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ABSTRAK

Tujuan penelitian ini mengkaji penyebab dari harga, kualitas produk dan citra
merek pada kepercayaan pelanggan, minat beli, keputusan pembelian, pembelian
kembali dan loyalitas pelanggan pada konsumen minyak goreng Sania. Metode
yang diterapkan adalah metode kuantitatif deskriptif, dimana data dikelompokkan
menggunakan kuesioner yang diberikan kepada responden yang pernah
menggunakan serta membeli minyak goreng Sania. Sampel yang digunakan
sebanyak 140 responden. Analisiss data dilakukan dengan menggunakan metode
Structural Equation Modeling (SEM), melalui pengolahan data yang meliputi
pengujian validitas, pengujian signifikansi dan pengujian reliabilitas. Hasil
didapatkan bahwa harga memiliki pengaruh yang positif serta signifikan pada
kepercayaan pelanggan menghasilkan regresi 0,729. Kualitas produk sekaligus citra
merek memiliki pengaruh yang positif namun tidak signifikan menghasilkan regresi
0,075 dan 0,082. Kepercayan pelanggan memiliki pengaruh positif serta signifikan
terhadap minat beli menghasilkan regresi 0,833. Minat beli memiliki pengaruh
positif serta signifikan terhadap keputusan pembelian menghasilkan regresi 0,820.
Keputusan pembelian berdampak positif sekaligus signifikan terhadap pembelian
ulang menghasilkan regresi 0,8 14. Pembelian ulang memiliki pengaruh positif serta
signifikan pada loyalitas pelanggan menghasilkan regresi 0,802.

Kata Kunci: Kualitas Produk, Harga, Citra Merek, Kepercayaan Pelanggan, Minat
Beli, Keputusan Pembelian, Pembelian Ulang, Loyalitas Pelanggan.
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ABSTRACT

The purpose of this study is to examine the impact of price, product quality, and
brand image on customer trust, purchase intention, purchase decisions, repurchase
decisions, and customer loyalty among Sania cooking oil consumers. The method
used was a descriptive quantitative method, where data were collected using a
questionnaire administered to respondents who had used and purchased Sania
cooking oil. A sample of 140 respondents was used. Data analysis was conducted
using Structural Equation Modeling (SEM), through data processing that included
validity testing, significance testing, and reliability testing. The results showed that
price has a positive and significant effect on customer trust, resulting in a
regression of 0.729. Product quality and brand image have a positive but
insignificant effect, resulting in regressions of 0.075 and 0.082, respectively.
Customer trust has a positive and significant effect on purchase intention, resulting
in a regression of 0.833. Purchase intention has a positive and significant effect on
purchase decisions, resulting in a regression of 0.820. Purchase decisions have a
positive and significant effect on repurchase, resulting in a regression of 0.814.
Repurchase has a positive and significant effect on customer loyalty, resulting in a
regression of 0.802.

Keywords: Product Quality, Price, Brand Image, Customer Trust, Purchase
Intention, Purchase Decision, Repeat Purchase, Customer Loyalty
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