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PERAN BULOG UNTUK MENJAGA STABILITAS HARGA SERTA 

MENINGKATKAN KEPUASAN DAN LOYALITAS KONSUMEN BERAS 

DI KABUPATEN MOJOKERTO 

 

Andru Armana, Teguh  Soedarto, Dita Atasa 

ABSTRAK 

Penelitian ini mengkaji peran Bulog untuk menjaga stabilitas harga serta kepuasan 

dan loyalitas konsumen beras di Kabupaten Mojokerto. Tujuan dari studi ini untuk 

mendeskripsikan mekanisme pengadaan gabah dan beras dan faktor pendukung dan 

penghambat pengadaan serta menganalisis faktor-faktor yang mempengaruhi 

kepuasan dan loyalitas konsumen beras Bulog. Penelitian ini dilaksanakan pada 

Februari-Mei 2025 di Kabupaten Mojokerto. Jenis sampel non-probability, yang 

dilakukan secara kebetulan, digunakan untuk penentuan lokasi sampel. Responden 

sebanyak 100 yang ditemui secara kebetulan dan bersedia berpartisipasi digunakan 

untuk penentuan sampel.  Analisis yang digunakan analisis deskriptif untuk 

menganalisis mekanisme pengadaan, dan SEM PLS untuk faktor-faktor yang 

mempengaruhi kepuasan dan loyalitas konsumen beras Bulog. Hasil penelitian 

menunjukkan bahwa mekanisme pengadaan gabah dan beras di BULOG Mojokerto 

telah berjalan efektif melalui pola pembelian langsung, dukungan PPL dan Babinsa, 

serta strategi jemput gabah, meskipun masih menghadapi hambatan berupa 

ketidakterseragaman kualitas gabah dan keterlambatan koordinasi lapangan. Pada 

analisis SEM-PLS ditemukan bahwa tidak semua variabel berpengaruh signifikan 

terhadap kepuasan maupun loyalitas. Variabel kualitas, layanan, dan lokasi 

berpengaruh positif terhadap kepuasan, yang selanjutnya turut meningkatkan 

loyalitas konsumen. Sebaliknya, harga tidak berpengaruh signifikan terhadap 

loyalitas, dan citra merek tidak memberikan pengaruh berarti terhadap kepuasan. 

Temuan ini menunjukkan bahwa stabilitas harga BULOG telah menciptakan 

loyalitas situasional, sementara peningkatan mutu, pelayanan, dan akses lokasi 

tetap menjadi faktor penentu dalam meningkatkan kepuasan konsumen. Oleh 

karena itu, BULOG Mojokerto perlu melakukan inovasi khususnya pada aspek 

harga dan penguatan merek guna menjaga keberlanjutan konsumsi beras di 

masyarakat. 

Kata Kunci: Beras BULOG, Stabilitas Harga, Kepuasan Konsumen, Loyalitas 

Konsumen, SEM-PLS. 
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THE ROLE OF BULOG TO MAINTAIN PRICE STABILITY AND 

INCREASE THE SATISFACTION AND LOYALTY OF RICE 

CONSUMERS IN MOJOKERTO REGENCY 

 

Andru Armana, Teguh Soedarto, Dita Atasa 

ABSTRACT 

This study examines the role of Bulog to maintain price stability as well as the 

satisfaction and loyalty of rice consumers in Mojokerto Regency. The purpose of 

this study is to describe the procurement mechanism of grain and rice and the 

supporting and inhibiting factors of procurement and to analyze the factors that 

affect the satisfaction and loyalty of Bulog rice consumers. This research will be 

carried out in February-May 2025 in Mojokerto Regency. The non-probability 

sample type, which is performed by chance, is used for the determination of the 

location of the sample. A total of 100 respondents who were met by chance and 

willing to participate were used for sample determination.  The analysis used 

descriptive analysis to analyze the procurement mechanism, and PLS SEM for 

factors that affect Bulog rice consumer satisfaction and loyalty. The results of the 

study show that the grain and rice procurement mechanism at BULOG Mojokerto 

has been running effectively through direct purchase patterns, PPL and Babinsa 

support, and grain pick-up strategies, although they still face obstacles in the form 

of inconsistency in grain quality and delays in field coordination. In the SEM-PLS 

analysis, it was found that not all variables had a significant effect on satisfaction 

and loyalty. Variables of quality, service, and location have a positive effect on 

satisfaction, which in turn increases consumer loyalty. In contrast, price has no 

significant effect on loyalty, and brand image does not have a significant effect on 

satisfaction. These findings show that BULOG's price stability has created 

situational loyalty, while improving quality, service, and location access remain the 

determining factors in increasing consumer satisfaction. Therefore, BULOG 

Mojokerto needs to innovate, especially in terms of price and brand strengthening 

to maintain the sustainability of rice consumption in the community. 

Keywords: BULOG Rice, Price Stability, Consumer Satisfaction, Consumer 

Loyalty, SEM-PLS.  
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