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ABSTRAK 

 

Nama Mahasiswa / NPM    : Cendana Putri Aulia / 21082010074 

Judul Skripsi                       : Perancangan Desain UI/UX Aplikasi E-

marketplace UMKM Handmade Footwear dengan 

Metode User Centered Design 

Dosen Pembimbing             : 1. Abdul Rezha Efrat Najaf, S.Kom., M.Kom 

 2. Seftin Fitri Ana Wati, S.Kom., M.Kom 

 

 

ABSTRAK 

 

Proses pemesanan kustom masih sering melalui chat (misal WhatsApp) sehingga 

detail pesanan kerap tidak lengkap dan rawan miskomunikasi, katalog/informasi 

produk juga belum tertata sehingga pelanggan ragu karena informasi kurang detail, 

panduan ukuran tidak jelas, dan status pesanan tidak transparan. Penelitian ini 

merancang UI/UX aplikasi mobile Footmade untuk memudahkan alur pemesanan, 

terutama pemesanan kustom, serta pengelolaan penjualan dan meningkatkan 

kepuasan pelanggan maupun penjual. Metode User Centered Design (UCD) 

diterapkan melalui tahapan analysis of user’s needs and context, requirements 

identification, design solution, dan solution evaluation. Data diperoleh dari 

wawancara awal 10 responden (5 penjual, 5 pelanggan) yang disintesis menjadi 

empathy map, affinity diagram, dan user persona, lalu diwujudkan dalam 

wireframe, mockup, dan prototype interaktif. Evaluasi iterasi 1 dan 3 menggunakan 

usability testing Maze (heatmap & usability score), performance measurement 

(efektivitas & efisiensi), dan SUS. Iterasi 2 menggunakan heuristic evaluation oleh 

5 evaluator ahli UI/UX. Hasil akhir pelanggan mencapai usability score 96,67, 

efektivitas 96,67%, efisiensi 98,74%, SUS 84,5 (Grade A), sedangkan penjual 

mencapai usability score 96,25, efektivitas 96,25%, efisiensi 94,94%, SUS 82,5 

(Grade A). Hasil ini menunjukkan rancangan memenuhi kebutuhan pengguna dan 

layak menjadi landasan pengembangan/implementasi, serta telah diwujudkan 

sebagai tampilan front-end Kotlin (Jetpack Compose) berfokus pada pemesanan 

kustom. 

 

Kata kunci: UI/UX, User Centered Design, Usability Testing, System Usability 

Scale, Marketplace. 
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ABSTRACT 

 

Student Name / NPM          : Cendana Putri Aulia / 21082010074 

Thesis Title                         : UI/UX Design of the Footmade Mobile E-

Marketplace Application for Handmade Footwear 

MSMEs Using the User Centered Design Method 

Advisor                               : 1. Abdul Rezha Efrat Najaf, S.Kom., M.Kom 

 2. Seftin Fitri Ana Wati, S.Kom., M.Kom 

 

 

ABSTRACT 

 

Custom ordering is still frequently conducted via chat (e.g., WhatsApp), causing 

order details to be incomplete and prone to miscommunication, product catalogs 

and information are also not well organized, making customers hesitant due to 

insufficient product details, unclear size guidance, and non-transparent order status. 

This study designs the UI/UX of the Footmade mobile application to streamline the 

ordering flow, particularly custom orders, support sales management, and improve 

satisfaction for both customers and MSME sellers. The User-Centered Design 

(UCD) method was applied through the stages of analysis of user’s needs and 

context, requirements identification, design solution, and solution evaluation. Data 

were collected from initial interviews with 10 respondents (5 sellers and 5 

customers), synthesized into an empathy map, affinity diagram, and user personas, 

and then translated into wireframes, mockups, and an interactive prototype. 

Iterations 1 and 3 were evaluated using Maze usability testing (heatmap & usability 

score), performance measurement (effectiveness & efficiency), and the System 

Usability Scale (SUS), while iteration 2 employed a heuristic evaluation by five 

UI/UX expert evaluators. Final results show customers achieved a usability score 

of 96,67, effectiveness of 96,67%, efficiency of 98,74%, and an SUS score of 84,5 

(Grade A), while sellers achieved a usability score of 96,25, effectiveness of 

96,25%, efficiency of 94,94%, and an SUS score of 82,5 (Grade A). These findings 

indicate the design meets user needs and is feasible as a basis for 

development/implementation, and it has been realized as a Kotlin (Jetpack 

Compose) front-end focused on custom ordering. 

 

Keywords : UI/UX, User-Centered Design, Usability Testing, System Usability 

Scale, Marketplace 
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