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ABSTRAK 

 

INTAN DWI CAHYANI , 22042010062, PENGARUH PRODUCT VARIETY 

DAN ONLINE CUSTOMER REVIEW TERHADAP PURCHASE 

INTENTION DENGAN SHOPPING ENJOYMENT SEBAGAI VARIABEL 

INTERVENING (Studi Produk Hanasui di Shopee pada Generasi Z di 

Surabaya) 

Penelitian ini bertujuan untuk mengkaji pengaruh Product Variety dan Online 

Customer Review terhadap Purchase Intention dengan Shopping Enjoyment sebagai 

variabel intervening. Penelitian ini menggunakan jenis penelitian asosiatif dengan 

pendekatan kuantitatif. Pengambilan sampel dilakukan menggunakan metode non-

probability sampling melalui purposive sampling dengan jumlah 156 responden, 

yang mencakup Generasi Z berusia 13–28 tahun yang berdomisili di Surabaya, aktif 

menggunakan aplikasi Shopee, serta mengetahui atau pernah melihat produk 

Hanasui. Data diperoleh melalui penyebaran kuesioner secara daring dan dianalisis 

menggunakan metode Parsial Least Squares–Structural Equation Modeling (PLS-

SEM) dengan bantuan perangkat lunak SmartPLS 4.0. Hasil penelitian 

menunjukkan : (1) Product Variety berpengaruh positif dan signifikan terhadap 

Purchase Intention dengan path coefficients 0,300, t-statistic 3,851, dan p-value 

0,000; (2) Online Customer Review berpengaruh positif dan signifikan terhadap 

Purchase Intention dengan path coefficients 0,275, t-statistic 3,897, dan p-value 

0,000; (3) Product Variety berpengaruh positif dan signifikan terhadap Shopping 

Enjoyment dengan path coefficients 0,598, t-statistic 14,243, dan p-value 0,000; (4) 

Online Customer Review berpengaruh positif dan signifikan terhadap Shopping 

Enjoyment dengan path coefficients 0,419, t-statistic 8,388, dan p-value 0,000; (5) 

Shopping Enjoyment berpengaruh positif dan signifikan terhadap Purchase 

Intention dengan path coefficients 0,348, t-statistic 4,135, dan p-value 0,000; (6) 

Shopping Enjoyment mampu memediasi secara positif dan signifikan pengaruh 

Product Variety terhadap Purchase Intention dengan nilai indirect effect 0,208, t-

statistic 3,895, dan p-value 0,000; serta (7) Shopping Enjoyment mampu memediasi 

secara positif dan signifikan pengaruh Online Customer Review terhadap Purchase 

Intention dengan nilai indirect effect 0,146, t-statistic 3,539, dan p-value 0,000. 

 

Kata Kunci: Product Variety , Online Customer Review , Purchase Intention, 

Shopping Enjoyment, Pemasaran  
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ABSTRACT 

 

INTAN DWI CAHYANI, 22042010062, THE EFFECT OF PRODUCT 

VARIETY AND ONLINE CUSTOMER REVIEW ON PURCHASE 

INTENTION WITH SHOPPING ENJOYMENT AS AN INTERVENING 

VARIABLE (Study of Hanasui Products on Shopee among Generation Z in 

Surabaya) 

This study aims to examine the effect of Product Variety and Online Customer 

Review on Purchase Intention with Shopping Enjoyment as an intervening variable. 

This research uses associative research with a quantitative approach. The sampling 

was conducted using a non-probability sampling method through purposive 

sampling with a total of 156 respondents, covering Generation Z aged 13–28 years 

who reside in Surabaya, actively use the Shopee application, and know or have seen 

Hanasui products. The data were obtained through online questionnaire 

distribution and analyzed using the Parsial Least Squares–Structural Equation 

Modeling (PLS-SEM) method with the assistance of SmartPLS 4.0 software. The 

research results show: (1) Product Variety has a positive and significant effect on 

Purchase Intention with path coefficients of 0.300, t-statistic of 3.851, and p-value 

of 0.000; (2) Online Customer Review has a positive and significant effect on 

Purchase Intention with path coefficients of 0.275, t-statistic of 3.897, and p-value 

of 0.000; (3) Product Variety has a positive and significant effect on Shopping 

Enjoyment with path coefficients of 0.598, t-statistic of 14.243, and p-value of 

0.000; (4) Online Customer Review has a positive and significant effect on 

Shopping Enjoyment with path coefficients of 0.419, t-statistic of 8.388, and p-value 

of 0.000; (5) Shopping Enjoyment has a positive and significant effect on Purchase 

Intention with path coefficients of 0.348, t-statistic of 4.135, and p-value of 0.000; 

(6) Shopping Enjoyment is able to positively and significantly mediate the effect of 

Product Variety on Purchase Intention with an indirect effect value of 0.208, t-

statistic of 3.895, and p-value of 0.000; and (7) Shopping Enjoyment is able to 

positively and significantly mediate the effect of Online Customer Review on 

Purchase Intention with an indirect effect value of 0.146, t-statistic of 3.539, and p-

value of 0.000.  

 

Keywords: Product Variety, Online Customer Review, Purchase Intention, 

Shopping Enjoyment, Marketing 


