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ABSTRAK 

Penelitian ini menganalisis strategi Tanggung Jawab Sosial dan Lingkungan 

(TJSL) dan peran Public Relations dalam membangun citra perusahaan pada PT 

Pelindo Terminal Petikemas pasca-merger. Fokus penelitian adalah bagaimana 

strategi TJSL diimplementasikan secara sistematis untuk memperkuat reputasi 

perusahaan sebagai BUMN di sektor logistik dan kepelabuhanan. Hasil penelitian 

menunjukkan bahwa perusahaan menerapkan tahapan strategi public relations 

yang terstruktur, diawali dengan social mapping sebagai dasar identifikasi 

kebutuhan masyarakat dan pemetaan isu strategis. Pendekatan ini memastikan 

program dirancang berbasis data, tepat sasaran, dan sesuai dengan kondisi lokal. 

Dalam aspek komunikasi, perusahaan mengadopsi strategi multichannel 

communication melalui media massa, website resmi, Instagram, LinkedIn, serta 

media maritim untuk menjangkau audiens yang beragam. Strategi ini terbukti 

efektif dalam meningkatkan brand awareness, memperkuat legitimasi sosial, serta 

mempertahankan citra positif perusahaan. Secara keseluruhan, implementasi TJSL 

berbasis social mapping dan komunikasi multikanal mampu mengintegrasikan 

tujuan sosial, lingkungan, dan reputasi korporasi secara berkelanjutan. 

 

Kata Kunci: Citra Perusahaan ,Komunikasi CSR, Komunikasi Multikanal, 

Pelindo Terminal Petikemas, Strategi Public Relations, Pemetaan Sosial, 

Tanggung Jawab Sosial dan Lingkungan, TJSL, Triple Bottom Line 
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ABSTRACT 

This study analyzes the strategy of Corporate Social and Environmental 

Responsibility (TJSL) and the role of Public Relations in building corporate 

image at PT Pelindo Terminal Petikemas in the post-merger period. The research 

focuses on how TJSL strategies are systematically implemented to strengthen the 

company’s reputation as a state-owned enterprise operating in the logistics and 

port sector. The findings indicate that the company applies a structured public 

relations strategy, beginning with social mapping as the foundation for identifying 

community needs and mapping strategic issues. This approach ensures that 

programs are data-driven, well-targeted, and aligned with local conditions. In 

terms of communication, the company adopts a multichannel communication 

strategy through mass media, the official website, Instagram, LinkedIn, and 

maritime media to reach diverse audiences. This strategy has proven effective in 

enhancing brand awareness, strengthening social legitimacy, and maintaining a 

positive corporate image. Overall, the implementation of TJSL based on social 

mapping and multichannel communication successfully integrates social, 

environmental, and reputational objectives in a sustainable manner. 

 

Keywords: Corporate Image, CSR Communication, Multichannel 

Communication, Pelindo Terminal Petikemas, Public Relations Strategy, Social 

Mapping, Corporate Social and Environmental Responsibility, TJSL, Triple 

Bottom Line. 
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