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ABSTRAK 
 
Nama Mahasiswa / NPM : Muhammad Rafi Irsyadhie / 22082010136 

Judul Skripsi : Analisis Penggunaan Berkelanjutan Aplikasi Reku 

sebagai Alat Investasi Saham dan Cryptocurrency 

Menggunakan Model UTAUT2 

Dosen Pembimbing  : Arista Pratama, S.Kom., M.Kom. 

Siti Mukaromah, S.Kom., M.Kom. 
 
 Perkembangan fintech di Indonesia mendorong meningkatnya minat 

masyarakat terhadap investasi digital, khususnya melalui aplikasi yang 

menyediakan akses investasi secara praktis dan terintegrasi. Penelitian ini bertujuan 

untuk menganalisis faktor-faktor yang memengaruhi penggunaan berkelanjutan 

aplikasi Reku sebagai alat investasi saham dan cryptocurrency dengan 

menggunakan model Unified Theory of Acceptance and Use of Technology 2 

(UTAUT2) yang dimodifikasi melalui penambahan variabel Trust dan Financial 

Literacy. Pendekatan penelitian yang digunakan adalah kuantitatif melalui survei 

terhadap 405 responden pengguna aplikasi Reku. Data dianalisis menggunakan 

metode Partial Least Squares Structural Equation Modeling (PLS-SEM) dengan 

bantuan SmartPLS. Hasil penelitian menunjukkan bahwa Performance Expectancy, 

Facilitating Conditions, Trust, dan Financial Literacy berpengaruh signifikan 

terhadap Behavioral Intention, sedangkan Effort Expectancy, Social Influence, dan 

Price Value tidak berpengaruh signifikan terhadap Behavioral Intention. Selain itu, 

Behavioral Intention dan Facilitating Conditions terbukti berpengaruh signifikan 

terhadap Use Behavior. Temuan ini menunjukkan bahwa penggunaan berkelanjutan 

aplikasi Reku lebih dipengaruhi oleh persepsi manfaat, dukungan fasilitas, 

kepercayaan, dan literasi keuangan pengguna dalam melakukan investasi digital. 
 
Kata Kunci: fintech, investasi digital, penggunaan berkelanjutan, Reku, UTAUT2. 
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ABSTRACT 
 

Student Name / NPM  : Muhammad Rafi Irsyadhie / 22082010136 

Thesis Title : Analysis of the Continuous Use of the Reku  

  Application as a Stock and Cryptocurrency 

Investment Tool Using the UTAUT2 Model 

Advisor   : Arista Pratama, S.Kom., M.Kom. 

Siti Mukaromah, S.Kom., M.Kom. 
 
 The development of fintech in Indonesia has encouraged the increasing 

public interest in digital investment, particularly through applications that provide 

practical and integrated investment access. This study aims to analyze the factors 

influencing the continuous use of the Reku application as a stock and 

cryptocurrency investment tool using the modified Unified Theory of Acceptance 

and Use of Technology 2 (UTAUT2) model by adding the variables of Trust and 

Financial Literacy. This research employed a quantitative approach through a 

survey of 405 Reku application users. The data were analyzed using the Partial 

Least Squares Structural Equation Modeling (PLS-SEM) method with the 

assistance of SmartPLS. The results show that Performance Expectancy, 

Facilitating Conditions, Trust, and Financial Literacy significantly influence 

Behavioral Intention, while Effort Expectancy, Social Influence, and Price Value do 

not significantly influence Behavioral Intention. In addition, Behavioral Intention 

and Facilitating Conditions are proven to significantly influence Use Behavior. 

These findings indicate that the continuous use of the Reku application is more 

influenced by perceived benefits, facilitating support, Trust, and users’ Financial 

Literacy in conducting digital investment. 

 

Keywords: fintech, digital investment, continuous use, Reku, UTAUT2. 
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