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ABSTRAK
Nama Mahasiswa / NPM : FAJAR KURNIA

Judul Skripsi : ANALISIS PENERIMAAN LIVE STREAMING
TWITCH MENGGUNAKAN TAM
Dosen Pembimbing - 1. Arista Pratama, S.Kom., M.Kom.

2. Virdha Rahma Aulia, S.Kom., M.Kom.

Twitch merupakan platform live streaming global yang tumbuh pesat,
namun penggunaannya di Indonesia masih sangat rendah. Data TwitchTracker (Mei
2024) mencatat hanya 65 channels dan 271 viewers di Indonesia, jauh di bawah
Korea (292 channels; 4.924 viewers) dan Jepang (3.999 channels; 146.729 viewers.
Kondisi ini memperlihatkan adanya permasalahan dalam penerimaan teknologi
oleh pengguna Indonesia dan menimbulkan research gap terkait variable apa saja
yang memengaruhi minat serta niat mereka untuk memakai Twitch. Skripsi
mengenai perilaku pengguna live streaming di Indonesia, khususnya dengan
pendekatan model penerimaan teknologi, juga masih sangat terbatas hingga skripsi
ini perlu dilakukan.

Skripsi ini  bermaksud menganalisis variable yang memengaruhi
penerimaan serta niat pengguna dalam memakai layanan Twitch dengan memakai
model Technology Acceptance Model (TAM) yang dimodifikasi lewat penambahan
konstruk berbasis Perceived Value Theory. Analisis dilaksanakan dengan teknik
Partial Least Square-Structural Equation Modeling (PLS-SEM) memakai
SmartPLS 4, melibatkan 140 partisipan yang ditentukan lewat rumus Lemeshow
serta teknik purposive sampling.

Hasil ditemukan bahwasanya variable Convenience Value, Social Value,
dan Emotional Value berdampak signifikan terhadap Perceived Value,
Performance Expectancy berdampak signifikan terhadap Personal Innovativeness,
Selain itu, variable Perceived Value, Perceived Enjoyment dan Addiction juga
terbukti punya pengaruh signifikan terhadap Continued Intention to Use. Pengaruh
ini diperoleh lewat uji path coefficient dengan P-values < 0,05 serta T-statistic >
1,96. Temuan ini mengindikasikan bahwasanya aspek kenyamanan, nilai sosial,
nilai emosional, persepsi kinerja, kenikmatan, serta adiksi terhadap layanan punya
peran penting pada penerimaan serta niat penggunaan Twitch di Indonesia.

Kata kunci: Live Streaming, Twitch, TAM, Perceived Value, SEM-PLS
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ABSTRACT

Student Name / NPM : Fajar Kurnia

Thesis Title : Analysis of the Acceptance Level of Twitch Live Streaming
Using the TAM Method
Supervisors : 1. Arista Pratama, S.Kom., M.Kom.

2. Virdha Rahma Aulia, S.Kom., M.Kom.

Twitch is a web-based live streaming service designed as a platform that
allows users to watch various media content in real time, such as music, games,
news, films, television, and creator-driven content. Although Twitch has grown
rapidly on a global scale, its usage in Indonesia remains relatively low compared
to other platforms such as YouTube Gaming. This condition indicates a research
gap regarding the factors that influence user acceptance and their continued
intention to use Twitch. In addition, studies on live streaming user behavior in
Indonesia using technology acceptance models are still very limited. This study
aims to analyze the factors that affect user acceptance of the Twitch live streaming
service.

The objective of this research is to analyze the level of acceptance that
affects users’ intention to use Twitch live streaming by applying a modified
Technology Acceptance Model (TAM). The analysis was conducted using the
Partial Least Squares—Structural Equation Modeling (PLS-SEM) technique with
the support of SmartPLS4 software. The study involved 140 respondents,
determined using Lemeshow’s formula and purposive sampling technique.

The findings of this thesis reveal that the variables Convenience Value,
Social Value, and Emotional Value significantly affect Perceived Value. In
addition, Performance Expectancy has a significant impact on Personal
Innovativeness. Moreover, Perceived Value, Perceived Enjoyment, and Addiction
are also demonstrated to exert a significant influence on Continued Intention to
Use. These effects were obtained through path coefficient testing with p-values <
0.05 and T-statistic > 1.96. This demonstrates that convenience, social, and
emotional values are important factors; performance expectancy also plays a key
role in personal innovativeness, while perceived value, enjoyment, and addiction
are critical in determining the acceptance level of Twitch.

Keywords: Live Streaming, Twitch, TAM, Perceived Value, SEM-PLS
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