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ABSTRAK

DWI PUTRI ANGGRAENI, 22042010088. PENGARUH MARKETING MIX
4P (PRODUK, HARGA, LOKASI, DAN PROMOSI) TERHADAP MINAT
BELI KONSUMEN PADA LAPAK KUE SEJAHTERA FAUSTINE DI
SENTRA BISNIS DRIYOREJO KABUPATEN GRESIK.

Penelitian ini bertujuan untuk menganalisis pengaruh bauran pemasaran (marketing
mix) 4P yang terdiri dari produk, harga, lokasi, dan promosi terhadap minat beli
konsumen pada Lapak Kue Sejahtera Faustine yang berlokasi di Sentra Bisnis
Driyorejo, Kabupaten Gresik. Penelitian ini menggunakan pendekatan kuantitatif
dengan metode pengumpulan data melalui penyebaran kuesioner kepada
responden. Teknik pengambilan sampel menggunakan purposive sampling dengan
jumlah sampel sebanyak 125 responden. Adapun kriteria responden dalam
penelitian ini yaitu berdomisili di Kecamatan Driyorejo, berusia 15-49 tahun,
pernah membeli, mengetahui, serta memiliki minat terhadap produk Lapak Kue
Sejahtera Faustine. Analisis data dilakukan menggunakan aplikasi SPSS melalui uji
instrumen penelitian, uji asumsi klasik, analisis regresi linier berganda, serta
pengujian hipotesis yang meliputi uji t, uji F, dan koefisien determinasi.

Hasil penelitian menunjukkan bahwa secara parsial variabel produk, harga, dan
promosi berpengaruh signifikan terhadap minat beli konsumen, sedangkan variabel
lokasi tidak berpengaruh signifikan terhadap minat beli. Namun, secara simultan
seluruh variabel dalam marketing mix 4P berpengaruh signifikan terhadap minat
beli konsumen. Hal tersebut menunjukkan bahwa penerapan strategi bauran
pemasaran secara keseluruhan memiliki peran penting dalam meningkatkan minat
beli konsumen pada Lapak Kue Sejahtera Faustine.

Kata Kunci: Produk, Harga, Lokasi, Promosi, Minat Beli, Marketing Mix 4P
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ABSTRACT

DWI PUTRI ANGGRAENI, 22042010088. THE EFFECT OF THE 4P
MARKETING MIX (PRODUCT, PRICE, PLACE, AND PROMOTION) ON
CONSUMER PURCHASE INTENTION AT LAPAK KUE SEJAHTERA
FAUSTINE IN THE DRIYOREJO BUSINESS CENTER, GRESIK
REGENCY.

This study aims to analyze the effect of the 4P marketing mix, consisting of product,
price, place, and promotion, on consumer buying interest at Lapak Kue Sejahtera
Faustine located in Sentra Bisnis Driyorejo, Gresik Regency. This research used a
quantitative approach with data collection conducted through questionnaires
distributed to respondents. The sampling technique applied was purposive
sampling with a total of 125 respondents. The criteria for respondents included
individuals who reside in Driyorejo District, are aged between 15—49 years, have
purchased, are familiar with, and have an interest in the products of Lapak Kue
Sejahtera Faustine. Data analysis was carried out using SPSS through instrument
testing, classical assumption testing, multiple linear regression analysis, and
hypothesis testing including the t-test, F-test, and coefficient of determination.

The results showed that partially, product, price, and promotion variables had a
significant effect on consumer buying interest, while the place variable did not have
a significant effect on buying interest. Simultaneously all variables in the 4P
marketing mix had a significant effect on consumer buying interest. These findings
indicate that the implementation of the marketing mix strategy as a whole plays an
important role in increasing consumer buying interest at Lapak Kue Sejahtera
Faustine.

Keywords: Product, Price, Place, Promotion, Purchase Intention, Marketing Mix
4P
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