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ABSTRAK

Penelitian ini bertujuan untuk menganalisis bagaimana cerita rakyat
Indonesia dimediasi ulang dalam konten digital berbasis kecerdasan buatan melalui
segmen “Kalo Tokoh Cerita Rakyat Boleh Curhat” pada akun Instagram
@cantingcreative. Penelitian ini menggunakan pendekatan kualitatif dengan
analisis multimodal Kress dan van Leeuwen yang mencakup mode visual, lingual,
audio, caption, dan komentar audiens. Hasil penelitian menunjukkan bahwa cerita
rakyat tidak lagi disajikan sebagai narasi moral tradisional, melainkan sebagai
ruang pengakuan personal (confessional culture) di mana tokoh-tokoh folklore
mengungkapkan pengalaman privatnya secara terbuka melalui format podcast
digital. Selain itu, temuan penelitian memperlihatkan adanya proses mediatization
of culture, ditandai dengan perubahan medium, gaya bahasa populer, partisipasi
audiens, serta integrasi product placement dalam narasi budaya. Dengan demikian,
penelitian ini menegaskan bahwa cerita rakyat mengalami transformasi fungsi dan
makna dalam ekosistem media digital kontemporer.

Kata Kunci: Cerita Rakyat, Instagram, Multimodal, Podcast Al, Teori Pengakuan
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ABSTRACT

This study analyze how Indonesian folklore is re-mediated through Al-based
digital content in the segment “Kalo Tokoh Cerita Rakyat Boleh Curhat” on the
Instagram account (@cantingcreative. Employing a qualitative approach, this
research applies Kress and van Leeuwen'’s multimodal analysis framework,
examining visual, linguistic, audio, caption, and audience comment modes. The
findings reveal that folklore is no longer presented as a traditional moral narrative,
but is transformed into a space of personal disclosure, reflecting a confessional
culture in which folkloric characters articulate private experiences in a public
digital podcast format. Furthermore, the study identifies a process of mediatization
of culture, indicated by shifts in media form, the use of popular language, audience
participation, and the incorporation of product placement within cultural
narratives. This research demonstrates that digital media reshapes the function and
meaning of folklore within contemporary media ecosystems.

Keywords: Folklore, Instagram, Multimodal, AI Podcast, Confessional Culture

viil



DAFTAR ISI

LEMBAR PERSETUJUAN....c..eiitittiteteesteste ettt sttt st il
LEMBAR PENGESAHAN ...ttt il
PERNYATAAN BEBAS PLAGIAT ......ooiiiiiiiieieeeeeee et v
KATA PENGANTAR ..ottt v
ABSTRAK ...ttt ettt vii
ABSTRACT ..ottt ettt enaesse e e enaesneenes viii
DAFTAR IST ..ottt st ix
DAFTAR GAMBAR ..ottt Xi
DAFTAR TABEL......ooiiiiiieeeee ettt xii
BAB 1 PENDAHULUAN ....ooiiiiiteteetee ettt sne e 1
L.1.Latar BelaKang ........cc.coocieiiiiiiiiieeiiie ettt 1
1.2.Rumusan Masalah ............ccccoeiiiiiiiiiiiciicccceeee e 12

1.3. Tujuan Penelitian...........coocuieiiiiiiieiiieiieie e 12
1.4.Manfaat Penelitian ...........ccccoeieiiriinienieieeeeee e 12

1.4.1. Manfaat TEOTILIS ......eoueiriiriieiieeiteet ettt 12
1.4.2. Manfaat Praktis ........cccooiiiiiiiiiieeee e 13
BAB II TINJAUAN PUSTAKA ...ttt 14
2.1.Penelitian Terdahulu............ccccooiiiiiiiiiiii e 14
2.2.L.andasan TEOTT ......ccoueiriiiriiiiieiiieiicete et 20
2.2.1.Hakikat Cerita Rakyat dan Komunikasi Budaya Digital ..............c..cccc...... 20
2.2.1.1. Cerita RaKYat......ccccvveeiiiieeiieeeiie et 20

2.2.1.2. Komunikasi Budaya Digital.............cccceeviiirniieiniieiiee e, 22

2.2.1.3. POACAST AL ...t 23

2.2.1.4. Instagram sebagai Media Transformasi Cerita Rakyat ......... 26

2.2.1.5. Product Placement dalam Konten Berbasis 41..................... 27

2.2.2. Teori Mediatization of Culture (Andreas Hepp & Stig Hjarvard) ............... 28
2.2.3.Confessional Culture Theory (Nick Couldry).......ccccevvveeriiiiniieeniiecieeenne, 31
2.2.4.Analisis Multimodal (Kress & Leeeuwen) .........cccveeevveeeevieicveeeeiee e, 33
2.3. Kerangka BerpiKir........ccccieeiiieeiiiiieiieeeeeeee e 35

BAB Il METODE PENELITTAN.......cooiiiiiiiiiteieeeete ettt 36
3.1.Pendekatan Penelitian ............coocueiiiiiiiiiiiiiiiie e 36
3.2.Definisi KOnseptual.........ccooiiiiiiiiiiiieeieecieeee et 37
3.2.1.Cerita RAKYat......cocuiiiiiiiieiiece e e 37
3.2.2.POACASE ALt 37
3.2.3.ConffesSSTIONAl CUILUFE.............cccueeeeiiiciieeieeeeeie ettt 38
3.2.4. Teori Mediatization Of CUILUTE ...............ccceeieeciiieiieeieeeie e 38
3.2.5.INStAZIAM . ...\ eiiiiiiieeiee et 39

X



3.2.6.ANAliSIS MUItIMOAAL......eeeeeeeeeeeeee e 39

3.3.0bjek Penelitian..........cccueieiiiieiiieeieeceeeee et 39
3.4.Pengumpulan Data .........cccoooiiiiiiiiieiieiececeeee e 40
3.5.ANalisis Data .....c..coviiiiiiiiieiiiee e 40

BAB IV HASIL DAN PEMBAHASAN.......ooiiieteteeeee et 43
4.1.Gambaran Umum Objek Penelitian ...........cccccoevieviieiiiencieeniieeieeieeee. 43
4.1.1.Akun Instagram @cantin@CTEAtIVE........c..eeecueeerireeerieeerrieesreeeereeesereeennreeens 43
4.1.2.Segmen ‘Kalo Tokoh Cerita Rakyat Boleh Curhat’............ccoccoeiinienennnene. 44
4.1.3.Karakter dalam Segmen ‘Kalo Tokoh Cerita Rakyat Boleh Curhat’........... 46
4.1.4.Produksi Segmen ‘Kalo Tokoh Cerita Rakyat Boleh Curhat’...................... 47
4.2.Hasil dan Pembahasan..............ccccooiiiiiiiiiiniiiieeee e, 49
4.2.1.Analisis Multimodal.............ccoooiiiiiiiiiii e 49
4.2.1.1. Episode 1 (Roro Jonggrang & Bandung Bondowoso)......... 50

4.2.1.2. Episode 3 (Timun Mas & Buto [jo) .....ccccevieeiiiniiiiiene 58

4.2.1.3. Episode 5 (Bawang Merah & Bawang Putih)...................... 65

4.2.1.4. Episode 6 (Jaka Tarub & Nawang Wulan)...........c...c.c........ 72

4.2.1.5. Episode 12 (Arisan Ibu-Ibu Tokoh Cerita Rakyat) ............... 79

4.2.2 Mediatization of Culture dalam Podcast berbasis Artificial Intelligence .... 91
4.2.3.Confessional Culture dalam Podcast berbasis Artificial Intelligence.......... 95
BAB V KESIMPULAN .....ootiitiitirteetteteeeeete sttt 99
S.L.SIMPUIAN e e e 99

5.2 SATAN...co ittt s 101
DAFTAR PUSTAKA ...ttt 103
LAMPIRAN ...ttt b sttt ettt b eaeas 107



DAFTAR GAMBAR

Gambar 1 Instagram (@cantingCreatiVve .........cueerueeeiieriieeiieerieeieesieeree e eveeseee e 1
Gambar 2 Penggambaran Karakter Cerita Rakyat yang dihasilkan dari AlL............ 2
Gambar 3 Caption tertulis Generated by Al google veo.3.......cccevevvieevveeecieeennen. 3
Gambar 4 Product Placement dalam Konten Podcast Al............cccceviiiiiiiiinnnnne 9
Gambar 5 Kerangka Berpikir Penelitian ............c.cooceeeiieniieiieniiiiiecieececie e 35
Gambar 6 Produksi Konten ‘Kalo Tokoh Cerita Rakyat Boleh Curhat’............... 48
Gambar 7 Penggambaran Karakter Episode 1 .........ccccoociviiiiniiniininiiniceene 50
Gambar 8 Penggambaran Interaksi Visual Tokoh Episode 1 .........ccccccevieinenn. 51
Gambar 9 Bandung Bondowoso dengan Air Minum Kemasan.............c.cccueu...... 52
Gambar 10 Caption Episode 1 .......cccieriiiiiiiiiieiieniecieeeeeieesee et 53
Gambar 11 Penggambaran Karakter Episode 3 ........ccccoceiiiiiniininninicniccnene 58
Gambar 12 Timun Mas Melempari Buto [jo Biji-Bijian.........cccceceeviriiniencnnene. 59
Gambar 13 Penggambaran Latar Episode 3.........cccooovvvviiiiniieiniieieeee e 60
Gambar 14 Caption Episode 3 ......ccooiiiiiiiiiiieeieeeeeee e e 61
Gambar 15 Penggambaran Karakter Episode 5 ........ccccoceviiviniininicnicnicnenene 65
Gambar 16 Penggambaran Interaksi Visual Tokoh Episode 5...........ccccoienenene. 66
Gambar 17 Penggambaran Tokoh Bawang Merah ............ccccovveiiiniiinieniieenne, 67
Gambar 18 Caption EpisOde 5 ......ccooviieiiiiiiieeeeeeeee e 68
Gambar 19 Penggambaran Karakter Episode 6 ...........ccccoeeviniininnenicnicncnene. 72
Gambar 20 Nawang Wulan Menunnjukkan Jajanan Daerah ............cccccoceenenee. 74
Gambar 21 Caption EpiSOde 6 .......ccccveeeiiiiiiiieeiieeieeee e 76
Gambar 22 Penggambaran Karakter Episode 12 .........ccccvveviiiiviieiiiiiieiee e, 79
Gambar 23 Penggambaran Interaksi Visual Tokoh Episode 12.........cccccoceenennnee. 80
Gambar 24 Penggambaran Interaksi Visual Ibu Malin Kundang ......................... 82
Gambar 25 Caption Episode 12 ......cccvvveiiiieiiiieiieeeeee e 82

Gambar 26 Penggambaran Product Placement dalam Segmen 'Kalo Tokoh Cerita

Rakyat Boleh Curhat' ...........coooiiiiiiiii e 94

xi



DAFTAR TABEL

Tabel 1 Perbandingan Penelitian Terdahulu..................

Tabel 2 Elemen Analisis Multimodal dalam Penelitian

Tabel 3 Karakter FOIKIOTE ...oeoeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee.

xil



