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ABSTRAK 

ANDIKA ADAM FIRDAUS, PENGARUH ATMOSFER COFFEE SHOP, 

GAYA HIDUP, DAN KUALITAS PELAYANAN TERHADAP 

KEPUTUSAN PEMBELIAN KONSUMEN WARKOP BENING UPN 

 

Penelitian ini bertujuan untuk menganalisis pengaruh atmosfer coffee shop, 

gaya hidup, dan kualitas pelayanan terhadap keputusan pembelian konsumen di 

Warkop Bening UPN. Metode penelitian yang digunakan adalah pendekatan 

kuantitatif dengan analisis regresi linier berganda. Sampel penelitian terdiri dari 

konsumen Warkop Bening UPN yang dipilih menggunakan teknik purposive 

sampling. 

Hasil penelitian menunjukkan bahwa atmosfer coffee shop dan gaya hidup 

berpengaruh positif signifikan terhadap keputusan pembelian konsumen. Kualitas 

pelayanan tidak berpengaruh signifikan terhadap keputusan pembelian. Secara 

simultan, ketiga variabel tersebut terbukti memiliki pengaruh signifikan terhadap 

keputusan pembelian konsumen. 

Penelitian ini diharapkan dapat memberikan manfaat bagi pengelola Warkop 

Bening UPN dalam meningkatkan kualitas tempat usaha, memahami gaya hidup 

konsumen, serta meningkatkan pelayanan guna mendorong keputusan pembelian. 

Selain itu, penelitian ini juga dapat menjadi referensi bagi penelitian selanjutnya. 

 

Kata kunci: Atmosfer Coffee Shop, Gaya Hidup, Kualitas Pelayanan, Keputusan 

Pembelian 
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ABSTRACT 

ANDIKA ADAM FIRDAUS, THE EFFECT OF COFFEE SHOP 

ATMOSPHERE, LIFESTYLE, AND SERVICE QUALITY ON CONSUMER 

PURCHASING DECISIONS AT WARKOP BENING UPN 

This study aims to analyze the effect of coffee shop atmosphere, lifestyle, and 

service quality on consumer purchasing decisions at Warkop Bening UPN. The 

research method used is a quantitative approach with multiple linear regression 

analysis. The sample consists of consumers of Warkop Bening UPN selected using 

purposive sampling. 

The results show that coffee shop atmosphere and lifestyle have a positive and 

significant effect on purchasing decisions. Service quality does not have a 

significant effect on purchasing decisions. Simultaneously, all three variables are 

proven to have a significant effect on consumer purchasing decisions. 

This study is expected to provide benefits for the management of Warkop 

Bening UPN in improving the business environment, understanding consumer 

lifestyle, and enhancing service quality to encourage purchasing decisions. In 

addition, this study can be used as a reference for future research. 

 

Keywords: Coffee Shop Atmosphere, Lifestyle, Service Quality, Consumer 

Purchasing Decision 
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