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ABSTRAK 

SITI HIDAYATUL KHOIRUN NISA’, ANALISIS PENGARUH PERCEIVED 

EASE OF USE DAN PERCEIVED USEFULNESS TERHADAP 

PENGGUNAAN E-READER DENGAN USER SATISFACTION SEBAGAI 

VARIABEL INTERVENING PADA FOLLOWERS @BASEBUKU DI X 

Penelitian ini didasari oleh rendahnya penggunaan e-reader di Indonesia meskipun 

perkembangan teknologi digital dan akses internet semakin meningkat. Fenomena 

ini menunjukkan adanya kesenjangan antara potensi literasi digital dengan perilaku 

masyarakat yang masih didominasi oleh penggunaan buku fisik. Karenanya, 

penelitian ini bertujuan menganalisis pengaruh perceived ease of use serta perceived 

usefulness terhadap pemakaian e-reader, dengan user satisfaction sebagai variabel 

intervening di kalangan followers akun @basebuku pada platform X. Pendekatan 

yang dipakai bersifat kuantitatif melalui metode survei. Populasi mencakup 

followers @basebuku di X, dengan sampel diambil lewat non-probability sampling. 

Pengumpulan data dilakukan via kuesioner, lalu dianalisis menggunakan Partial 

Least Square (PLS). Hasilnya, perceived ease of use dan perceived usefulness beri 

dampak positif serta signifikan pada user satisfaction. Tak hanya itu, perceived 

usefulness dan user satisfaction juga memengaruhi positif serta signifikan terhadap 

penggunaan e-reader, meski perceived ease of use tidak punya pengaruh langsung. 

user satisfaction terbukti memediasi pengaruh perceived ease of use dan perceived 

usefulness ke penggunaan e-reader. Kesimpulan ini menegaskan peran krusial 

kepuasan pengguna dalam dorong peningkatan pemakaian e-reader, sehingga 

pengembangan teknologi yang gampang dipakai dan tawarkan manfaat konkret 

harus jadi prioritas. 

Kata kunci: Perceived Ease of Use, Perceived Usefulness, User Satisfaction, 

Penggunaan E-Reader 
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ABSTRACT 

SITI HIDAYATUL KHOIRUN NISA’, AN ANALYSIS OF THE EFFECTS OF 

PERCEIVED EASE OF USE AND PERCEIVED USEFULNESS ON E-

READER USAGE, WITH USER SATISFACTION AS A MEDIATING 

VARIABLE, AMONG @BASEBUKU FOLLOWERS ON X 

This study is motivated by the low adoption of e-readers in Indonesia, despite the 

growing development of digital technology and increasing internet access. This 

phenomenon indicates a gap between digital literacy potential and public 

behaviour, which remains dominated by the use of physical books. Therefore, this 

study aims to analyse the influence of Perceived Ease of Use and Perceived 

Usefulness on e-reader usage, with User Satisfaction as an intervening variable 

among followers of the @basebuku account on the X platform. The approach used 

is quantitative, employing a survey method. The population consists of @basebuku 

followers on X, with the sample selected via non-probability sampling. Data 

collection was conducted via a questionnaire and analysed using Partial Least 

Squares (PLS). The results show that perceived ease of use and perceived usefulness 

have a positive and significant impact on user satisfaction. Furthermore, perceived 

usefulness and user satisfaction also positively and significantly influence e-reader 

usage, although perceived ease of use has no direct effect. User satisfaction was 

found to mediate the effects of perceived ease of use and perceived usefulness on e-

reader usage. This conclusion underscores the crucial role of user satisfaction in 

driving increased e-reader usage, making the development of user-friendly 

technology that offers concrete benefits a priority. 

Keyword: Perceived Ease of Use, Perceived Usefulness, User Satisfaction, E-

Reader usage


