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ABSTRAK 

Dewi Khalimatus Sya’diyah, 22042010318, Pengaruh Packaging Aesthetic, 

Brand Image, dan Price Perception terhadap Purchase Intention Kosmetik 

Wardah (Studi Pada Generasi Milenial dan Z Followers Akun Instagram 

@Wardahbeauty.sby). Pembimbing Dr. Nurhadi, M.Si.  

Penelitian ini bertujuan untuk menganalisis pengaruh Packaging Aesthetic, Brand 

Image, dan Price Perception terhadap Purchase Intention pada produk kosmetik 

Wardah. Penelitian menggunakan pendekatan kuantitatif dengan metode survei 

melalui penyebaran kuesioner kepada 152 responden yang merupakan konsumen 

produk Wardah. Teknik analisis data yang digunakan adalah regresi linier berganda 

yang didukung oleh uji validitas, reliabilitas, uji asumsi klasik, serta pengujian 

hipotesis melalui uji F dan uji t. Hasil penelitian menunjukkan bahwa secara 

simultan Packaging Aesthetic, Brand Image, dan Price Perception berpengaruh 

signifikan terhadap Purchase Intention dengan nilai Fhitung sebesar 18,440 dan 

tingkat signifikansi 0,000 < 0,05. Secara parsial, Packaging Aesthetic, Brand Image 

dan Price Perception terbukti memberikan pengaruh positif dan signifikan terhadap 

Purchase Intention. Diantara ketiga variabel tersebut, Price Perception memiliki 

pengaruh yang paling besar. Temuan ini mengindikasikan bahwa estetika kemasan, 

citra merek yang baik, serta persepsi harga yang sesuai dapat meningkatkan 

kecenderungan konsumen untuk melakukan pembelian produk Wardah. 

 

Kata Kunci : Packaging Aesthetic, Strategi Pemasaran, Brand Image, Price 

Perception, Purchase Intention 
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ABSTRACT 

Dewi Khalimatus Sya’diyah, 22042010318, The Influence of Packaging 

Aesthetic, Brand Image, dan Price Perception terhadap Purchase Intention of 

Wardah Cosmetics (Study on The Milennial Generation and Z Followers of The 

Instagram account @Wardahbeauty.sby). Supervisor Dr. Nurhadi, M.Si.  

This study aims to analyze the influence of Packaging Aesthetic, Brand Image, and 

Price Perception on Purchase Intention in Wardah cosmetic products. The study 

used a quantitative approach with a survey method through the distribution of 

questionnaires to 152 respondents who were consumers of Wardah products. The 

data analysis technique used was multiple linear regression supported by validity, 

reliability, classical assumption test, and hypothesis testing through F test and t test. 

The results of the study showed that simultaneously Packaging Aesthetic, Brand 

Image, and Price Perception had a significant effect on Purchase Intention with a 

Fcal value of 18.440 and a significance level of 0.000 < 0.05. Partially, Packaging 

Aesthetic, Brand Image and Price Perception have been proven to have a positive 

and significant influence on Purchase Intention. Among the three variables, Price 

Perception has the greatest influence. These findings indicate that packaging 

aesthetics, good brand image, and appropriate price perception can increase 

consumers' tendency to purchase Wardah products 

.Keywords: Packaging Aesthetic, Marketing Strategy, Brand Image, Price 

Perception, Purchase Intention 

 

 


