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ABSTRAK 

Pengaruh Citra Merek, Kualitas Produk, dan Persepsi Harga 

Terhadap Keputusan Pembelian Produk Hand & Body Lotion 

Marina Di Kota Surabaya 

Elsa Evipania Br Sembiring, Maharani Ikaningtyas 

Penelitian ini menganalisis pengaruh citra merek, kualitas produk, dan persepsi 

harga terhadap keputusan pembelian produk Hand & Body Lotion Marina secara 

parsial dan simultan di Kota Surabaya. Tingginya persaingan  industri kosmetik di 

Indonesia dan fluktuasi preferensi pembelian produk Hand & Body Lotion Marina, 

yang menunjukkan ketidakstabilan konsumen dalam mengambil keputusan. 

Penelitian menggunakan jenis penelitian asosiatif dengan pendekatan kuantitatif, 

teknik pengumpulan data menggunakan kuesioner yang disebar kepada 150 

responden, selanjutnya data yang diperoleh diolah menggunakan analisis regresi 

linear berganda menggunakan perangkat lunak SPSS versi 25. Hasil analisis 

menunjukkan bahwa variabel citra merek, kualitas produk, dan persepsi harga 

memiliki pengaruh positif serta signifikan terhadap keputusan pembelian produk 

Hand & Body Lotion Marina di Kota Surabaya. Secara simultan, ketiga variabel ini 

juga mempengaruhi secara positif dan signifikan terhadap keputusan pembelian 

produk Hand & Body Lotion Marina di Kota Surabaya. Penelitian ini membuktikan 

bahwa penguatan citra merek, peningkatan kualitas produk, serta penetapan harga 

yang sesuai dengan persepsi konsumen merupakan faktor penting untuk mendorong 

keputusan pembelian produk Hand & Body Lotion Marina di Kota Surabaya.  

Kata Kunci: Citra Merek, Kualitas Produk, Persepsi Harga, Keputusan Pembelian 
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ABSTRACT 

The Influence of Brand Image, Product Quality, and Price 

Perception on Purchase Decisions  for Hand & Body Lotion Marina 

Products in Surabaya City 

Elsa Evipania Br Sembiring, Maharani Ikaningtyas 

This study analyzes the influence of brand image, product quality, and price 

perception on the purchase decision  of Hand & Body Lotion Marina products 

partially and simultaneously in the city of Surabaya. High competition in the 

cosmetics industry in Indonesia and fluctuations  in purchasing preferences for 

Hand & Body Lotion Marina products indicate consumer instability in decision-

making. The research used an associative research type with a quantitative 

approach. Data collection techniques involved questionnaires distributed to 150 

respondents, and the data obtained was then processed using multiple linear 

regression analysis using SPSS software version 25. The results of the analysis 

show that the variables of brand image, product quality, and price perception have 

a positive and significant influence on the purchase decision of Hand & Body Lotion 

Marina products in the city of Surabaya. Simultaneously, these three variables also 

positively and significantly affect the purchase decision of Hand & Body Lotion 

Marina products in the city of Surabaya. This study proves that strengthening brand 

image, improving product quality, and setting prices in accordance with consumer 

perception are important factors to encourage purchasing decisions  for Hand & 

Body Lotion Marina products in the city of Surabaya.  

Keywords: Brand Image, Product Quality, Price Perception, Purchase Decision 

 

 

 

 

 


