Perspectives of Virtual
Streamers,” Int. J. Hum. Comput. Interact., vol. 0, no. 0, pp. 1-20, 2025, doi:
10.1080/10447318.2025.2487721.

178



[35]

[36]

[37]

[38]

[39]

[40]

[41]

[42]

[43]

F. Xing, G. Peng, and X. Zhang, “Key Factors Affecting Consumers’
Purchase Intention in Live Streaming E-Commerce: An Empirical Study in
China,” J. Glob. Inf. Manag., vol. 33, no. 1, pp. 1-20, 2025, doi:
10.4018/JGIM.373878.

Y. A. Aziz and A. Poureisa, “Social Commerce Dynamics in Online Retail:
Examining Instagram’s Design and Its Technology,” Int. J. Technol. Hum.
Interact., vol. 21, no. 1, pp. 1-31, 2025, doi: 10.4018/IJTHI.390210.

P. Ranjith, S. Nisansala, and N. Jayasingha, “Does social media information
credibility influence social commerce purchase intention of skincare
products ? Evidence from Facebook,” PLoS One, vol. 20, no. 10, pp. 1-29,
2025, doi: 10.1371/journal.pone.0334126.

G. Firellsya, A. S. Kembau, D. Y. Bernanda, and L. Christin, “Tren Belanja
Online Wanita Gen-Z: Eksplorasi Faktor-Faktor di Balik Dominasi Wanita
Gen-Z pada Platform Shopee Menggunakan Model UTAUT2,” J. Inform.
Ekon.  Bisnis, vol. 6, mno. 2023, pp. 184-196, 2024, doi:
10.37034/infeb.v6i11.826.

T. Yu, A. P. Teoh, J. Liao, and C. Wang, “How do virtual influencers drive
impulsive buying behaviour in e-commerce live streaming: the effects of
parasocial relationship and influencer-product fit,” Behav. Inf. Technol., no.
September, pp. 1-31, 2025, doi: 10.1080/0144929X.2025.2551579.

A. W. Fitrah, E. M. Safitri, and R. Rahmawati, “Evaluasi Faktor Penerimaan
Live Streaming di Platform E-commerce TikTokShop Menggunakan TAM
3,” vol. 7, no. 3, 2025, doi: 10.32877/bt.v7i3.2263.

X. Chen, X. E. Zhang, and J. Chen, “TAM-Based Study of Farmers’ Live
Streaming E-Commerce Adoption Intentions,” Agric., vol. 14, no. 4, pp. 1—
22,2024, doi: 10.3390/agriculture14040518.

H. Herlina and F. Rahayu Wilujeng, “Memahami Perilaku Konsumen Dalam
E-Commerce Live Streaming: Perspektif Model Penerimaan Teknologi
(Tam),” JATI (Jurnal Mhs. Tek. Inform., vol. 9, no. 5, pp. 7349-7356, 2025,
doi: 10.36040/jati.v915.14133.

K. A. Imanuddin and P. W. Handayani, “User continuance intention to use

social commerce livestreaming shopping based on stimulus-organism-

179



[44]

[45]

[46]

[47]

[48]

[49]

[50]

[51]

response theory,” Cogent Bus. Manag., vol. 12, no. 1, p., 2025, doi:
10.1080/23311975.2025.2479178.

Y. Wang, Z. Lu, P. Cao, J. Chu, H. Wang, and R. Wattenhofer, “How Live
Streaming Changes Shopping Decisions in E-commerce: A Study of Live
Streaming Commerce,” Comput. Support. Coop. Work CSCW An Int. J., vol.
31, no. 4, pp. 701-729, 2022, doi: 10.1007/s10606-022-09439-2.

A. H. H. Ng, W. Wider, R. C. Ho, C. H. Wong, K. S. Ngui, and J. K. Bien,
“The impact of credibility of streamers on the acceptance of live streaming
commerce: An extended UTAUT model,” Asian Dev. Policy Rev., vol. 12,
no. 2, pp. 125-137, 2024, doi: 10.55493/5008.v12i2.5032.

R. Al Adawiyah and H. Haris, “Pengaruh Live Streaming, Shopping
Lifestyle, dan Hedonic Shopping Value terhadap Impulsive Buying melalui
TikTok Shop dengan Mediasi Price Discount pada Generasi Z,” J. Manaj.
Bisnis dan Keuang., vol. 5, no. 2, pp. 372-385, 2024, doi:
10.51805/jmbk.v5i2.252.

Rinwantin and K. Attiq, “Determinan Niat Beli Masyarakat Menggunakan
Fitur Live Shopping,” Valid J. IIm., vol. 21, no. 2, pp. 251-260, 2024.

Y. Yuliana, F. Simanjuntak, and J. Pratama, “Analisis Minat Belanja
Mahasiswa Universitas Internasional Batam Selama Live Streaming dengan
Pendekatan Model Technology Acceptance Model,” MALCOM Indones. J.
Mach. Learn. Comput. Sci., vol. 5, no. 2, pp. 675-687, 2025, doi:
10.57152/malcom.v5i2.1847.

T. Yu, A. P. Teoh, Q. Bian, J. Liao, and C. Wang, “Can virtual influencers
affect purchase intentions in tourism and hospitality e-commerce live
streaming? An empirical study in China,” Int. J. Contemp. Hosp. Manag.,
vol. 37, no. 1, pp. 216-238, 2025, doi: 10.1108/[JCHM-03-2024-0358.

T. Huang, “Expanding the UTAUT?2 framework to determine the drivers of
mobile shopping behaviour among older adults,” PLoS One, vol. 18, no. 12
December, pp. 1-29, 2023, doi: 10.1371/journal.pone.0295581.

S. W. Hadi and I. Alfarobi, “Analisis Faktor-Faktor Yang Mempengaruhi
Penggunaan Aplikasi Tiktok Dengan Metode Utaut 2,” J. Inf. Syst. Applied,
Manag. Account. Res., vol. 7, mno. 1, p. 103, 2023, doi:

180



[52]

[53]

[54]

[55]

[56]

[57]

[58]

[59]

10.52362/jisamar.v711.1011.

S. Vinerean, C. Budac, L. A. Baltador, and D. C. Dabija, “Assessing the
Effects of the COVID-19 Pandemic on M-Commerce Adoption: An Adapted
UTAUT2 Approach,” Electron., vol. 11, no. 8, 2022, doi:
10.3390/electronics11081269.

H. I. Al-Lawama, “Analysis Of the Role of Users’ Beliefs and Trust in
Adopting E-Commerce Platforms in The Port of Aqaba in Jordan Through
the UTAUT2 Model,” J. Marit. Res., vol. 22, no. 1, pp. 391-397, 2025.

A. Putri Anindasari and D. Tranggono, “Pengaruh Live Streaming TikTok
Terhadap Keputusan Pembelian Produk Skintific Pada Generasi Z Pengikut
Akun @skintific id,” J. Ilm. Wahana Pendidik., vol. 9, no. 22, pp. 13-26,
2023, doi: https://doi.org/10.5281/zenodo.10077520.

M. Rizqi Pratama, A. Setiawan Slamet, and J. M. Munandar,
“TECHNOLOGY ACCEPTANCE MODEL IN TIKTOK SHOP
ADOPTION,” Indones. Interdiscip. J. Sharia Econ., vol. 7, no. 3, pp. 5553—
5577, 2024.

D. G. A. Candra, M. T. Nuruzzaman, S. ’Uyun, B. Sugiantoro, and M.
Pratiwi, “Analysis of Factors Affecting the Students’ Acceptance Level of
E-Commerce Applications in Yogyakarta Using Modified UTAUT 2,” 1JID
(International J. Informatics Dev., vol. 12, no. 1, pp. 326-337, 2023, doi:
10.14421/1j1d.2023.3990.

T. Wu, N. Jiang, S. P. Sharif, and M. Chen, “Explaining subscription
intention for video streaming platforms in China: Integrating the UTAUT2
model, perceived value theory, and S-O-R theory,” PLoS One, vol. 20, no. 5
May, pp. 1-28, 2025, doi: 10.1371/journal.pone.0322860.

V. Kumalasari and Sumiyana, ‘“Faktor-Faktor yang Memengaruhi
Behavioral Intention untuk Menggunakan Tiktok Shop pada Gen Z,” ABIS
Account. Bus. Inf. Syst., vol. 12, no. 1, pp. 1-15, 2024, doi:
https://doi.org/10.22146/abis.v1211.89298.

C. J. P. Elvira Frischa Aulia, Rohimat Nurhasan, “ANALISIS FAKTOR-
FAKTOR YANG MEMPENGARUHI MINAT PENGGUNAAN SISTEM
INFORMASI AKUNTANSI BERBASIS E-COMMERCE PADA

181



[60]

[61]

[62]

[63]

[64]

[65]

[66]

[67]

TIKTOKSHOP,” J. Ilm. MEA, vol. 9, no. 1, 2025.

C. Huo, X. Wang, M. W. Sadiq, and M. Pang, “Exploring Factors Affecting
Consumer’s Impulse Buying Behavior in Live-Streaming Shopping: An
Interactive Research Based Upon SOR Model,” SAGE Open, vol. 13, no. 2,
pp. 1-15, 2023, doi: 10.1177/21582440231172678.

L. Setiyani, I. Natalia, and G. Theresia Liswandi, “Analysis of Behavioral
Intentions of E-Commerce Shopee Users in Indonesia Using UTAUT2,” ADI
J.  Recent Innov., vol. 4, no. 2, pp. 160-171, 2023, doi:
https://doi.org/10.34306/ajri.v412.861.

A. Wijaya, B. M. Purwaamijaya, and R. G. Guntara, “The Impact of
Informativeness of Live Streaming in TikTok Live Shop Based on SOR
Framework,” Indones. J. Digit. Bus., vol. 4, no. 1, pp. 11-18, 2023, doi:
10.17509/ijdb.v411.59456.

M. Aranyossy, “Technology Adoption in the Digital Entertainment Industry
during the COVID-19 Pandemic: An Extended UTAUT2 Model for Online
Theater Streaming,” Informatics, vol. 9, mno. 3, 2022, doi:
10.3390/informatics9030071.

F. Yuni Dharta, V. Violin, T. Wahyono, and G. Wirabuana Putra, “Analysis
of User Acceptance Levels Using the Unified Theory of Acceptance and
Usage of Technology on Streaming Service and Video-On-Demand
Channels Customers,” J. Sistim Inf. dan Teknol., vol. 6, no. 1, pp. 1-6, 2024,
doi: 10.60083/jsisfotek.v611.337.

M. B. Herwarth Kohn and P. L. Valls Pereira, “Speculative bubbles and
contagion: Analysis of volatility’s clusters during the DotCom bubble based
on the dynamic conditional correlation model,” Cogent Econ. Financ., vol.
5, no. 1, pp. 1-28, 2017, doi: 10.1080/23322039.2017.1411453.

S. Hughes and C. Beukes, “Growth And Implications Of Social E-
Commerce And Group Buying Daily Deal Sites: The Case Of Groupon And
Livingsocial,” Int. Bus. Econ. Res. J., vol. 11, no. 8, pp. 921-934, 2012.

A. Plaza-Lora and A. F. Villarejo-Ramos, “Hedonic and Utilitarian Effects
of the Adoption and Use of Social Commerce,” Innov. Technol. Knowl.

Manag., no. February, pp. 155-173, 2021, doi: 10.1007/978-3-319-44509-

182



[68]

[69]

[70]

[71]

[72]

[73]

[74]

[75]

009.

D. Amarullah et al., “Effect of TikTok live streamer characteristics on
purchase intentions: the mediating role of trust,” Digit. Bus. Tren Bisnis
Masa Depan, vol. 16, no. 2, pp. 61-69, 2025, doi: 10.59651/dibus.

Vivi Juli Pratiwi, Furqon Efendi, Muchammad Fariz, Khairani Zikrinawati,
and Zulfa Fahmy, “Pengaruh Voucer Diskon Belanja Pada Live Streaming
Aplikasi Tiktok Terhadap Perilaku Implusive Buying Dikalangan
Mahasiswa UIN Walisongo Semarang,” Student Sci. Creat. J., vol. 1, no. 2,
pp- 391400, 2023, doi: 10.55606/sscj-amik.v1i2.1839.

M. R. Moudyla, S. Sukartono, and I. Suryono, “Pengaruh Live Streaming
dan Flash Sale Terhadap Perilaku Impulsive Buying pada Tiktok Shop
Melalui Positive Emotion Sebagai Variabel Moderation ( Studi pada
Generasi Z di Jakarta Utara ),” J. Multidiscip. Res. Dev., vol. 7, no. 6, pp.
4747-4759, 2025, doi: https://doi.org/10.38035/r1j.v7i6.

D. M. Hidayati, “JURNAL STRATEGI MANAJEMEN KRISIS
PERUSAHAAN TIKTOK (KASUS KONTROVERSI TIKTOK SHOP),”
no. October, 2023, [Online]. Available:
https://www.researchgate.net/publication/374849056 JURNAL STRATE

GI_ MANAJEMEN_KRISIS PERUSAHAAN TIKTOK KASUS KONT

ROVERSI TIKTOK SHOP/references

“TikTok Logo.” [Online]. Available:
https://share.google/50tY AyJ6RoowB38ZT

M. Sonny, “Kajian Unified Theory of Acceptance and Use of Technology
Dalam Penggunaan Open Source Software Database Management System,”
J. Edukasi dan Penelit. Inform., vol. 2, no. 1, pp. 14-20, 2016, doi:
10.26418/jp.v2il.15462.

V. Venkatesh, “Adoption and use of Al tools: a research agenda grounded in
UTAUT,” Ann. Oper. Res., vol. 308, no. 1-2, pp. 641-652, 2022, doi:
10.1007/s10479-020-03918-9.

Venkatesh V., Walton S., Thong J., and Xu X., “CONSUMER
ACCEPTANCE AND USE OF INFORMATION TECHNOLOGY:
EXTENDING THE UNIFIED THEORY OF ACCEPTANCE AND USE

183



[76]

[77]

[78]

[79]

[80]

[81]

[82]

[83]

OF TECHNOLOGY Viswanath,” MIS Q., vol. 36, no. 1, pp. 157-178, 2012,
[Online]. Available: http://ssrn.com/abstract=2002388

Sri Asmirani, Mutiasari Nur Wulan, Ayu Nursari, Elita Yuni Setiyarini, and
R. H. Pratama, “The Role of Tiktok Live Streaming in Increasing Consumer
Purchasing Power and Enhancing Online Shop Sales,” J. Teknol. dan Manaj.
Ind. Terap., vol. 4, no. 4, pp. 1390-1399, 2025, doi: 10.55826/wm3j8w8&3.
X. Luo, J. H. Cheah, L. D. Hollebeek, and X. J. Lim, “Boosting customers’
impulsive buying tendency in live-streaming commerce: The role of
customer engagement and deal proneness,” J. Retail. Consum. Serv., vol. 77,
no. December, 2024, doi: 10.1016/j.jretconser.2023.103644.

G. Li, Y. Jiang, and L. Chang, “The Influence Mechanism of Interaction
Quality in Live Streaming Shopping on Consumers’ Impulsive Purchase
Intention,” Front. Psychol., vol. 13, no. December 2020, pp. 1-13, 2022, doi:
10.3389/fpsyg.2022.918196.

M. Ridwan, B. Ulum, F. Muhammad, and U. I. Indragiri, “The Importance
Of Application Of Literature Review In Scientific Research,” J. Masohi, vol.
02, no. 01, pp. 42-51, 2021.

T. Yordanova, “Hierarchical Perspective Toward Consumer Innovativeness:
Direct and Mediating Links Between the Separate Levels of the Construct,”
Occup. Psychol. Consum. Behav. Psychol. Res., vol. 23, no. 2, pp. 215-229,
2020.

Syafiruddin, J. B. Ilyas, and A. Sani, “PENGARUH PERSEPSI
PENDIDIKAN & PELATIHAN SUMBER DAYA MANUSIA PADA
KANTOR DINAS DIKOTA MAKASSAR,” Bata llyas Educ. Manag. Rev.
PENGARUH, vol. 1, no. 2, pp. 51-56, 2021.

K. Choon, D. Daud, T. Hoi, K. Hooi, and P. Hassan, “Perceived Risk ,
Perceived Technology , Online Trust for the Online Purchase Intention in
Malaysia,” Int. J. Bus. Manag., vol. 6, no. 6, pp. 167-182, 2022, doi:
10.5539/ijbm.v6n6p167.

H. Syuhada, A. Sugiran, Z. Sulaiman, and A. Mas, “Price Consciousness ,
Deal and Coupon Proneness , E- Wom and Purchase Intention on Social

Commerce Sites,” Int. J. Acad. Res. Bus. Soc. Sci., vol. 12, no. 9, pp. 1226—

184



[84]

[85]

[86]

[87]

1236, 2022, doi: 10.6007/IJARBSS/v12-i9/14689.

J. H. Yam and R. Taufik, “Hipotesis Penelitian Kuantitatif,” Perspekt. J.
Ilmu Adm., vol. 3, no. 2, 2021, doi: 10.33592/perspektif.v3i2.1540.

I. N. Susipta, M. J. Purnomo, and F. Pakaja, “Analysis of the Influence of
Risk Perception , Customer Testimonials and Shopping Experience on COD
Purchase Decisions on the Shopee Platform,” vol. 01, pp. 60—68, 2025.

J. F. Hair, C. M. Ringle, and M. Sarstedt, Partial Least Squares Structural
Equation Modeling ( PLS-SEM ) Using R. 2021.

R. Chusnu, S. Diah, F. W. Nugroho, B. N. Nirbita, B. R. Nuranti, and A.
Sekarningtyas, “E-TRUSTDANREPURCHASE INTENTION: STUDI
INTERAKSI DENGAN E-WOMDI EKOSISTEME-COMMERCE,” vol.
20, no. 2, pp. 171-193, 2023.

185



