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ABSTRAK

Surabaya merupakan salah satu kota besar di Indonesia yang memiliki kekayaan kuliner
tradisional dengan nilai sejarah dan budaya yang mendalam. Namun, seiring dengan
perkembangan zaman dan modernisasi, pemahaman masyarakat—khususnya generasi muda—
terhadap makanan khas daerah mulai mengalami penurunan. Minimnya media yang
menyajikan informasi kuliner lokal secara menarik dan mudah dipahami menjadi salah satu
faktor mengapa warisan kuliner Surabaya belum sepenuhnya dikenal dan diapresiasi. Hal ini
menjadi dasar perlunya sebuah media edukatif yang mampu memperkenalkan kembali identitas
kuliner Surabaya secara lebih visual dan komunikatif.

Penelitian ini menggunakan metode kualitatif dengan pendekatan deskriptif yang
melibatkan beberapa teknik pengumpulan data, yaitu studi literatur, observasi lapangan,
dokumentasi visual, dan wawancara dengan narasumber yang berkompeten. Melalui
pendekatan ini, peneliti berupaya menggali informasi yang komprehensif mengenai sejarah,
proses penyajian, keunikan, serta nilai budaya yang terkandung dalam makanan khas Surabaya.
Data yang terkumpul kemudian dianalisis untuk menemukan pola, karakter visual, serta pesan
yang relevan untuk dituangkan ke dalam sebuah media ilustratif.

Tahap perancangan dilakukan dengan menyusun konsep visual yang meliputi pemilihan
gaya ilustrasi, warna, tipografi, tata letak, serta penyusunan narasi yang selaras dengan karakter
Kota Surabaya yang kuat, hangat, dan penuh cerita. Perancangan ini menghasilkan sebuah buku
ilustrasi yang berisi enam makanan khas Surabaya yang disajikan secara informatif dan artistik.
Setiap halaman dirancang untuk tidak hanya mempresentasikan informasi kuliner, tetapi juga
menghadirkan pengalaman visual yang mampu menarik perhatian pembaca dari berbagai
kalangan.

Hasil akhir dari penelitian ini diharapkan dapat menjadi media alternatif dalam
memperkenalkan makanan khas Surabaya kepada masyarakat luas, terutama generasi muda
yang cenderung lebih responsif terhadap media visual. Selain itu, buku ilustrasi ini juga
diharapkan mampu berkontribusi dalam upaya pelestarian budaya kuliner lokal agar tidak
hilang ditelan perkembangan zaman. Dengan adanya media yang komunikatif dan mudah
diakses, identitas kuliner Surabaya dapat terus diwariskan dan diapresiasi oleh generasi

berikutnya.

Kata kunci: perancangan, buku ilustrasi, kuliner tradisional, Surabaya, desain komunikasi

visual, pelestarian budaya
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ABSTRACT

Surabaya is one of Indonesia's major cities, rich in traditional cuisine with deep historical
and cultural value. However, with the passage of time and modernization, the community's
understanding of regional specialties—especially among the younger generation—has begun
to decline. The lack of media that presents local culinary information in an interesting and easy-
to-understand manner is one of the reasons why Surabaya's culinary heritage is not yet fully
known and appreciated. This highlights the need for an educational medium that can
reintroduce Surabaya's culinary identity in a more visual and communicative way.

This study uses a qualitative method with a descriptive approach involving several data
collection techniques, namely literature study, field observation, visual documentation, and
interviews with competent sources. Through this approach, the researcher sought to explore
comprehensive information about the history, serving process, uniqueness, and cultural values
contained in Surabaya's signature dishes. The collected data was then analyzed to find patterns,
visual characteristics, and relevant messages to be incorporated into an illustrative medium.

The design stage was carried out by developing a visual concept that included the
selection of illustration styles, colors, typography, layout, and the creation of a narrative that
was in harmony with the strong, warm, and story-filled character of the city of Surabaya. This
design resulted in an illustrated book containing six of Surabaya's signature dishes, presented
in an informative and artistic manner. Each page is designed not only to present culinary
information but also to deliver a visual experience that can capture the attention of readers from
all walks of life.

The final result of this research is expected to become an alternative medium for
introducing Surabaya's signature dishes to the wider community, especially the younger
generation who tend to be more responsive to visual media. In addition, this illustrated book is
also expected to contribute to efforts to preserve local culinary culture so that it is not lost in
the tide of progress. With the existence of a communicative and easily accessible medium,

Surabaya's culinary identity can continue to be passed on and appreciated by future generations.

Keywords: design, illustrated book, traditional cuisine, Surabaya, visual communication

design, cultural preservation

vii



FOREWORD

The author would like to express his gratitude to God Almighty for His grace and blessings,
which enabled him to complete his thesis entitled “Designing an Illustrated Book of Surabaya's
Local Cuisine” successfully and on time. This thesis is one of the requirements for completing
a degree in Visual Communication Design. During the process of writing this thesis, the author
received a great deal of support, guidance, and assistance from various parties. Therefore, on

this occasion, the author would like to express his gratitude to:

1. Dr. Aris Sutejo, S.Sn., M.Sn. as the main supervisor and Mrs. Widyasari, S.T., M.T as
the second supervisor and guardian who patiently provided guidance, input, and
direction so that this thesis could be compiled properly.

2. Ms. Masnuna, ST., M.Sn and Mahimma Romadhona, S.T., M.Ds, as examiners who
always guided and provided valuable input, thereby helping the author to perfect this
thesis.

3. All lecturers and teaching staff at DKV, who have provided valuable knowledge,
insight, and experience during the course of study.

4. Mr. Ikhsan, as a resource person who provided a wealth of information that enabled the
completion of this illustrated book, and Uni Titis, as a resource person who provided
extensive information on illustration, realistic drawing techniques, and other related
topics.

5. My mother, father, younger sibling, and entire family, who have always offered prayers,
moral support, and unwavering encouragement.

6. Tirta, as a partner who always accompanied me wherever I went for research and
culinary adventures.

7. My friends from Hore, Nextgen, Mr. Bogang, and fellow strugglers, who have been a
place for discussion, mutual assistance, and motivation throughout the process of
completing this final project.

8. All parties whom the author cannot mention one by one, but who have helped in any

way.

The author acknowledges that this thesis still has limitations. Therefore, constructive criticism

and suggestions are greatly appreciated for the improvement of this work in the future. The

viii



author hopes that this thesis can be beneficial, particularly in the field of visual communication
design and the preservation of Surabaya's culinary culture.

Surabaya, November 17, 2025

Aulia Lillah Violita

X



TABLE OF CONTENT

CERTIFICATION PAGE ........ooeveeiieieeeveeereeitssissssissssssssssssssssssesssssssssssssssssssssssssssssssssssssssssnnnes iii
APPROVAL PAGE......cuuuuueeeeeiiiiiiineennsiiesesssseessssssssssiiiisssssssssssssssssssssssssssssssssssssssssssssssss iv
PLAGIARISM-FREE STATEMENT LETTER ........ccovveeerrrireieeeereeniassssisisssssssssssssssssssssssssssssssssssnes v
ABSTRAK .c..cooeeeeeeereettttiicicisiisissssseesessssssssssssssssssssssssssssssssssssssssssssssesssssssssssssssssssssssssssss vi
ABSTRACT ....eeeeevveetiiiiiisccsssississsssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssss vii
FOREWORD .......oovvieeiiiiiiieieereniisiiiiiisissssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssses viii
TABLE OF CONTENT......ccuuuueiiiiiiiiisnieeenssssesssessssssssssssssssssssssssssssssssssessessssssssssssssssssssssssss b
LIST OF FIGURES............ooeeieerieiiieeeeereeeesuiisiisisssssssssssssssssssssssssssssssssssssssssssssssssssssssnsssnnnes Xiii
LIST OF TABLES.........uuueeiiiiiiieiiieieieeeeeteitissisiiissssssssssssssssssssssssssssssssssssssssssssssssssssssssssnnnnns Xv
(0 Y I =1 3 16
INTRODUCTION. ......coveeiieeeeeerreneesuisiiisisssssssssssssessssssssssssssssssssssssssssssssssssssssssssssssssssssssssses 16
1.1 121 ot (o T 17 T T 16
1.2 Problem 1dentification ...............ccovvveeeuuniiiiineeneniisnnnennnsisssiesssnsssssssssssssssssssssssssnsns 19
1.3 Problem FOrmulQtion..............eeeueeeeeeeeciiisiiiiiinininrinieenessessssssssssssssssssssssssssssssssnnes 19
1.4 Problem BoUNQIi@s ...........eeeeeeeuuuuueeceiiiisiiiiiinininrieieeeeesessssssssssssiisssssssssssssssssnnnes 19
1.5 [0 =X [ T I 0] ) [=Tot 111 =2 19
1.6 [0 L= [ LI 2 T=] 1 T3 1 20
1.7  Conceptull FrOMEWOIK...........ccovvveveuriiiriiveensisisnisnmnusssssssssssmnsssssssssssssssssssssssssssssnns 21
(0 Y I =1 3 | I 22
THEORETICAL BASIS AND EXISTING STUDIES .......ccuuuuuueeeeeciiciiiiiirnnrnnneessessssssssssssssssssssssnes 22
2.1 Operational Definition Of Tittle ..........cccoveveeueriiiirrermeeisisrinnsesssisssnssnnsissssnsssssssssssssnns 22

2.1.1 lllustrated BOOK .....ccciviiiiiiiiiiiiinirrrrrcrrrrr e 22

2.1.2 Specialty FOOUS ...cccuuuuiiiiiiiiiiiiiniiiiiniiiieiiuniiiiseiiieesssssssissstiseesssssssssssssssesssssssssssssssssssssssssns 22

2.1.3 SUrabaya City.....ccceuuuiiiiiiiiiiiimmuiiiiiniiiieemmmmiiieiimeessmsssieiimeessssssisstiiseesssssssssssssssssssssssns 22
2.2 Theoretical FOuNdation Of BOOKS ..........ccccceuuueesirievneeisissiissnsssisssnssnsssssssssssssssssssssssnns 23

2.2.1 TYPES Of BOOK....ccctuuuiiiieiiiiiinnnniiiiiniiiieenmssssiiimeiiieesssssssiisstiisesssssssssssssssesssssssssssssssssssssssssns 23

2.2.2 ANAtOMY Of BOOKS ..cceuuiiiiiiiiiimuuniiiiiiniiiiimnmiiiiiieiiieemmmmssisiiieessssssissiiisessssssssssssssssssssssns 24

2.2.3 Functions and Roles of BOOKS.........cccceiiiiiiiiiiiiiiiiiiiiniinninnsssiees 25
2.3 Theoritical Basis Of HUStIAtioN ............cccevvveeuueiiiriierneeiiinrinseesssisssmsssnsssssssssssssssssssssnns 25

2.3.1 Types of illustrations........cccuviuuiiiiiiiniiiiiiiiiiiiiieeeessssseisesssssssssssssssssssssssssns 26



2.3.2 Functions and Roles of HHUStrations......ccceiieiieiieiieiiieiiieiieecinerniereieeesiessressenssenssenssssssnnens 29

2.4 Theoretical Basis of lllustrated BOOKS .............cccevvevveeeeiisrinneenssissinssnnsssssssssssassssssssssnns 29
2.5 Theoretical Basis Of COIOK .........ccuuuuuuuiiiiiieeeuniiiiiiiernunisssssissssssssissssssssssssssssssssssssssssssns 30
2.6 Theoretical basis Of IayOUL ............eeeueeevriiieeuniiiiiiiienueiisisriissnsississsissmssssssssssssssssssssnns 32
2.6.1 Elemen in @ layout ......cciiiiiiiiiiiiiiiiiiiiiiiiiiieeiiieessasssiissiiisessssssiisssiisesssssssssssssssssssssssans 33
2.6.2 LayouUt PrinCiples......ucciieiiiiiiimmnisiiiiniiieemmnssiiiieiiieemmmmssiissiimsesssssssisssiisesssssssssssssssssssssssssns 33
2.7 Theoretical Foundations of Typography ............cceeeeeeceiirvevvessiisssresnnsssssssssssesssssssessnns 35
2.7.1 Functions of TYPOZraphy......cccccveiiiiiiiiiiimmnniiiiiiniiiienmiiiiiiemmmiiiesssssesssss 35
2.7.2 Typography Classification .......cccceciiiiiiiiiimnniiiiiiniiiiiessessss 35
R R 3 € 4 T B3] =T 1 o T 39
2.8 Theoretical Basis of Traditional FOOUS .............ccceuueueuriiirrivnvensiisninesnessssssssessnsssssssessnns 40
2.8.1 Characteristics of traditional foods .........ccceiiiiiiiiiiniiiiiiiiiiiiiiie 41
2.8.2 The function and role of local CUISINE@.......ccieiiiiiiiiiineiiiiiiiiii e 41
2.9 EXIStiNg StUAIES ..ccceuuueeiriievnenniiiiriinneeiiiisiiniesssiisssisessmsssssssmssssssssssssssssssssssssssssssssssssssns 42
2.10 CompParative StUAY ........cceeeueeiiriieeeuniiisiimienuiissssmmsmmsissssssmssssssssssssssssssssssssssssssssssssssns 47
(0 Y o 1= S | 56
DESIGN METHODOLOGY ......covvrvemuuiiiiirrneensiisiinsmeenssiiiismmmssssisiismmsssssiissssmsssssissssssssssssssssnes 56
3.1 DeSign MELROU............ccoeeeeuuuiiiriivnenniiiiiirnennsiisssssesmmssssssssssssssssssssssssssssssssssssssssssssssns 56
C I L2311 11 I 0] - - o S 56
3.3 Data Collection TECANIQUES ..........cceeueierreeeenniiisinieeneeisissinssmsssissssssssssssssssssssssssssssssnns 56
3 TR I o T (T T Y 0 T | - T 57
30 BT =Tl 1 T TV 0 - | 7 T 60
3.4 Data Analysis TECANIQUES ..........cccceeuueeiirieeeeusiiiinnerneeessssisssssssssnsssssssssssssssssssssssssssssns 60
3.4.1 SWOT Analysis TEChNIQUE ....cccuuuiiiiiiiiiiiiniiiiiiiniiieeiniisiiiieiiieesssmsiisiiisessssssisssissssssssssns 61
3.4.2 5W+1H Analysis teChANIQUE......ccceeiiiiieiitiicctreeccrreeee e rreeeecereenecereenssesseenssesssanssesssnnsnanns 62
3.4.3 Analisis ConsuMEr INSIZht ...cccuuuuiiiiiiiiiiiiiniiiiiiniiiirieirrersss s rrsesssasssssssssssssssssssans 64
3.4.4 Analisis CONSUMET JOUINEY ..ccuuuuriiieeeiireemnsssssissssiseesssssssssssssssesssssssssssssssssssssssssssssssssssssssssns 64
3.5 DAtA SYNTNESIS ..cevveurreiirnnirneeniiiriinreniisisiininnsiiisssnsessmsissssssssssssssssssssssssssssssssssssssssssssnns 67
3.6 Unique Selling Proposition (USP) ..........ccceeeeeeeeeeeeeeeeeunuesssssssssssssssssssssssssssssssssssssssnssnnes 68
(0 Y o 1= S 69
DESIGN CONCEPT AND IMPLEMENTATION ......uveeeuueiirrrreeesissinrrneenssisssssmessssissssssssssssssnnes 69
4.1 Design Concept FOrmMulQlioN...............ecereeeeeuneieiinneeneeissssnsssmsssssnssssssssssssssssssssssssssssnns 69
4.1.1 Keyword FOrmulation ........ccccceiiiiiiiiiienneiiiiniiiiieesmmiiiessssissssssiissssssssss 69
4.1.2 Keyword Definition........cciveeuiiiiiiiiiiinnnmiiiiiniiiieesmiiesssiessssssssssssss 70

Xi



4.2 Verbal CONCEPL...........ccevvveeeuniiiriinreeiiiisiirinnisiisssssessssssssssssssssssssssssssssssssssssssssssssssssssns 71

4.2.2 Style Of LANBUAEE «...uuiiiiiiiieennniiiiiiiiiiiensseiiiiniiiiiessssssssiisiiiissssssssssssssimssssssssssssssssssssssssssssns 71
4.3 ViSUQI CONCEPL ....ceeeeeeiriivvrenniiiriinnensisisinsssssssissssssssssssssssssssssssssssssssssssssssssssssssssssssssnns 82
4.3.1 ITUSEration STYIE .....uiiiiiiiiieiiniiiiiiiiiieeniniiiiniiiiressssesssiesiitsssssssssssssssnssssssssssssssssssssssssssssns 82
. 207 2 0o 10T 83
4.3.3 TYPOBIAPNY..ciiiiiiiieiiiiiiiiiiienitiiiiiniiiiessssessiistiiiresssssssssssstitsssssssssssssssssssssssssssssssssssnssssssssns 83
L e 20 38 2 To o @ AV, T=1 o Y o | 84
L 3 TR I 1V T N 85
0 1V T=o [T [ o Y1 Lol o1 SN 86
4.4.1 Primary Media .....ccceeiiiiiiiiienmmiiiiiniiiieeemeiiiiiiiesssssssiiiiisssssssssissiimssssssssssstssssssssssssns 86
4.4.2 SUPPOItiNG Media ....cccoiiiiiieeuuiiiiiniiiiiiniiiiiiiiiieesssseiiiiiiiisesssssiiesiiirsssssssssssssssssssssssssssns 86
L 0 LTy 1T - 96
4.6.2 Total Production COStS.......cceuiiiiiiiiiiiiiiiiiiiiiiiiiinrrssssrsn e s s s s e s s s e 97
L@ Y o I S 98
CONCLUSION ....aueeeiivieiireiireiiireiireaireuirsustssistssisrssisssssssssissssisssssmssssrssssrssssnssssssssssnsssnnns 98
BIBLIOGRAPHY ..eeeeeeteeiteieriisriisiiissiiseuireaistssissssissssssessissssissssstssssrssissssssrsssssnsssnnses 100

Xii



LIST OF FIGURES

Figure 1.1 Conceptual Framework ..........ccccovuiiiiniiiiiiiiiieieiieeeie e 21
Figure 2.1 Naturalistic ITTUSTration. ..........cceiviiriiniiiiiieieeieeeeee e 26
Figure 2.2 Decorative HIUSTIation ........cocuiviiiiiiiniiiierieieec e 26
Figure 2.3 Cartoon HIUStratioNS . ......cooueiiiriiirierieniieieeeteee ettt 27
FIGUIE 2.4 CarICAtUIES. ...c..eeiteeiiiiieiieteeite ettt ettt ettt et sttt sbe e bt et sbe e b eatesaeenee 27
FIgure 2.5 PICTUIE STOTIES ..e.veeviriiiriiiieiitenitete ettt ettt sttt et ettt sae e 28
Figure 2.6 Textbook ITTUSIration ..........cocueriiiiiiiinieieiieieieee e 28
Figure 2.7 Imaginary HTUSTration.........c.c.ooiiiiiiiiniiieiieeeeecee e 28
Figure 2.8 Color thEOTY ....oiuiiiiiiiiiiiieeitet e ettt e 32
Figure 2.9 Serif fONt.......ooouiiiiiiiie e 36
Figure 2.10 Sans Serif fOnt........ccooiiiiiiiiiiiieeee e e 36
Figure 2.11 SCIIPt FONt....eoiuiiiiiiiiieeee ettt 36
Figure 2.12 DiSplay FONt......coouiiiiiiiiiiieeeee et 37
Figure 2.13 MONOSPACE FONT.....ccuiriiiiiiiiitieieeiieriee ettt st s 37
Figure 2.14 HandWriting fONt......c..oooiiiiiiiiiiieieeeeeee e 38
figure 2.15 Decorative fONT.......c..eivuiiiiriiiiiiieieeee e 38
FIGUIE 2.16 MATKET ....couiiiieiieeceee ettt st ettt 40
Figure 2.17 Cover of DJakabaia ..........coceviiiiiiiiniiiiiieeieeeee e 42
Figure 2.18 Contents of the Djakabai book page 7 .......ccccecevieniiiiniiniiiineeeeee 43
Figure 2.19 Contents of the Djakabai book page 5 .......ccccoveviiiiiiiniiiniieee 43
Figure 2.20 Contents of the Djakabai book page 6 ..........ccceevieriiiiiiiiieieceeeee e, 44
Figurer 2.21 Contents of the Djakabai booK page 9.........ccceeviieriiiiiiiiieiieee e 44
figure 2.22 Contents of Djakabaia, page 12 ......cccoocveviiiiiiiniiiiiieeeceeeee e 45
Figure 2.23 Contents of Djakabaia, page 15 ......ccooveeiieiiiiiiieieie et 46
Figurer 2.24 Isi Contents of Djakabaia, page 11 .......ccccooivviiiiniiiiniiicieeeeeeeee e 46
Figur 2.25 Dukut Imam Widodo BOOK ........cceeciiriiiiiiiiiiiiiiciceeeeeeeeeeee e 47
Figure 2.26 Dukut Imam Widodo book “rujak cingur’............ccecueevienieenienieeienieeee e 48
Figure 2.27 The humorous part of the BoOK ..........ccccoriiiiiiiiiiie 48
Figure 2.28 Table of contents of Dukut Imam Widodo book .........c.ccccceeveniininiinininiinne 49
Figure 2.29 Dukut Imam Widod DOOK.........ccceeoiiriiiiiiiiiiieiieeeeeeeee e 49
Figure 2.30 Dukut Imam Widodo BOOKS .........coceeririiniiiiiieiiieeeceseeeeee e 50
Figure 2.31 Box Set Lomba Sihir “Selamat Datang DI Ujung Dunia”............ccccecvvervennennnen. 52
Figure 2.32 Box Set Lomba Sihir “Selamat Datang DI Ujung Dunia”.............ccccecvvervennennen. 52
Figure 2.33 Box Set Lomba Sihir “Selamat Datang DI Ujung Dunia”.............cccoecveervennennen. 53
Figure 3.1 Documentation of interview with Mr. Ikhsan...........ccccociviiiiniinnniniccee 58
Figure 3.2 Documentation of interview IHustrator Titis.........cccoeeverienierienienenieneeeeieseenne 58
Figure 3.3 Documentation of interview local community........c..ceccevveneevienienennenienieeienenn 59
Figure 3.4 Tirta Adi Nugraha profile...........cccocoiieiiiiiiiiiiiniieiee e 65

Xiii



Figure 4.1 keyword formulation...........ccooeeviiiiiniiiiiieieecteee e 69

Figure 4.2 Examples of realistic IHUStration .............ocevieieriiniiiieniicciesceeeeeee e 82
Figure 4.3 Warm Colour TONE ........ccceiiiiiiiiiienieeieiee ettt &3
Figure 4.4 TT FOrSFONL .....oc.oiiiiiiiiieeee et &3
Figure 4.5 DM Serif Display FONt........ccocviiiiiiiiiiiieececee et 84
Figure 4.6 1ay0ut VATIatioNS ......cccuevueiriirieriieieeiesiceee sttt sttt st ettt sae e 85
Figure 4.7 Main Media BooK ITTUSHAtioNI..........eoueirieriiniiiieiieieeieneeeieseeeee e 86
Figure 4.8 Raincoat Support MeEdia.........ceeeiuieriieiiieiieeiieeieeiteeee ettt 87
Figure 4.9 Stiker SUpport MEdia .........c.eeviiiiiiiiiieiieeie ettt st 87
Figure 4.10 Umbrella Support Media .........cceeviieiiienieeiieeiieieeee et 88
Figure 4.11 Tumblr SUupport Media........ccceevuieriieiiieiieeiieeie ettt ettt 88
Figurer 4.12 T-shirt SUPPOTt MEdia .......cceeeiiiiiiieiieiieeieee et 89
Figure 4.13 Slayer support MEdia........cocueveeiiriiniiiiiieieeieeterie et 89
Figure 4.14 Mini Flag support Media .........cccceeiieiiieiiieiiieniieiieeie ettt 90
Figure 4.15 Brochure support Media ..........cceeviieiiierieeiiieeieeiieeie ettt 90
Gambar 4.16 Alternatif SKetsa COVET.......c.eiiiriiiiiiiirieieeetee e 91
Figure 4.17 Book tittle SKETCh.......couiiiiiiiiiiiiiiee e 91
Figure 4.18 Book Content SKetCh..........c.oviiiiiiiniiinieeeee e 92
Figurer 4.19 Food Iustration SKEtCh..........ccoiviiiiiiiiiiiiiieeeee e 92
Figurer 4.20 Cover ITUSIIation .........cc.eiiiiriiiiiiiinieiecieeee et 93
Figure 4.21 Book tittle THIUSIation ......c.ceevueiiiiiiniiiieiieieeeceeee e 93
Figure 4.22 Realis FOOd TTTUSTAtioN ........cc.cevuiiiiniiiiinieiieieeteeeee e 93
Figure 4.23 Ingredient TUStration. ........c.ooiiiiiierieieiieieeeeeeee e 94
Figure 4.24 Maps ITUSTIAtion .......cc.covuiiiiriiiiiiieniieeeeeee ettt s 94
Figure 4.25 BOOK TIItIE ....covuiiiiiiiiiiiieiie et 95
Figure 4.26 Book Implementation...........coeevuerierienierieniieieeiiesie ettt 95

Xiv



LIST OF TABLES

Tabel 3.1 SWOT QNALYSIS ...c.ueeiiieiieiiieiie ettt ettt ettt ete et e st e eteesabeeaeessseensaesnneens 61
Table 3.2 Target Audience SAMPLE .........coocuieiiiiiiiiiieiieeeecee ettt et ens 65
Table 4.1 BOOKS teXt PET MEAL.....c..cciiiiiiiiiieiieeie ettt st e e e e e ens 72
Tabel 4.2 Expenditure calculation ............cocuieriiiiiiiiieiiieiiecie ettt ens 96

Table. 4.3 Production cost calculations

XV



