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ABSTRAK 

 

M. ADRIAN FAJAR MAULANA AS. SIDIK, Pengaruh Kualitas Produk, 

Harga, dan Ulasan Konsumen Online terhadap Minat Beli Produk Fashion 

Erigo di Shopee pada Generasi Z di Surabaya 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, harga, dan 

ulasan konsumen terhadap minat beli produk ERIGO pada platform e-commerce. 

Penelitian ini menggunakan pendekatan kuantitatif dengan sifat asosiatif. Populasi 

penelitian adalah konsumen yang pernah membeli produk ERIGO dengan jumlah 

sampel sebanyak 157 responden yang ditentukan menggunakan teknik purposive 

sampling. Data dikumpulkan melalui kuesioner dan dianalisis menggunakan 

metode regresi linier berganda dengan bantuan program SPSS versi 31. Hasil 

penelitian menunjukkan bahwa secara simultan kualitas produk, harga, dan ulasan 

konsumen berpengaruh signifikan terhadap minat beli. Secara parsial, ketiga 

variabel tersebut berpengaruh positif dan signifikan terhadap minat beli, dengan 

kualitas produk sebagai variabel yang paling dominan. Nilai koefisien determinasi 

(Adjusted R Square) sebesar 0,839 menunjukkan bahwa variasi minat beli dapat 

dijelaskan oleh variabel kualitas produk, harga, dan ulasan konsumen, sementara 

sisanya dipengaruhi oleh faktor lain di luar penelitian ini. 

Kata Kunci: Kualitas Produk, Harga, Ulasan Konsumen Online, Minat Beli 
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ABSTRACT 

 

M. ADRIAN FAJAR MAULANA AS. SIDIK, The Influence of Product Quality, 

Price, and Online Customer Reviews on the Purchase Intention of Erigo 

Fashion Products on Shopee Among Generation Z in Surabaya 

 

This study aims to analyze the influence of product quality, price, and customer 

reviews on the purchase intention of Erigo products on e-commerce platforms. 

This research employs a quantitative approach with an associative descriptive 

design. The population consists of consumers who have previously purchased 

Erigo products, with a sample size of 157 respondents determined through a 

purposive sampling technique. Data were collected via questionnaires and 

analyzed using multiple linear regression through the SPSS version 31 software. 

The findings indicate that, simultaneously, product quality, price, and customer 

reviews exert a significant influence on purchase intention. Partially, all three 

variables have a positive and significant effect on purchase intention, with product 

quality emerging as the most dominant variable. The coefficient of determination 

(Adjusted R Square) of 0.839 indicates that 83.9% of the variation in purchase 

intention can be explained by the variables of product quality, price, and online 

customer reviews, while the remainder is influenced by other factors beyond the 

scope of this study. 

Keywords: Product Quality, Price, Online Customer Reviews, Purchase 

Intention 
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