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ABSTRAK

Penelitian ini bertujuan untuk menganalisis penerapan Corporate Social
Responsibility (CSR) pada PT Bank CIMB Niaga Tbk dengan menggunakan
pendekatan Triple Bottom Line yang meliputi dimensi people, planet, dan profit
dalam mendukung citra perusahaan, reputasi, serta keberlanjutan bisnis.
Permasalahan penelitian berfokus pada bagaimana penerapan CSR di sektor
perbankan dapat diintegrasikan dengan strategi perusahaan guna menghasilkan
dampak sosial, lingkungan, dan ekonomi yang berkelanjutan. Penelitian ini
menggunakan pendekatan kualitatif dengan desain penelitian deskriptif. Data
dikumpulkan melalui wawancara mendalam, observasi nonpartisipan, dan
dokumentasi terhadap program CSR perusahaan. Informan dipilih menggunakan
teknik purposive sampling yang melibatkan pihak internal perusahaan yang
bertanggung jawab dalam pengelolaan CSR serta pihak eksternal sebagai penerima
manfaat program. Hasil penelitian menunjukkan bahwa implementasi CSR PT
Bank CIMB Niaga Tbk selama periode 2021-2025 mencerminkan penerapan
prinsip Triple Bottom Line yang terintegrasi melalui program di bidang pendidikan,
kesehatan dan kesejahteraan sosial, pemberdayaan ekonomi, serta inisiatif iklim
dan lingkungan. Program-program tersebut tidak hanya berkontribusi terhadap
pengembangan masyarakat dan pelestarian lingkungan, tetapi juga memperkuat
citra perusahaan, meningkatkan reputasi organisasi, serta mendukung keberlanjutan
bisnis dalam jangka panjang.

Kata Kunci: Corporate Social Responsibility, Triple Bottom Line, Manajemen
Strategis, Citra Perusahaan, Keberlanjutan Bisnis.
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ABSTRACT

This study aims to analyze the implementation of Corporate Social Responsibility
(CSR) at PT Bank CIMB Niaga Tbk using the Triple Bottom Line approach, which
includes the dimensions of people, planet, and profit, in supporting corporate
image, reputation, and business sustainability. The research problem focuses on
how CSR implementation in the banking sector can be integrated with corporate
strategy to generate sustainable social, environmental, and economic impacts. This
research applies a qualitative approach with a descriptive research design. Data
were collected through in-depth interviews, non-participant observation, and
documentation of the company’s CSR programs. Informants were selected using
purposive sampling, involving internal stakeholders responsible for CSR
management and external beneficiaries of the programs. The findings indicate that
the CSR implementation of PT Bank CIMB Niaga Tbk during the period 2021-2025
reflects an integrated application of the Triple Bottom Line principles through
programs in education, health and social welfare, economic empowerment, and
climate and environmental initiatives. These programs not only contribute to
community development and environmental protection but also strengthen
corporate image, enhance organizational reputation, and support long-term
business sustainability.

Keywords: Corporate Social Responsibility, Triple Bottom Line, Strategic
Management, Corporate Image, Business Sustainability
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