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Rahmadani Sandrigus Shanon 

ABSTRAK 

Tujuan dari penelitian ini adalah untuk menguji dan menganalisis pengaruh 

environmental performance, green process innovation, green product innovation, 

dan kualitas laba terhadap nilai perusahaan pada perusahaan sektor consumer non-

cyclicals yang terdaftar di Bursa Efek Indonesia (BEI) tahun 2022–2024. Penelitian 

ini menggunakan metode kuantitatif melalui data sekunder. Populasi penelitian 

terdiri dari 132 perusahaan, dengan teknik purposive sampling yang menghasilkan 

75 sampel penelitian. Analisis dilakukan menggunakan regresi data panel dengan 

bantuan perangkat lunak EViews 13. Adapun temuan penelitian membuktikan 

bahwa environmental performance dan green process innovation tidak dapat 

memengaruhi nilai perusahaan, sedangkan green product innovation dan kualitas 

laba dapat memengaruhi nilai perusahaan. 

Kata Kunci: Nilai Perusahaan, Environmental Performance, Green Process 

Innovation, Green Product Innovation, Kualitas Laba 
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ABSTRACT 

The purpose of this study is to examine and analyze the effect of 

environmental performance, green process innovation, green product innovation, 

and earning quality on firm value in consumer non-cyclicals companies listed on 

the Indonesia Stock Exchange (IDX) from 2022 to 2024. This study uses quantitative 

methods through secondary data. The study population consisted of 132 companies, 

with a purposive sampling technique resulting in 75 research samples. The analysis 

was conducted using panel data regression with the help of EViews 13 software. 

The research findings prove that environmental performance and green process 

innovation cannot affect firm value, while green product innovation and earnings 

quality can affect firm value. 

Keywords: Firm Value, Environmental Performance, Green Process Innovation, 

Green Product Innovation, Earning Quality 

 

 


