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ABSTRAK

Haura Rizqi Dzakiyyah Chandra, 22042010160, Pengaruh Financial Literacy,
Social Influence, dan Financial Technology Usage terhadap Financial
Management Behavior Generasi Z di Kota Surabaya

Di tengah pesatnya digitalisasi ekonomi di Kota Surabaya, Generasi Z menghadapi
tantangan besar dalam mengelola keuangan pribadi. Penelitian ini bertujuan untuk
menganalisis pengaruh Financial Literacy, Social Influence, dan Financial
Technology Usage terhadap Financial Management Behavior pada Generasi Z di
Kota Surabaya. Pendekatan kuantitatif digunakan dalam penelitian ini dengan
teknik pengambilan sampel non-probability sampling melalui penyebaran
kuesioner kepada 175 responden Generasi Z di Kota Surabaya yang kemudian
dianalisis menggunakan teknik regresi linear berganda dengan bantuan program
SPSS 31. Hasil penelitian menunjukkan bahwa secara simultan maupun parsial,
Financial Literacy, Social Influence, dan Financial Technology Usage berpengaruh
positif dan signifikan terhadap Financial Management Behavior. Selain itu, nilai
koefisien determinasi (R?) diperoleh sebesar 0,563, yang menyatakan bahwa 56,3%
variasi financial management behavior dapat dijelaskan oleh variabel financial
literacy, social influence, dan financial technology usage, sementara sisa 43,7%
dipengaruhi oleh faktor lain di luar model penelitian.

Kata Kunci: Literasi Keuangan, Pengaruh Sosial, Financial Technology, Perilaku
pengelolaan keuangan, Generasi Z.
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ABSTRACT

Haura Rizqi Dzakiyyah Chandra, 22042010160, The Influence of Financial
Literacy, Social Influence, and Financial Technology Usage on The Financial
Management Behavior Generation Z in Surabaya

Amid the rapid digitalization of the economy in Surabaya, Generation Z faces
significant challenges in managing their personal finances. This study aims to
analyze the influence of financial literacy, social influence, and financial
technology usage on financial management behavior among Generation Z in
Surabaya. A quantitative approach was used in this study with a non-probability
sampling technique through the distribution of questionnaire to 175 Generation Z
respondents in Surabaya, which were then analyzed using multiple linear
regression with the help of SPSS 31. The results of the study indicate that, both
simultaneously and partially, financial literacy, social influence, and financial
technology usage have a positive and significant effect on financial management
behavior. Additionally, the coefficient of determination (R?) was found to be 0,563,
indicating that 56,3% of the variation in financial management behavior can be
explained by the variables of financial literacy, social influence, and financial
technology usage, while the remaining 43,7% is influenced by other factors outside
the research model.

Keywords: Financial Literacy, Social Influence, and Financial Technology,
Financial Management Behavior, Generation Z.

XVi



