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ABSTRAK

Mutmainah, 22042010077, Pengaruh Harga Dan Kualitas Produk Terhadap
Minat Beli 7hrift Dengan Kelompok Referensi Sebagai Variabel Moderasi
(Studi Pada Online Store Classymore.ld)

Penelitian ini dilatarbelakangi oleh meningkatnya minat beli masyarakat
terhadap produk baju thrift di Indonesia yang dipengaruhi oleh tren gaya hidup
berkelanjutan serta meningkatnya kesadaran akan pengelolaan limbah fashion.
Dalam konteks tersebut, faktor harga dan kualitas produk menjadi pertimbangan
utama konsumen, sementara kelompok referensi turut berperan dalam membentuk
preferensi dan keputusan pembelian. Penelitian ini bertujuan untuk menganalisis
pengaruh harga dan kualitas produk terhadap minat beli baju thrift serta menguji
peran kelompok referensi sebagai variabel moderasi pada online store
Classymore.id.

Jenis penelitian yang digunakan adalah kuantitatif dengan teknik
pengumpulan data dilakukan melalui penyebaran kuesioner kepada responden yang
pernah membeli produk baju thrift di Classymore.id. Analisis data menggunakan
metode Structural Equation Modeling (SEM) berbasis Partial Least Square (PLS).

Hasil penelitian menunjukkan bahwa variabel harga dan kualitas produk
berpengaruh positif dan signifikan terhadap minat beli konsumen. Selain itu, hasil
pengujian moderasi menunjukkan bahwa kelompok referensi mampu memperkuat
pengaruh harga dan kualitas produk terhadap minat beli. Hal ini menunjukkan
bahwa rekomendasi atau pengaruh dari lingkungan sosial seperti teman, keluarga,
maupun figur publik dapat meningkatkan ketertarikan konsumen dalam membeli
produk baju thrift.

Berdasarkan hasil tersebut, dapat disimpulkan bahwa harga yang
terjangkau, kualitas produk yang baik, serta dukungan dari kelompok referensi
merupakan faktor penting dalam meningkatkan minat beli konsumen terhadap
produk baju thrift di online store Classymore.id.

Kata Kunci: Harga, Kualitas Produk, Kelompok Referensi, Minat Beli
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ABSTRACT

Mutmainah, 22042010077, The Effect Of Price And Product Quality On Thrift
Buying Interest With Reference Group As A Moderating Variable (Study On The
Online Store Classymore.ld)

This study is motivated by the increasing consumer purchase intention
toward thrift clothing products in Indonesia, driven by the growing trend of
sustainable lifestyles and rising public awareness of fashion waste management. In
this context, price and product quality are considered the main factors influencing
consumer decisions, while reference groups also play a role in shaping preferences
and purchase intentions. This study aims to analyze the effect of price and product
quality on purchase intention of thrift clothing, as well as to examine the role of
reference groups as a moderating variable in the online store Classymore.id.

This research employs a quantitative approach, with data collected through
questionnaires distributed to respondents who have previously purchased thrift
clothing products from Classymore.id. Data analysis was conducted using
Structural Equation Modeling (SEM) based on Partial Least Squares (PLS).

The results indicate that price and product quality have a positive and
significant effect on consumer purchase intention. Furthermore, the moderation test
results show that reference groups are able to strengthen the influence of price and
product quality on purchase intention. This suggests that recommendations or
influences from social environments such as friends, family, and public figures can
enhance consumer interest in purchasing thrift clothing products.

Based on these findings, it can be concluded that affordable prices, good
product quality, and support from reference groups are important factors in
increasing consumer purchase intention toward thrift clothing products in the
online store Classymore.id.

Keywords: Price, Product Quality, Reference Group, Buying Interest
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