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ABSTRAK

This study aims to analyze the influence of product innovation, marketing strategy,
and service quality on the competitiveness of MSMEs. The research employs a
quantitative approach, with a sample consisting of 96 business actors registered
on the E-Peken Surabaya platform. Data were collected through the distribution
of questionnaires and analyzed using SPSS software version 29. The results
of the study indicate that the three independent variables namely product
innovation, marketing strategy, and service quality have a significant influence on

the competitiveness of MSME:s.

Keywords:Product  Innovation, Marketing  Strategy, Service Quality,

Competitivness Msme.
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