
48 
 

DAFTAR PUSTAKA 

Basnet, S. D., & Auliya, A. (2022). Strategi Pemasaran Digital Melalui Media 

Sosial Dalam Penyelengaraan Event Inacraft 2022. Journal Of Tourism And 

Economic, 5(1), 18–31. https://doi.org/10.36594/jtec/gp940703 

Bokyung, K. (2022, January 13). Business Collaboration Tool “JANDI” Selected 

as Korea’s First Brand No.1 in 2022. 

https://cm.asiae.co.kr/en/article/2022011314191535687 

Citriadin, Y., Fadjarajani, S., Rosali, E. S., Patimah, S., Liriwati, F. Y., Nasrullah, 

Sriekaningsih, Daengs, A., Pinem, R. J., Harini, H., Sudirman, A., Ramlan, 

Falimu, Safriadi, C., Nurydiyani, N., Lamangida, T., Butarbutar, M., Wati, N. 

M. N., Rahmat, A., … Nugraha, M. S. (2020). Teknik Analisis Data Penelitian 

Kualitatif dan Penelitian Kuantitatif. In METODOLOGI PENELITIAN 

Pendekatan Multidisipliner. Ideas Publishing. 

Dikky, S. R. A. H., Andung, P. A., & Pietriani, I. G. A. R. (2022). DIGITAL 

MARKETING SM ENTERTAINMENT (Studi Etnografi Virtual Pada 

Instagram @Smtown). Jurnal Digital Media & Relationship, 4, 37–45. 

www.smglobalshop.com 

Hermawan, A. (1999). STANDARDISASI VS ADAPTASI BAURAN 

PEMASARAN GLOBAL PERUSAHAAN MULTINASIONAL. Jurnal 

Bisnis Dan Akutansi, 1, 56–63. 

Hyejin, C. (2023, March 29). Photoism, Official First Sore Opens in Shibuya. “Full-

scale Overseas Business Expansion.” https://www.job-

post.co.kr/news/articleView.html?idxno=72190#_DYAD 

Jeongwon, K. (2025, May 13). 연예인과 셀카 한 장, ‘MZ세대 

사로잡았다’…포토굿즈 신시장 연다 (A selfie with a celebrity captivates the 

MZ generation, opening up a new market for photo goods. 

https://cc.newdaily.co.kr/site/data/html/2025/05/10/2025051000084.html 

Jinho, K. (2021, August 20). Photoism Explosive Growth... Surpassing 150 Stores 

Nationwide in One Year. https://www.job-

post.co.kr/news/articleView.html?idxno=31824 

Lin, Q., Xiaoyu, L., & Jianqiang, Z. (2023). International Journal of Management 

and Human Science www.ijmhs.org Global Marketing Standards and Local 

Adaptation: An Analysis of the Literature. Int. J. Mgmt. Hum. Sci, 7(2), 44–

57. https://doi.org/10.31674/ijmhs.2023.v07i02.006 

MBA Skool. (2023, August 2). Service Marketing. 

https://www.mbaskool.com/business-concepts/marketing-and-strategy-

terms/11201-service-marketing.html 



49 
 

Nilamsari, N. (2014). MEMAHAMI STUDI DOKUMEN DALAM PENELITIAN 

KUALITATIF. Jurnal Wacana, XIII(2), 179–181. 

http://fisip.untirta.ac.id/teguh/?p=16/ 

Novieyanti, N., Rafika, M., & Rambe, B. H. (2023). Marketing Strategy For 

MSMEs In The Digital Era. Quantitative Economics and Management Studies, 

4(3), 509–515. https://doi.org/10.35877/454ri.qems1670 

Nursyamsi, S. E., Siregar, N., & Nurahlima, N. (2022). STRATEGI 

KOMUNIKASI PEMASARAN TOSKA FASHION DALAM 

MENINGKATKAN CUSTOMER ENGAGEMENT MELALUI MEDIA 

SOSIAL INSTAGRAM. IKON Jurnal Ilmu Komunikasi, XXVII, 141–153. 

Photoism. (2025). Branch Information Photoism Box. https://photoism.co.kr/279 

Photoism Australia. (2024, December 15). Photoism X ILLIT. 

https://www.instagram.com/p/DDmdb8zhTer/?utm_source=ig_web_copy_li

nk&igsh=MzRlODBiNWFlZA== 

Photoism Canada. (2023, November 15). Photoism X EXO. 

https://www.instagram.com/p/Czqc1UOBnUI/?igsh=MW1ibTM4dnhtY2hve

Q%3D%3D 

Photoism Chile. (2024, March 25). Photoism X ENHYPEN. 

https://www.instagram.com/p/C47b465p7z9/?utm_source=ig_web_copy_lin

k&igsh=MzRlODBiNWFlZA== 

Photoism DE. (2024, August 19). Photoism X YOON SAN-HA. 

https://www.instagram.com/p/C-

2A9SZJtri/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA== 

Photoism Europe. (2025a). Photosim Brand Growth. https://photoism-

europe.com/blogs/brand-growth/photoism-business-grouth 

Photoism Europe. (2025b, August 19). Collaborating Company Photoism. 

https://photoism-europe.com/pages/collaborating-company 

Photoism France. (2024, July 22). Photoism X KPOP WORLD IN PARIS. 

https://www.instagram.com/p/C9uuTmsNE9e/?utm_source=ig_web_copy_li

nk&igsh=MzRlODBiNWFlZA== 

Photoism Hongkong. (2024, May 17). Photoism X NCT WISH. 

https://www.instagram.com/p/C7EMhSIB0J8/?igsh=MW5uM3R1bnByMGJ

mZQ%3D%3D 

Photoism Indonesia. (2024, April 4). Photoism X JUNGKOOK. 

https://www.instagram.com/p/CzSXvRYhJ9t/?utm_source=ig_web_copy_lin

k&igsh=MzRlODBiNWFlZA%3D%3D 

Photoism Japan. (2022a, May 11). Photoism X ONEUS. 

https://www.instagram.com/p/CkkGUSUSkgk/?igsh=ajYzanlpNW03ajZn 

Photoism Japan. (2022b, October 18). Photoism Japan 1st Pop-Up Store. 

https://www.instagram.com/p/Cj2dfN6ysRm/ 



50 
 

Photoism Japan. (2025, October 30). Photoism Shop List In Japan. 

https://www.instagram.com/s/aGlnaGxpZ2h0OjE4MjMyMDUzODU5Mjcz

OTk5?story_media_id=3754684496332443838_49754002322&igsh=MTB2

aTd4MGV6b2w2bg%3D%3D 

Photoism Korea. (2022, May 30). PHOTOISM X KCON 2022 Premiere SEOUL/. 

ARTIST FRAME OPEN. https://www.instagram.com/p/CeMFQGehNeY/ 

Photoism Malaysia. (2024, July 26). Photoism X BAEKHO. 

https://www.instagram.com/p/C94fYgNST6T/?utm_source=ig_web_copy_li

nk&igsh=MzRlODBiNWFlZA== 

Photoism Philippines. (2023a, March 10). Photoism X TNX. 

https://www.instagram.com/p/CpmQA7TSVqq/?utm_source=ig_web_copy_l

ink&igsh=MzRlODBiNWFlZA== 

Photoism Philippines. (2023b, May 31). PHOTOISM with “BTS in 2014.” 

https://www.instagram.com/p/Cs6Wk0gP1xg/ 

Photoism Singapore. (2023, March 10). Photoism X BTS. 

https://www.instagram.com/p/C03EgZRpRap/?utm_source=ig_web_copy_li

nk&igsh=MzRlODBiNWFlZA== 

Photoism Taiwan. (2024, February 6). Photoism X NCT 127. 

https://www.instagram.com/p/C2_o3pXSruM/?utm_source=ig_web_button_

share_sheet&igsh=MzRlODBiNWFlZA== 

Photoism Thailand. (2024, March 14). Photoism X ENHYPEN. 

https://www.instagram.com/p/C4e3ZjZJXHy/?utm_source=ig_web_copy_lin

k&igsh=MzRlODBiNWFlZA== 

Photoism UAE. (2024, February 8). Photoism X JUNGKOOK. 

https://www.instagram.com/p/C3FIAtKxoFY/?utm_source=ig_web_copy_li

nk&igsh=MzRlODBiNWFlZA== 

Photoism US. (2022, February 6). Photoism X NCT 127. 

https://www.instagram.com/p/C2_o78Zp-

w8/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA== 

Photoism Vietnam. (2023, June 6). Photoism X ATEEZ. 

https://www.instagram.com/p/CzSXvRYhJ9t/?utm_source=ig_web_copy_lin

k&igsh=MzRlODBiNWFlZA%3D%3D 

Rhodes, N. (2023, August 28). The Photo Booth: When Did It Become So Popular? 

https://outsnapped.com/history-of-the-photo-booth-from-inception-to-

now/#:~:text=The%20closest%20version%20of%20the,while%20their%20p

hoto%20strips%20developed 

Rukajat, A. (2018). PENDEKATAN PENELITIAN KUANTITATIF 

(QUANTITATIVE RESEARCH APPROACH). Deepublish. 

Salwa, A., Sri Asdini, I., Amanda, S., Elise Putriku, A., Susanna Saragih, L., 

William Iskandar Ps, J. V, Baru, K., Percut Sei Tuan, K., & Deli Serdang, K. 



51 
 

(2024). Strategi Pemasaran Aplikasi Spotify dalam Global Spotify’s Global 

Marketing Strategy. Student Scientific Creativity Journal (SSCJ, (2), 100–108. 

https://doi.org/10.55606/sscj-amik.v2i3.3403 

Sesa, Z. A., & Hartanto. (2024). PEMANFAATAN KOREAN WAVE DALAM 

MEMBUKA PELUANG EKSPANSI PASAR BAGI E-COMMERCE 

LOKAL INDONESIA. Jurnal Dinamika Global, 9(1), 23–27. 

Snyder, H. (2019). Literature review as a research methodology: An overview and 

guidelines. Journal of Business Research, 104, 333–339. 

https://doi.org/10.1016/j.jbusres.2019.07.039 

STARDOL. (2022). Photoism (Self Photo Booth). https://www.stardolad.com/eng-

our-media/photoism 

Sungmin, L. (2025, May 14). Ministry of SMEs and Startups to Invest KRW 4 

Trillion in Small Businesses... Measures for SME Technology Protection 

Announced. https://cm.asiae.co.kr/en/article/2025051414380957087 

Umana, L. (2024, December 25). The photo booth is turning 100 — meet the people 

keeping it alive. https://www.nbcnews.com/news/us-news/photo-booth-

turning-100-meet-people-keeping-alive-rcna184424 

Viswanathan, N. K., & Dickson, P. R. (2007). The fundamentals of standardizing 

global marketing strategy. International Marketing Review, 24(1), 46–63. 

https://doi.org/10.1108/02651330710727187 

Wild Ali, M. M., & Ortega-Gutierrez, J. (2025). Digital Marketing: Strategies, 

Challenges, and Opportunities in the Digital Technology. Global Journal of 

Economic and Business, 15(1), 40–52. 

https://doi.org/10.31559/gjeb2025.15.1.3 

  

 


