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ABSTRAK 

 

Rikah Nur Widiyanti, 22042010035, Pengaruh Store Atmosphere, Keragaman 

Produk, dan Promosi Terhadap Impulsive Buying Pada Miniso Store Lippo 

Plaza Sidoarjo 

 

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh Store 

Atmosphere, Keragaman Produk, dan Promosi terhadap Impulsive Buying  

konsumen Miniso Store Lippo Plaza Mall Sidoarjo. Penelitian ini merupakan 

penelitian kuantitatif bersifat asosiatif. Populasi penelitian ini adalah seluruh 

konsumen Miniso Store Lippo Plaza Mall Sidoarjo. Jumlah sampel yang digunakan 

sebanyak 150 responden. Teknik pengambilan sampel menggunakan 

nonprobability sampling, metode purposive sampling. Metode pengumpulan data 

dilakukan melalui penyebaran kuesioner dan studi pustaka, sedangkan pengolahan 

data dilakukan dengan bantuan program IBM SPSS Statistics 29. Penelitian ini 

menggunakan serangkaian uji analisis, yaitu uji validitas dan reliabilitas, asumsi 

klasik, regresi linier berganda, serta uji F (simultan) dan uji t (parsial). Hasil 

penelitian menunjukkan Store Atmosphere (X1), Keragaman Produk (X2), dan 

Promosi (X3) secara simultan berpengaruh positif dan signifikan terhadap 

Impulsive Buying (Y) pada konsumen Miniso Store Lippo Plaza Mall Sidoarjo. 

Selain itu, secara parsial variabel independen juga berpengaruh positif dan 

signifikan terhadap Impulsive Buying. 

Kata Kunci: Store Atmosphere, Keragaman Produk, Promosi, Impulsive Buying 
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ABSTRACT 

 

Rikah Nur Widiyanti, 22042010035, The Effect of Store Atmosphere, Product 

Variety, and Promotions on Impulsive Buying at the Miniso Store in Lippo Plaza 

Sidoarjo 

 

This study aims to analyze the influence of store atmosphere, product variety, and 

promotions on impulsive buying among consumers at the Miniso Store, Lippo Plaza 

Mall Sidoarjo. This research uses a quantitative associative approach with a sample 

of 150 respondents selected through purposive sampling. Data were collected 

through questionnaires, observations, interviews, and literature review, and 

analyzed using IBM SPSS Statistics 29. The analysis included validity and 

reliability tests, classical assumption tests, multiple linear regression, as well as F-

test and t-test. The findings reveal that store atmosphere, product variety, and 

promotions simultaneously have a positive and significant effect on impulsive 

buying. Partially, each independent variable also shows a positive and significant 

influence on impulsive buying among consumers at the Miniso Store, Lippo Plaza 

Mall Sidoarjo. 

Keywords: Store Atmosphere, Product Variety, Promotions, Impulsive Buying 

 

 

 

 

 

 

 

 


	b2de9c4e1f67e14ed15bc8963b6528dcad0fac9e064a47377ba5150e404e3eab.pdf
	Page 1

	82025f6477c6b10fd49d414c3db4031b1d5df79d290e58a17ad82427afe5f4f9.pdf
	b2de9c4e1f67e14ed15bc8963b6528dcad0fac9e064a47377ba5150e404e3eab.pdf

