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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis bagaimana cerita rakyat 

Indonesia dimediasi ulang dalam konten digital berbasis kecerdasan buatan melalui 

segmen “Kalo Tokoh Cerita Rakyat Boleh Curhat” pada akun Instagram 

@cantingcreative. Penelitian ini menggunakan pendekatan kualitatif dengan 

analisis multimodal Kress dan van Leeuwen yang mencakup mode visual, lingual, 

audio, caption, dan komentar audiens. Hasil penelitian menunjukkan bahwa cerita 

rakyat tidak lagi disajikan sebagai narasi moral tradisional, melainkan sebagai 

ruang pengakuan personal (confessional culture) di mana tokoh-tokoh folklore 

mengungkapkan pengalaman privatnya secara terbuka melalui format podcast 

digital. Selain itu, temuan penelitian memperlihatkan adanya proses mediatization 

of culture, ditandai dengan perubahan medium, gaya bahasa populer, partisipasi 

audiens, serta integrasi product placement dalam narasi budaya. Dengan demikian, 

penelitian ini menegaskan bahwa cerita rakyat mengalami transformasi fungsi dan 

makna dalam ekosistem media digital kontemporer. 

Kata Kunci: Cerita Rakyat, Instagram, Multimodal, Podcast AI, Teori Pengakuan 
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ABSTRACT 

 

This study analyze how Indonesian folklore is re-mediated through AI-based 

digital content in the segment “Kalo Tokoh Cerita Rakyat Boleh Curhat” on the 

Instagram account @cantingcreative. Employing a qualitative approach, this 

research applies Kress and van Leeuwen’s multimodal analysis framework, 

examining visual, linguistic, audio, caption, and audience comment modes. The 

findings reveal that folklore is no longer presented as a traditional moral narrative, 

but is transformed into a space of personal disclosure, reflecting a confessional 

culture in which folkloric characters articulate private experiences in a public 

digital podcast format. Furthermore, the study identifies a process of mediatization 

of culture, indicated by shifts in media form, the use of popular language, audience 

participation, and the incorporation of product placement within cultural 

narratives. This research demonstrates that digital media reshapes the function and 

meaning of folklore within contemporary media ecosystems. 

Keywords: Folklore, Instagram, Multimodal, AI Podcast, Confessional Culture 
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