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THE COMPETITIVE ADVANTAGE OF CASSAVA CRACKERS 

CV. BINTANG ANUGRAH WITH DIGITAL MARKETING 

AS A MEDIATING VARIABLE 

 

Cindy Ramadhani, Sri Widayanti, dan Noor Rizkiyah 

ABSTRAK 

Persaingan industri makanan ringan berbasis singkong menuntut pelaku 

usaha untuk meningkatkan keunggulan bersaing. CV. Bintang Anugrah 

menghadapi kendala dalam mengoptimalkan inovasi produk, kualitas produk, serta 

pemanfaatan digital marketing yang belum maksimal sehingga mengakibatkan 

turunnya volume penjualan kerupuk cassava. Tujuan penelitian untuk menganalisis 

pengaruh inovasi dan kualitas produk terhadap keunggulan bersaing kerupuk 

cassava, baik secara langsung maupun tidak langsung melalui digital marketing 

sebagai variabel mediasi. Penelitian dengan metode pendekatan kuantitatif dengan 

jumlah sampel 96 responden, ditentukan menggunakan rumus Cochran dan 

pengambilan sampel purposive sampling. Data dikumpulkan menggunakan 

kuesioner skala likert dan dievaluasi menggunakan analisis deskriptif dengan 

pemodelan Structural Equation Modeling–Partial Least Squares (SEM-PLS). Hasil 

penelitian menunjukkan inovasi produk dan kualitas produk memiliki pengaruh 

positif dan signifikan terhadap keunggulan kompetitif kerupuk cassava, baik secara 

langsung maupun tidak langsung melalui pemasaran digital. Peningkatan inovasi 

dan kualitas produk yang didukung oleh implementasi digital marketing yang 

optimal dapat memperkuat posisi bersaing perusahaan. Disarankan agar CV. 

Bintang Anugrah terus mengembangkan inovasi dan kualitas produk yang 

memenuhi preferensi konsumen serta mengoptimalkan strategi pemasaran digital 

untuk memperluas jangkauan pasar dan meningkatkan daya saingnya. 

 

Kata Kunci: Digital Marketing, Inovasi Produk, Kualitas Produk, Keunggulan 

Bersaing, Kerupuk Cassava. 
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ABSTRACT 

Competition in the cassava based snack industry demands that businesses 

improve their competitive advantage. CV. Bintang Anugrah faces obstacles in 

optimizing product innovation, product quality, and the suboptimal use of digital 

marketing, resulting in a decline in sales volume of cassava crackers. The purpose 

of this study was to analyze the influence of product innovation and quality on the 

competitive advantage of cassava crackers, both directly and indirectly through 

digital marketing as a mediating variable. This study used a quantitative approach 

with a sample size of 96 respondents, determined using the Cochran formula and 

purposive sampling. Data were collected using a Likert-scale questionnaire and 

evaluated using descriptive analysis with Structural Equation Modeling–Partial 

Least Squares (SEM-PLS). The results showed that product innovation and product 

quality have a positive and significant influence on the competitive advantage of 

cassava crackers, both directly and indirectly through digital marketing. Increasing 

product innovation and quality supported by optimal digital marketing 

implementation can strengthen the company's competitive position. It is 

recommended that CV. Bintang Anugrah continue to develop product innovation 

and quality that meet consumer preferences and optimize digital marketing 

strategies to expand market reach and increase its competitiveness. 

 

Keywords: Digital Marketing, Product Innovation, Product Quality, Competitive 

Advantage, Cassava Crackers. 
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