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ABSTRAK

DEWY LISTIYANI, 22042010183, Pengaruh Live Streaming, Harga, Dan
Gratis Ongkir Terhadap Minat Beli Pada Fashion Thrift Di Tiktok Shop
(Studi Pada Akun Tiktok @omsdailywear)

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh live
streaming, harga, dan gratis ongkir terhadap minat beli pada produk fashion thrift
di Tiktok Shop pada akun @omsdailywear. Penelitian ini menggunakan
pendekatan kuantitatif asosiatif dengan teknik pengumpulan data melalui
penyebaran kuesioner kepada responden. Populasi dalam penelitian ini adalah
seluruh pengikut akun Tiktok @omsdailywear sebanyak 191.100 akun, sedangkan
sampel penelitian ditentukan menggunakan rumus Slovin sehingga diperoleh 100
responden yang memenuhi kriteria penelitian. Analisis data dilakukan
menggunakan analisis regresi linear berganda dengan bantuan program SPSS 31
untuk menguji pengaruh variabel independen terhadap variabel dependen. Hasil
penelitian menunjukkan bahwa secara simultan live streaming, harga, dan gratis
ongkir berpengaruh signifikan terhadap minat beli dengan nilai F hitung sebesar
180,355. Secara parsial, live streaming dan harga berpengaruh positif dan
signifikan terhadap minat beli, sedangkan gratis ongkir tidak berpengaruh
signifikan terhadap minat beli konsumen. Selain itu, diperoleh nilai koefisien
determinasi (R?) sebesar 0,849, yang menunjukkan bahwa 84,9% variasi minat
beli dapat dijelaskan oleh variabel live streaming, harga, dan gratis ongkir,
sedangkan 15,1% sisanya dipengaruhi oleh faktor lain di luar model penelitian.
Kata kunci: Live Streaming, Harga, Gratis Ongkir, Minat Beli
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ABSTRACT

DEWY LISTIYANI, 22042010183, The Influence of Live Streaming, Price,
and Free Shipping on Purchase Intention in Fashion Thrift on TikTok Shop
(Study on @omsdailywear Account).

This study aims to determine and analyze the influence of live streaming, price,
and free shipping on purchase intention for thrift fashion products on TikTok Shop
on the account @omsdailywear. This research uses an associative quantitative
approach with data collection techniques through the distribution of
questionnaires to respondents. The population in this study consists of all
followers of the TikTok account @omsdailywear totaling 191,100 accounts, while
the research sample was determined using the Slovin formula, resulting in 100
respondents who met the research criteria. Data analysis was conducted using
multiple linear regression analysis with the assistance of SPSS version 31 to
examine the effect of independent variables on the dependent variable. The results
of the study indicate that simultaneously live streaming, price, and free shipping
have a significant effect on purchase intention, with an F-value of 180.355.
Partially, live streaming and price have a positive and significant effect on
purchase intention, while free shipping does not have a significant effect on
consumer purchase intention. In addition, the coefficient of determination (R?) is
0.849, indicating that 84.9% of the variation in purchase intention can be
explained by the variables of live streaming, price, and free shipping, while the
remaining 15.1% is influenced by other factors outside the research model.
Keywords: Live Streaming, Price, Free Shipping, Purchase Intention



