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ABSTRAK

JOVITA RAHMA ADANI, 22042010189, PENGARUH GREEN
MARKETING, PERCEIVED SUSTAINABILITY, DAN CONSUMER
ATTITUDE TERHADAP NIAT PENGGUNAAN GOJEK MOTOR LISTRIK
DI KOTA SURABAYA

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh green
marketing, perceived sustainability, dan consumer attitude terhadap niat
penggunaan layanan Gojek motor listrik di Kota Surabaya. Penelitian ini
menggunakan pendekatan kuantitatif dengan jenis penelitian asosiatif. Teknik
pengambilan sampel menggunakan metode non probability sampling melalui
teknik purposive sampling dengan jumlah sampel sebanyak 120 responden
masyarakat Kota Surabaya yang mengetahui atau pernah menggunakan layanan
Gojek motor listrik. Pengumpulan data dilakukan melalui penyebaran kuesioner
dan dianalisis menggunakan aplikasi SPSS. Hasil penelitian menunjukkan bahwa:
(1) Green Marketing (X1), Perceived Sustainability (X2), dan Consumer Attitude
(X3) secara simultan berpengaruh signifikan terhadap Usage Intention (Y), yang
dibuktikan dengan nilai signifikansi <0,001 < 0,05 dan nilai Fhitung sebesar
94,527 > Ftabel sebesar 2,68. (2) Green Marketing (X1) secara parsial tidak
berpengaruh signifikan terhadap Usage Intention (Y), yang dibuktikan dengan
nilai thitung sebesar 1,019 < ttabel sebesar 1,980 dan nilai signifikansi sebesar
0,311 > 0,05. (3) Perceived Sustainability (X2) secara parsial berpengaruh positif
dan signifikan terhadap Usage Intention (Y), yang dibuktikan dengan nilai thitung
sebesar 2,483 > ttabel sebesar 1,980 dan nilai signifikansi sebesar 0,014 < 0,05.
(4) Consumer Attitude (X3) secara parsial berpengaruh positif dan signifikan
terhadap Usage Intention (Y), yang dibuktikan dengan nilai thitung sebesar 5,030
> ttabel sebesar 1,980 dan nilai signifikansi sebesar <0,001 < 0,05.

Kata Kunci: Pemasaran Hijau, Persepsi Keberlanjutan, Sikap Konsumen, Niat
Penggunaan, Kendaraan Listrik, Perilaku Konsumen.



ABSTRACT

JOVITA RAHMA ADANI, 22042010189, THE INFLUENCE OF
GREEN MARKETING, PERCEIVED SUSTAINABILITY, AND CONSUMER
ATTITUDE ON USAGE INTENTION OF GOJEK ELECTRIC MOTORBIKES
IN SURABAYA

This study aims to determine and analyze the influence of green marketing,
perceived sustainability, and consumer attitude on the usage intention of Gojek
electric motorbike services in Surabaya. This study employed a quantitative
approach with an associative research type. The sampling technique used was
non probability sampling through purposive sampling, involving 120 respondents
who were residents of Surabaya and had knowledge of or experience using Gojek
electric motorbike services. Data were collected through questionnaires and
analyzed using SPSS software. The results of the study indicate that: (1) Green
Marketing (X1), Perceived Sustainability (X2), and Consumer Attitude (X3)
simultaneously have a significant effect on Usage Intention (Y), as evidenced by a
significance value of <0.001 < 0.05 and an Fcount value of 94.527 > Ftable 2.68.
(2) Green Marketing (X1) partially does not have a significant effect on Usage
Intention (Y), as evidenced by a tcount value of 1.019 < ttable 1.980 and a
significance value of 0.311 > 0.05. (3) Perceived Sustainability (X2) partially has
a positive and significant effect on Usage Intention (Y), as evidenced by a tcount
value of 2.483 > ttable 1.980 and a significance value of 0.014 < 0.05. (4)
Consumer Attitude (X3) partially has a positive and significant effect on Usage
Intention (Y), as evidenced by a tcount value of 5.030 > ttable 1.980 and a
significance value of <0.001 < 0.05.

Keywords: Green Marketing, Perceived Sustainability, Consumer Attitude, Usage
Intention, Electric Vehicles, Consumer Behavior.

Xi



